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WHAT IS MARKETING?

"The science and art of exploring, creating,
and delivering value to satisfy the needs

=4
f11500a100nN00 :515 ? of a target market at a profit. Marketing

identifies unfulfilled needs and desires.

"maastazaadlunisdisoo dsivassa It defines, measures and quantifies the
size of the identified market and the profit

ua:eiouaummmuﬁamauauoom:ﬂu potential. It pinpoints which segments the §
: company is capable of serving best and 5%

fovnisgovaataidinuigaogwanils t designs and promotes the appropriate Mg %'
products and services.” _,
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Marketing Evolution s
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Product | Customer Human Moving from Technology for

Centric | Centric Centric Traditional to Humanity
| Digital
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Marketing 5.0

Technology for Humanity
Marketing 3.0
Marketing 1.0

Human Centric mneyatfagiunAnIuing (Gen Z usg Gen
Product Centric L . . . 3 o 5 .
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Customer Centric Traditional to Digital
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Price Waguitu
“Exchange”

2 Price Wasudu “Exchange”

Exchange jUSInadoulnnilulaliaorudrarunu
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]:3.Place wWasudu “Everywhere”
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4.Promotion >> “Evangelism”
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Pro.motion
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“Evangelism”
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4. dshoanuduwusngodu
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