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1. MuHaRNNY (Product)
2. Mu31A1 (Pricing)
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Diffusion of Innovation
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(Maslow’s hierarchy of Needs)
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MASLOW'S &3
H ‘ERAR CH Y &giﬁ‘—/‘:"}; Abraham Harold Maslow (April 1, 1908 - June 8, 1970)

SPONTANEITY,
PROBLEM SOLVING,
LACK OF PREJUDICE,
ACCEPTANCE OF FACTS

(SELF-ACTUALIZATION )

wass a psychologist who studied positive
human quadlities and the lives of exempla-
ry people. In 1954, Maslow created the
Hierarchy of Human Needs and
expressed his theories in his book,
Motivation and Persondality.

OF NEEDS

s J

Self-Actuadlization - A person’s
motivation to reach his or
her full potential. As shown
in Maslow’s Hierarchy of
Needs, a person'’s basic
needs must be met
before self-actualiza-
tion can be
achieved.

FRIENDSHIP, FAMILY,
SEXUAL INTIMACY

( LOVE/BELONGING )

SECURITY OF BODY, OF EMPLOYMENT, OF
RESOURCES. OF MORALITY, OF THE FAMILY,
OF HEALTH. OF PROPERTY

PHYSIOLOGICAL
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4. ANNABINISNITUNHDI (Esteem)
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5. ANNADIMTANNANNIIIUTIN  (Self actualization)
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