”“W“r;

DIGITAL DESIGN
& INNOVATION

grate,

jesign Thinking ana
Art of Storytelling




DESIGN THINKING: TRANSFORMING PROBLEMS INTO INNOVATION

(Design Thinking: Transforming Problems into Innovation)

CORE ESSENCE & ORIGINS

(Core Essence & Origins)
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HUMAN-CENTERED
DESIGN

Placing “people” at the center
of the process to create solutions
that truly meet real needs.

DESIRABLE
(Human)

FEASIBLE VIABLE

THE SWEET SPOT

OF INNOVATION
Innovation happens at the

feasible, and viable.
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(Technology) (Business)

intersection of what is desirable,
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Build, test, learn, and repeat
to refine ideas and discover
better solutions.
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ITERATE TO IMPROVE

PROCESS & MINDSET
(Process & Mindset)

EMPATHIZE

real needs. from insights.

MINDSET MATTERS
MORE THAN TOOLS

EMPATHY

Understanding
with compassion

.

BIAS TOWARD ACTION
Take action and
learn by doing

COLLABORATIVE POWER
a OF DIVERSE MINDS
Great ideas come from
ACCEPTANCE OF AMBIGUITY

collaborating across different
Embrace uncertainty

perspectives, backgrounds,
and stay open-minded and experiences.

IDEATE

DEFINE :
Generate many ideas
Understand peuPle Clearly frame and explore diverse
deeply and their the problem possibilities.

BEYOND MAKING:
THE MARSHMALLOW CHALLENGE

KIDS STRUCTURE & ENGINEERING BUSINESS STUDENTS
Start with marshmallows  Test and improve the design Plan, design, and build
and spaghetti sticks. through creativity within a limited time.

(Iterative) and collaboration.
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Designing a Systematic Thinking Process

Beauty

Process:

Think, analyze, plan,

and create systematically

Functionality

Social services,
culture,
and environment

Not just beauty,

but the value of putting
the ‘user’ at the center.




Efficiency
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PROCESS:

Think, analyze, plan,
and create solutions
In a systematic way.

Ease of Use

Social, éultural,
Environmental
and Ethical Impact

It’s not just about
convenience,

but designing with
“people” at the center.
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