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1.gAULIUUNISWAQ (The Production Concept)

2. gAULIUURWAONCUr (The Product Concept)
3.gAUOIUUNISVIY (The Selling Concept)
4.AULIUUNISAAaNA (The Marketing Concept)
5.qmmsoawmvﬁoé‘mu (The Societal Marketing Concept)
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(The Product Concept)
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(The Marketing Concept)
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1.NSVIOVoUav10ans (Information Accessibility)
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NISWaNIVe0 (Greenwashing)
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The Sins of Greenwashing

1. nﬁSUOUé'UllUUllanlUé:EJu (Sin of the Hidden Trade-off)
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—— I e W

NNsoACUaUUAasSNBlanuuussanNturinsadaluucun  laglubveyalso
ONeNANansSsovsuU KseluoruosvusUsavNJUNaILUNEUgU



The Sins of Greenwashing
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The Sins of Greenwashing

5. n1stdondvnulnutiosndn (Sin of Lesser of Two Evils)
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