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d1KQuKvnIsiaan (The Catalyst of Economics)
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A1sasivnIwWIIaavyavNIsiaan (Visualizing Choice)
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N1SUY18YaYINQ (Shifting the Curve)
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Uovsniswaa (Factors of Production)
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WaaaullnuyavU»YINISWAQ (The Input-Output Matrix) i
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auAILazusn1s (Goods and Services)
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(Economics focuses on this)
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StUUIASUYYND (The Spectrum of Economic Systems)
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N1SIUSYUINYUS:UUIASUIND (Economic Systems Comparison)
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anu:uavnnui (The Nature of Economic Theory)
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JuaduUNISasvngqu (Constructing an Economic Theory)
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(Define Variables) (Define the Problem) (Make Assumptions) (Determine Methodology)
uoLu doulsaas: r‘h_ohuné'\)ﬁc'io\)ms “ U ANUDIKOWA [39N353IAS1:KTaYa
(Independent) VANYIDEVBAIDU (Economic Rationality) NIKU=aU
ltaz aauUsmw & dvaue) AV
(Dependent) (Ceteris Paribus)
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95n1sauuIuuazauuIu (Methodologies of Study) \
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(Descriptive Approach)
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(Mathematical Approach)
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(Economics: The Blueprint of Choice)

DINAdIUYIALLAAU (Scarcity) dnisvadssnswenns (Resource Allocation)...
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