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Disruptive Technology
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Evaluation of Alternatives

Purchase Decision
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Hi! Sign in or register | DailyDeals | Sell | Customer Support

category
Home » Home & Garden

HOME &
GARDEN

Sales & Events
Home & Garden Sales
Daily Deals
Martha Stewart American

Made

Department

Yard, Garden & Outdoor
Crafts

Home Improvement
Kitchen & Dining

Home Décor

Furniture

C A [ www.ebay.com/brw/home-garden/

Search

HOME CLEARANCE SALE

UPTO 50% OFF

Rugs, kitchen essentials, bedding, and more

Shop now »

FREE SHIPPING

Shop Valentine's gifts »

Event ends Monday, February 10, 8AM PT

WMy eBay A =]

Home & Garden - Search Advanced

KITCHEN &
DINING

FURNITURE

HOME DECOR

LAMPS &
LIGHTING

RUGS &
CARPETS

WINDOW
TREATMENTS

BEDDING
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Digital Marketing vs. Traditional Marketing

DIGITAL
MARKETING
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(Maslow’s hierarchy of Needs)

* HENAMINE laneenana I AuANNABINTTaINEE ezl wuu
WAKKIANNAAUAY Dr. Abraham Maslow lasuANMBENa1

niune Taengusjsrvtwvasnalaidataauuign 4 dszms
ﬁd‘ﬁ (Maslow, quoted in Hawkins,Best and Coney 2004:365)



annngin 4 dszns

1. ayHannArlasunssaalaanAagadant Taasuanukasniiianiale
IumManaznnlnsedninanediny

2. wsandlavaduianudniuwiniugiunnnii wianadliANNszingza
annisaadlaan

3. usgdlandinnuaniuluiuiugiuannitaznadlasuanuualanan
anidszautilunsspalanvas nauiinssaslamuanazlasumanszann

4. natonuntlatwiiuglasuananalanad wgelaimitaniiazan
Ty

Asst. Prof. Wilailuk Rakbumrung, Ph.D.



c v [V XV o (Y 3 (°V/ °Y w P |
ndladgalpanaauinanuAaImMIvaINyuE 1 5 52AU Aa

a A\ <)
MASLOW'S &3
H ‘ERAR CH Y é?féi%b‘ﬁyy‘, Abraham Harold Maslow (April 1, 1908 - June 8, 1970)

SPONTANEITY,
PROBLEM SOLVING,
LACK OF PREJUDICE,
ACCEPTANCE OF FACTS

(SELF-ACTUALIZATION )

wass a psychologist who studied positive
human quadlities and the lives of exempla-
ry people. In 1954, Maslow created the
Hierarchy of Human Needs and
expressed his theories in his book,
Motivation and Persondality.

OF NEEDS

\ J

ESTEEM )

FRIENDSHIP, FAMILY,
SEXUAL INTIMACY

Self-Actuadlization - A person’s
motivation to reach his or
her full potential. As shown
in Maslow’s Hierarchy of
Needs, a person'’s basic
needs must be met
before self-actualiza-
tion can be
achieved.

( LOVE/BELONGING )

SECURITY OF BODY, OF EMPLOYMENT, OF
RESOURCES. OF MORALITY, OF THE FAMILY,
OF HEALTH. OF PROPERTY

PHYSIOLOGICAL
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4. ANNABINISNITUNHDI (Esteem)
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5. ANNADIMTANNANNIIIUTIN  (Self actualization)
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