ENGLISH FOR MARKETING

Marketing Promotions: Flyers, Ads & Social Media
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Wha is MarkeTing PromoTion? %‘

- Marketing Promotion = Activities to sell products/services
A1slusluanisaala = AASSUIWDUIYFUAIKSDOUSANS
« Goal: Get customer attention = Create interest @ Make sales

WKku1g: Gvganduduldanm - aswaAnuvauls - myoaue

Marketing promotion is any activity that helps sell products or
services to customers.




Why Promotion MalTers ﬁ‘%

Without promotion, customers don't know your product exists

aluunisluslua anmo:zlusvndaumuavAgu

Good promo’rion = more customers = more sales

nslusluanad = anAmuAdu = gaauiguIndu

111174




Key Vocabulary

Promotion [Us-Tu-3u (A1sluslua)

%7777%%

Advertisement Laa-os-ING-1oun (luyeaun)
Audience 29-108UG (NQUWBU/WWD)
Platform twa-wasu (LtwaQwoasu)

Call to Action Ada N USA-Bu (MsSunsavlkaviiari)

111174




Types of Promofions

There are many types of promotions. Today we focus on three

main types: flyers, advertisements, and social media.
. Flyers (uU@d - Printed materials
. Advertisements lugeul - TV, radio, online ads

Social Media ll59aillas - Facebook, Instagram, TikTok



Benefits of 6ood Promofions

Increase Brand Awareness IWUA1S$YALLUSUG

: Attract New Customers GoQaanm{ku
: Boost Sales INUZ2QU1Y
- Build Customer Loyalty aS10A1UVSAANG
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ElemenTs of Effeclive PromoTions

N\
1. Clear Message U9AUBQLDU - Easy to understand
2. Eye-catching Design msaaﬂuuuﬁ'azqnm - Beautiful visuals <
3.  Target Audience nauld1Ku1g - Know your customers

4. Call to Action MisiSgnsavlkalduns - Tell people what to do

5. Contact Information dayadiad - How to reach you

%ﬂ/



Dialogue: Disqussing a PromoTion Plan

@ e L o
« o e ®
.

Colleague A: | think we should make a flyer for the new product.

Colleague B: That's a good idea. Should we also post on social
media?
Colleague A: Yes, let's do both. Flyers for the shop, and
Instagram for young customers.

Colleague B: Sounds good. | will design the flyer.
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Flyers and AdverTisemens %‘
Flyers are still very popular in Thailand! They're cheap to make and

> W
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easy to distribute. Let's learn how to create effective flyers.
Flyer Design Rules:
o Size: Standard A4 or half-sheet
: Headline: Big, bold, attention-grabbing

o Images: High-quality, relevant pictures
o Colors: Maximum 3-4 colors
Text: Keep it short and simple
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Top To BotTom STruclure

Header UKD - Company name/logo

Headline KDUaKan - Main message

3. Body oK - Key information

/A Call to Action ANSIS8ASIL - What to do next

Footer d)Uun1g Contact details (phone, address, website)



(ommon Flyer MisTakes

Too much text UaAdWLga=1AUlU

Too many fonts Woudtigo=taulu

Unclear images sunwluga

No contact information [Uiddayadiacno

Boring colors du1lUa
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Adverlisemenl Types

Print Ads TULBaUNFOWUW - Newspapers, magazines

Digital Ads luyau10dNa - Websites, apps

3. Outdoor Ads luyau1na1vLL - Billboards, posters

Broadcast Ads luyauroonoainiA - TV, radio
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AdverTisemenT Design Elemens

Strong Visual MWALTVUASY - Grab attention first
Clear Message U9AJ1UTQ - Easy to understand
Brand Identity lonanualllusuad - Logo, colors, fonts
Call fo Action MISIS8ASOYL - "Buy Now!" "Visit Us!"

Contact Info ﬁagac’mda - Phone, website, address
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| Color Psychology in Ads

Colors have power! didwav Different colors make people feel

different emotions. Choose colors carefully!
: Red dLLQY = Excitement, urgency QULAU LSVADU

. Blue dUNIOU = Trust, professional D2k Wuilootw

: Green dlugd = Natural, healthy sSSUB10 JuNIWQ
. Yellow d1Ka0V = Happy, friendly dad1uau Wudas
. Black 341 = Luxury, elegant KSKS1 a0
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1. A luxury hotel
2. A children's toy store

3. A hospital or clinic

%/ 4. A fast food restaurant
~ Say: "l would use ___ for the hotel, because ___ means luxury
N

and elegance.”

111174

M|

L . L ‘ ® ‘
AdiviTy: Color ApplicaTion Challenge
Choose a color for each business below. Explain why.

120N (KSSADLAA=IETID LLAIDSUIYIKAONA
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Branding & Offer Vocabulary

~Q

~

Billboard Ua-uasa (Uhaluyaunuuralkey) ﬁ
Logo la-la (lala)

Slogan dla-uau (AMudey)
Budget UQ-19n (buUS:=u18u)
Voucher 1D1-139S (UQSA1UA)

Coupon A-Wau (AUdY)




Dialogue: ClienT Asking AbouT an Ad

Client: | saw your advertisement online. What is special about

@ e L o
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your product?
Marketer: Our product has a high-quality design and an
affordable price.

%/ Client: What color do you use in the ad?

Marketer: We use blue, because it shows ftrust and
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Social Media PlaTforms
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Facebook IWsUA - All ages, community building %

. Instagram audMLASU - Young adults, visual content

o TikTok Gindan - Gen Z, short videos

LINE [au - Very popular in Thailand

YouTube gnNU - Long-form video content
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Platform CharadlerisTics

- Facebook: Good for detailed posts, events, community groups
: Instagram: Perfect for beautiful photos, stories, shopping

o TikTok: Best for entertaining, trendy, viral content

o LINE: Great for direct communication with customers

o YouTube: |Ideal for tutorials, demonstrations, brand stories
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AdiiviTy: Which PlaTform Fils? ﬁ‘%

Read each situation. Which platform is best? Why?

1. A restaurant wants to show cooking videos.
2. A company wants to reach older Thai customers.

3. A fashion brand wants beautiful photos.

Say: "l think ___ is best for this, because..."
111174 N,
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Social Media Design Principles

. Mobile-First 99ALlUUaTKSUUDAD - Most people use phones

. Square Format SULLUUEKABUDQSE - Works on all platforms

o Bold Text U9AJIUKUN - Easy to read on small screens

. Consistent Branding LLUSUQdDQAADY - Same colors, fonts, style

. High Contrast A21ULLAAMIVEY - Text stands out from background

STTLSS 9



Social Media Vocabulary

Campaign lLAU-Wey (LAUdey)

Engagement lOU-1AD-LOUN (ASTUEdUSIU)
Hashtag LLas-LAA (LTELLAA)

Caption LLAU-BU (A1USSE19ATW)

Influencer dU-Wa-1oU-LEDS (DUWALDULEDS)
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This flyer is for our new product.

Useful Phrases: Desaibing a PromoTion %

Our ad targets young customers.
We are posting this on Instagram and TikTok.

"The call to action is “Visit our shop today”.
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Dialogue: Pilching a PromoTion Idea To a Manager
~
Staff. | have an idea for our new promotion. ‘ﬁ
Manager: Okay, tell me more.
Staff. | want to make a flyer and post it on Facebook and LINE.
Manager: Good idea. What is the call to action?

Staff: "Visit our shop this weekend for a special discount."
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Role-Play: Pifich Your PromoTion dea
Work in pairs. One is Staff, one is Manager.
SuArhvu AukdvWuwdaviu AukvWuRdams

Staff, choose one: a flyer / an advertisement / a social media post

e D

Choose a platform: Facebook / Instagram / TikTok / LINE / print

Use these phrases: "l have an idea for our new promotion." "l want to

make a [flyer/ad/post] for..." "l want to post it on..." "The call to action
is..." "Okay, tell me more." / "Good idea. What is the call to action?"

"How much will this cost?"
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Success Tips -

Know Your Audience SDARWUU - Age, interests, behavior
2. Be Consistent auilaua - Reqgular posting schedule

3. Stay Current 8iQ0UY1Da1S - Follow trends and news
4. Be Authentic LUUADIDSY - Show real personality

Keep Learning l§8u§daIU - Social media changes fast!



Key Vocabulary Recap: Print & Branding

Wﬁ%

Promotion TUsIUBU - Advertisement Tugeun - Flyer ludan -

Brand LWUSUQ - Billboard Uauasa - Logo lalfa - Slogan

alalau - Call to Action MstSgasSavlKALGUNS
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Key Vocabulary Recap: DigiTal & Offers

%7777%%

Platform tiwaawasu - Campaign LlAUUEY - Engagement NS

dousou - Hashtag UasLAn - Influencer SuwWalaulsas -
Caption ATUSSY1AIW - Target Audience nauIUIKUIEY -
Discount/Voucher/Coupon dduaa/1d11sas/AUdY - Budget U

Us:=uiad
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Home Adivily

Find one real ad, flyer, or social media post you've seen this week - o

photo on your phone is fine.

-

Auriluweun Tulad Kéelwadlsidoaltildenautrgtiuluduaikd
Answer 4 questions in writing (3-4 sentences): 1) What type of promotion
is it? 2) What platform or place did you see it? 3) What color(s) does it

use, and what feeling does it give? 4) What is the call to action?

Example: "This is a social media post for a coffee shop. | saw it on
Instagram. It uses brown and green, which shows trust and nature. The

call to action is 'Order now."
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