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4. Naﬁwém‘sﬁﬂué’ﬂlmima‘lﬂ (Course Learning Outcomes: CLOs)
CLO 1: Be able to explain fundamental concepts of global culture, globalization, contemporary media trends, and creative content.
CLO 2: Be able to analyze cultural identity, representation, diversity, and power in creative content across different societies and platforms.
CLO 3: Be able to examine and compare global and regional content trends, audience behaviors, and cross-cultural media flows using relevant

evidence.

CLO 4: Be able to apply trend and cultural analysis to develop creative content concepts suitable for multiple platforms and international audiences.

CLO 5: Be able to demonstrate ethical, inclusive, culturally responsible, and evidence-based communication in written, oral, and collaborative work.
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