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Personal Branding Process

1.Creating Differentiation 2.Building Relationships
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Personal Branding Process

3. Creating Value 4. Building Awareness 5. Creating Positive Impressions
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Understand

needs of target

audience?

Core Value?

Differentiation

Relevance
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SINCERITY
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EXCITEMENT
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COMPETENCE
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SOPHISTICATION
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CHARACTERISTIC

Personal Branding RUGGEDNESS
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Brand Personality

ARTNERS

SINCERITY EXCITEMENT COMPETENCE SOPHISTICATION RUGGEDNESS
Down to Earth Daring Reliable Upper class Outdoorsy
Family-oriented Trendy Hard-working Secure Glamorous Masculine
Honest Exciting Intelligent Good looking Tough
Sincere Spirited Technical Charming Rugged
Real Cool Corporate Feminine
Wholesome Young Successful Smooth
Original Unique Leader
Cheerful Up-to-date Confident
Sentimental Independent

Friendly Contemporary

Aaker, J., & Fournier, S. (1995). A brand as a character, a partner and a person: Three perspectives on the question of brand personality. ACR North American Advances.
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1. Particularity

o Particularity (a>wlaaauawiin)
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2. Interest

e Interest (AUUNEUR)
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3. Autonomy

o Autonomy (aOUGIYDXINDN)
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4. Rounded
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5. Development

» Development (mshcuungnaailion)
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6. Interior Life

o Interior Life (fanmefuua:Graununsse)
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7. Motivation

« Motivation (msasusigik)
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8. Discrete Identity

o Discrete Identity (Sadnuaiidaau)
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9. Consistency

o Consistency (AWa1au)
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WORKSHOP
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