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1.2 Desktop & Internet Era (ssusiil 1984)
2. an Mobile & Social (sausiil 2000)

3. an Content & Data (ausizl 2004)

4. un Digital Experience (sausil 2013)

5. un Artificial Intelligence (sausil 2016)
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1. nsasfiansvhnisenann (Marketing Tools)
2 Anasiiss (E-commerce Channel)

3. szuunnsdszidu (Payment)

4. szuvauds (LOQGistic)
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2 amauiiss (E-commerce Channel)
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3. szuunnsdszidu (Payment)
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E-commerce Channel
1. Marketplace

C2C 1ﬁ’u?‘ﬂﬁiﬁmi@%ﬂmmwdwvd@ﬁqLLﬂﬁﬁmﬂﬂ@ﬂﬁuﬁuﬁm
» dnludimann Marketplace edvs Lazada wez Shopee wenannil
deflunamesu Marketplace C2C fsusmududinsmsnslngatng
Thailandpostmart fidudemisnisnszane@udninemns Fudgum was
audnlanaulugfianlulszmalng nienliEnsdnsedafioduiinalussazinan 1 -
2 Ju1nn3 IReLENAAINNINATIAARLTEAIBATANALAN wazdaTe niaudnsiAy

ArduA1eaulallaiun
B2C 1siimsdnsadainasswingsiagandminaduanlnansededuiina
» sedradu LazMall / Shopee Mall / JD Central / WeMall
/ NocNoc




E-commerce Channel
1. Marketplace
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» 1. Marketplace
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E-commerce Channel

2. Social Commerce
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2. Social Commerce
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3. e-Tailer
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E-commerce Channel

3. e-Tailer
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nqu Grocery auiqllnaiinen Makroclick / Tops / Tescolotus /
BigC / CP Freshmart uaz Grocer lock

nqu Insurance isziuesulasi Priceza Money / Tip insure / Frank
ALY




* Product e Customer « Emotion * Disruption

* Price » Cost * Experience « Digitalization
* Place » Convenience » Exclusivity » De-silotage
» Promotion « Communication « Engagement » Diffusion
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