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UAIAVUFUNUS (Mass Relations)
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#1987 (Mass) nguaudnwuinfidanuda anudila anus anuawnsasieiu wsiudiulaed]
Umng 9N Win135INaeNInaINe Ao sunuiiazgaunisaliieduLAfaw.

> ANUENITUS (Relations) Msadsmugniiu auAuee aulinngds wazanuswiionu.

> Aanssn mMsasiufBeuBey, Msdnlasanisiau (Msane, guouidy, Tuusssw), MskusnIsun
Yy, NM33uilelaym wagnisidusiulunanssuveaguvu.

21019318 @590 NENEalNg, a519AusTuAd, ANMUENUISEUSY, SnwiAnuassnAnarean tunan
LarTULARDUN IR YNYUBENISIE.
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» 2guduius (Community Relations) wiuiiufiguaulndifes dnifudiundsvesuatuduiug.

» Founavudunus (Media Relations) Wadeanudunusivdemnaruiiouiaso sl un1sine wng
U1ES.
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ANUNNI8UIN5E94d5 (Definition of Communication)
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° MIFRENIVINYNN NTFUIUNITOIENATEYA Y1875 AINAA AIINGAN NTelenuITual 9Inaae U5y
wialminnA1andlagwms wazernhlignisiufeundamafingsy anuda viseni1sendula

WYININNUNIYINTG

> Berlo (SMCR Model) n1s5&eansfanseuiun1sigas (Source) aenanans (Message) H1U0114

(Channel) 11J€JJ\‘1&§%JU (Receiver)

° Shannon & Weaver ﬂ’]i?{@a’]iﬁamﬁﬁﬂsﬁ@ﬂ’ﬂlﬁﬂﬂéﬁiﬂiﬂEQJJQEE%JU 1Pe81AR "FI5UNIU" VINlAN15F0dNS
NANATA

° Rogers NsdaansAanszuIunshanildsuansivilifaanunlasiuiuseninaunnanawe 2 augull



24AUSZNBUVRINTSHRE1S (Communication Components)

> feeans (Sender) - ﬁﬁL‘%ﬂJﬂﬁﬁ@ﬁﬁ

> 815/49A91u (Message) — As7idasnsaemnen

> 999n19 (Channel) — 33n15ds 1wy 1 dee $asnus 5959977
> §3udns (Receiver) - @ﬁﬁmmuaz%’umﬁ

> n15AA2% (Decoding) — AszuUIUNSYANMdle

> nuanaundu (Feedback) — @37 5unouauaindy

> 895unu (Noise) — dadanvilvanurunerainiadon @y @896 9af N1w)



Uselnnwuaenisaeans (Types of Communication)

1. MUYBIN9NTTU

» 23U (Verbal Communication) nsyaLazn1siey
> 99un11 (Non-verbal Communication) 19 YE8s 33111 N15L3U255A

2. AUNANIINISEDET LUDIANIS
> @od13a3 (Downward Communication) §U3113 —> JUfUR

> #9815%U (Upward Communication) JUAURMY —> {uinis
» dod15uuuau (Horizontal Communication) SE#INSHUIE9W/ANDUTINY

> Hodn w9y (Diagonal Communication) VIULNUN/VINE BT



NUIUNFDES

1. yAranayAAa (Interpersonal)

2. nay (Group Communication)

3. 17371 (Mass Communication)
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1. Foarsennaluladnara (Digital Communication)
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AAUFIAYVDINFHBET (Significance of Communication)
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atiuayuN1sNaIUTINYeIUTEYITY (Public
Participation)
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AMNAIAYVBINIFHBAT (Significance of Communication)
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WIgiimn Critical Thinking HUNNSERANTBELMRNA




nseUIUNITARaIINNUSEaN58a (Effective Communication Process)

dUd1AVBINITADENTNA

UaLau (Clarity) — Hemladina

anfad (Accuracy) — Uayaivang useasy
WNgaNAuRSUans (Audience Awareness)
fnsnounduiinsiaaeuld (Measurable Feedback)
AonTRIn1wmiIzad (Channel Selection)

119585554 (Ethical Communication)
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AULANANATUA Y ILAL IRIUTTTU
DARLAZNITAAIUNA
Fosnsdoansldmnzas
Gﬁagaé’ulﬁu (Information Overload)
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1. ihlunisdeansaadumlavesniudniavedasinisninsy?
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3. Digital Communication gNNasiaUNUIMUBINIATTDEN91S?
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