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Chicken basil rice Seafood fried rice Crispy Chicken with Holy Basil Rice

U1DNLWSIKLY HVEVRIY 0N2NIWSIKYASDU

Pork basil rice Shrimp curry Crispy pork with basil rice

grandu NaTDd gNIWaTID

Meatball Salad Pad See Ew Soy Sauce Fried Rice

U12AIWSIAD ddnlwa divaa

Shrimp basil rice Corn Salad Fresh shrimp salad

duajvkinlns +123-456-7890  SwiWanadu 10:00-17:00 u.
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