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reative studio, built with and for creatives. Create, refine, and compose your videos,
images, and stories with Google's most advanced Al models.

Flow N
Flow is an Al filmmaking tool that lets you seamlessly create ...

Flow TV | Snout & About s

Create with Flow. Navigated to video '3D printer camera ...
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Google Labs
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Flow
Flow is an Al filmmaking tool that lets you seamlessly create cinematic clips and scenes using Google
DeepMind's most capable generative video model, Veo.
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Click Create with flow
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Signin

to continue to Al Test Kitchen

Forgot email?

Before using this app, you can review Al Test Kitchen's privacy policy and

terms of service.
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Nano Banana 2 is
Herel

We've updated the original Nano Banana model, with significant
improvements in image generation, stylization, multiple references and

editing.
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Create a 30-second promotional video for a Thai financial services company named
“Star Money”.

Tone: Professional, friendly, confident.

Target audience: General consumers, working adults, families.

Style: Modern corporate, bright lighting, clean visuals, realistic Thai environment.
Music: Upbeat but professional instrumental background music.

Voice over: Thai voice (male or female), clear, energetic but trustworthy.

Scene 1 (0-6 sec):

Family looking at home appliances / motorcycle / smartphone in a store. They seem
interested but thoughtful about spending.

Voice over (Thai

“gennlevach finumw usidshinmnefnsnoulebm?”
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Click Download
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Prompt

Recruitment

Create a 30-second recruitment video for a Thai financial services company named “Star Money”.

Tone: Warm, inspiring, professional, stable, trustworthy.

Target audience: Working-age adults, fresh graduates, sales and finance professionals.

Style: Cinematic corporate, natural warm lighting, real Thai office environment, authentic emotions.
Music: Inspirational instrumental background music (soft piano with uplifting build).

Voice over: Thai male or female voice, calm, confident, encouraging.

Scene 1 (0-6 sec):

Morning light entering a modern office. Employees greeting each other with smiles. Close-up of teamwork and friendly atmosphere.
Voice over (Thai):

“IN3eANENSe Bufuniiuauinunse”

Scene 2 (6-14 sec):

Staff assisting customers professionally. Sales consultant explaining financial services with confidence.
Voice over (Thai):

“apn$ ffull fihdwauwde il waruseiude fidulnegneiuas wioudslondliauulmildiulalugety”

Scene 3 (14-22 sec):

Team meeting discussion, training session, supportive manager coaching employee. Positive and focused expressions.
Voice over (Thai):

“grupsnauiifiaugaiu nieuiandnenin wavaienudisalumeoinlunioussdns”

Scene 4 (22-30 sec):

Group shot of smiling employees standing together confidently. End with company logo and contact details.
Voice over (Thai, confident and inspiring):

“ysaududunioesnsounsians Tull wasiivlsluseiu’



Prompt

Advertise

Create a 30-second promotional video for a Thai financial services company named “Star Money”.

Tone: Professional, friendly, confident.

Target audience: General consumers, working adults, families.

Style: Modern corporate, bright lighting, clean visuals, realistic Thai environment.
Music: Upbeat but professional instrumental background music.

Voice over: Thai voice (male or female), clear, energetic but trustworthy.

Scene 1 (0-6 sec):

Family looking at home appliances / motorcycle / smartphone in a store. They seem interested but thoughtful about spending.
Voice over (Thai):

“apnlavesd daanm usdilisendieduduuldlme”

Scene 2 (6-15 sec):

Friendly staff smiling and assisting customers. Showing installment plans and explaining details clearly.

Voice over (Thai):

“and il wontelinandudmeddietu feuimssminedud Maduan uardudedde deuaus 9 oudil

Scene 3 (15-23 seq):

Graphic overlay icons representing loan services and insurance protection. Customer nodding confidently.
Voice over (Thai):

“wiouuinsauide olduanmmados wazUsziudofivisguanamnaduides”

Scene 4 (23-30 sec):

Closing shot with happy customers and company logo on screen. Clean white or blue corporate background.
Voice over (Thai, confident):

“annd ffull iRssirmnarFeInIsnenIsiuvesnm”

On-screen text at the end:
“roudey oydlala Tdlannuinis”



