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MAISON KITSUNE

FARIS

Maison Kitsune

Maison Kitsun is a Parisian contemporary fashion

brand and music label; founded by the creative duo
of Gildas Loac, previously the manager for Daft
Punk, and architect Masaya Kuroki in 2002. Maison
Kitsun has a full range of both women’s and men’s
lines that consist of more minimal Parisian-inspired
designs, in addition to vibrant graphic print designs.
lis eye-catching collections include various collabo-

rations with brands such as colette, Oliver Peoples

and Ambush etc.

‘Gildas Loac’ 1a: ‘Masaya Kuroki’ 2 KUU 2 &rus@ wnoddiusud Maison Kitsun®
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READY TO WEAR
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Coats & Jackets

Trousers & Shorts
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BAGS LEATHER GOOD5 SMEAKERS JEWELRY

SOCKS CAPS & HATS SCARFS & FOULARDS HIGH TECH

OTHER ACCESSORIES
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COLLABS

NATIVE UNION
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KENTARO KOBUKE

SAMSUNG

CAFE KITSUNE

MAISON KITSUNE

FARIS

PUMA

ADER ERROR

THE CREATIVE MEETINGS
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THOM BROWNE

NEW YORK

Thom Browne is widely recognized for redening modern tailoring. Through his collections
for men, women and children, Browne conveys a true American sensibility.

‘The idea of uniformity to me is interesting because | think it does show true individuality,
and | think that it shows true condence."

In 2003, Browne began his business with ve grey suits in a made-to-measure shop in New
York City’s West Village. With each jacket and trouser, he paired a grey cardigan, a white
oxford shirt, a grey tie and silver tie-bar, and classic black brogues.The jacket was sharply
tailored with a high-armhole t. The trouser was hemmed at the ankle. This is the Thom
Browne uniform.

The company has since expanded to include ready-to-wear, footwear, accessories, and a
new fragrance. Browne is now known for his runway presentations and Ims, which have
gained global attention for bringing viewers into his unique world. Each collection rep-
resents a new story of its own, taking traditional fabrics and reinterpreting them in a new
way.

Now o global brand with over 50 stores, Thom Browne continues to challenge expectations
with his approach to design, tailoring and presentation. His inuence is evident through the
culture-dening individuals who wear Thom Browne. The grey suit remains elemental to all
he does, signifying a singular point-of-view and the commitment to exceptional quality in

fabrics and tailoring.



THOM BROWNE

NEW YORK

THOM BROWNE - NEW YORK

OUR NEW YORK STORE WILL BE CLOSED ON
DECEMBER 31ST & JANUARY 1ST N REMEM-
BRANCE OF NEW YEAR'S CELEBRATION.

100 HUDSON STREET
NEW YORK, NY 10013

DIRECTIONS

SUN 12:00 PM - 5:00 PM

MON - SAT 11:00 AM - 7:00 PM
+1 212 - 633 1197
T00HUDSON@THOMBROWNE.COM

SERVICES

SAME DAY DELIVERY
CLICK AND COLLECT
RETURN IN STORE
TAILORING

MADE TO MEASURE
PERSONALIZATION

PRODUCTS
MENS
WOMENS
CHILDRENS
FRAGRANCES
ACCESSORIES
EYEWEAR




THOM BROWNE

NEW YORK

THOM BROWNE - SEOUL GALLERIA LUXURY HALL A= 74 &) & o} W Z 3
EAST BUILDING, 407, APGUJEONG-RO. GANGNAM-GU, SEOUL, 06009 KOREA

DIRECTIONS

SUN 10:30 AM - 8:30 PM

MON - THU 10:30 AM - 8:00 PM
FRI - SAT 10:30 AM - 8:30 PM
+82-2-6905-3505 (‘B 4%
+82-2-6905-3697 (9143 3%

SERVICES
TAILORING
MADE TO MEASURE

PRODUCTS
MENS
WOMENS
FRAGRANCES
ACCESSORIES
EYEWEAR
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THOM BROWNE

NEW YORK

THOM BROWNE - TOKYO AOYAMA
BLEU CINQ POINT A-2, 5-3-20,MINAMI-AOYAMA, MINATO-KU, TOKYO

T107-0062

RBREAEXEFIL 53207 Ib— 2 TRA b Al 2

DIRECTIONS

SUN - SAT 11:00 AM - 8:00 PM
+ 81 3 5774 4668
AOYAMA@THOMBROWNE.COM

SERVICES

SAME DAY DELIVERY
CLICK AND COLLECT
RETURN IN STORE
TAILORING

MADE TO MEASURE
PERSONALIZATION
EMBOSSING

PRODUCTS
MENS
WOMENS
CHILDRENS
FRAGRANCES
ACCESSORIES
EYEWEAR




THOM BROWNE

NEW YORK

THOM BROWNE - BEIJING SAN LI TUN It R =B difENX /5
SHOP N2-11. TAIKOO LI NORTH, NO. 19 SANLITUN ROAD. CHAOYANG DISTRICT, BEJJING

ItEHEHAX=ZEEK 1 E=BiHitX o1 JEX

DIRECTIONS

SUN - SAT 10:00 AM - 10:00 PM

+86 010 - 6464 0131
BEJING.SANLUTUN@THOMBROWNE.CN

SERVICES
TAILORING

MADE TO MEASURE
PERSONALIZATION

PRODUCTS
MENS
WOMENS
CHILDRENS
ACCESSORIES
EYEWEAR




THOM BROWNE

NEW YORK

THOM BROWNE - MIAMI
191 NORTHEAST 40TH STREET
MIAMI, FL 33137

DIRECTIONS

SUN 12:00 PM - 5:00 PM

MON - SAT 11:00 AM - 6:00 PM
+1 305 - 603 8287
MIAMI@THOMBROWNE.COM

SERVICES

CLCK AND COLLECT
RETURN IN STORE
TAILORING

MADE TO MEASURE

PRODUCTS
MENS
WOMENS
CHILDRENS
FRAGRANCES
ACCESSORIES
EYEWEAR




THOM BROWNE

NEW YORK

THOM BROWNE - LONDON
3 ALBEMARLE STREET
LONDON, W1S 4HE UK

DIRECTIONS

SUN 12:00 PM - 6:00 PM

MON - SAT 11:00 AM - 7:00 PM
+44 (0) 20 - 7499 7888
LONDON@THOMBROWNE.COM

SERVICES
CLCK AND COLLECT
TAILORING

PRODUCTS
MENS
WOMENS
CHILDRENS
FRAGRANCES
ACCESSORIES
EYEWEAR

THOM BROWNE - MILAN
VIA GES 10
MILAN, IT 20121

DIRECTIONS

SUN - SAT 11:00 AM - 7:00 PM
+39.02.762.81.269
MILAN@THOMBROWNE.COM

SERVICES

SAME DAY DELIVERY

CLCK AND COLLECT
MADE TO MEASURE

PRODUCTS
MENS
WOMENS
CHILDRENS
FRAGRANCES
ACCESSORIES
EYEWEAR



THOM BROWNE
NE'!.I'i' \iDRK

COLLABS




WORLD MEN WOMEN

CHILDREN

FRAGRANCE GIFTS SALE

NEW IN

NEW ARRIVALS

THOM BROWNE FOOTBALL

FALL 2021

FALL WARDROBE

EYEWEAR

EXCLUSIVES

CLOTHING

JACKETS & SUITING

KNITWEAR

OQUTERWEAR

SHIRTING

SWEATS

SWIMWEAR

TROUSERS

T-5HIRTS & POLOS

THOM BROWNE

NEW YORK

THOM BROWNE.

BAGS & LEATHER GOODS
ALL CATEGORIES
HANDBAGS & TOTES
CROSSBODY BAGS

FOLIOS & TABLET HOLDERS
BACKPACKS & BUMBAGS

WALLETS & CARDHOLDERS

NEW YORK

ACCESSORIES
FOOTWEAR
EYEWEAR
NECKTIES
S0CKS

NOVELTY AND KNITS

Q STORES  ABOUT

SALE

VIEW ALL CATEGORIES

JACKETS, SUITING, OUTERWEAR & COATS
KNITWEAR

SHIRTING, T-SHIRTS, & POLOS

TROUSERS, PANTS, & SKIRTS

BAGS, HANDBAGS, LEATHER GOODS, FOOTWEAR & ACCESSORIES

SHIPTOTH|$

LOGIN

BAG



THOM BROWNE

NEW YORK

PRODUCT CATEGORIES

As Men's Designer at Thom Browne, | de-
signed and developed the following catego-
ries of commercial clothing and accessories:
+ Cut & Sew Knits

Knitwear / Sweaters

Knit Accessories

Sportswear

Outerwear

Tailored Clothing

Shirting

Neckwear

Footwear

In addition, | created original artwork for:
Custom Fabric Prints & Jacquards
Embroideries and graphic icons
Trim logos

Finally, I also contributed design, develop-
ment, and production work for:
Thom Browne Collection Runway
Moncler Game Bleu Runway
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THOM BROWNE
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THOM BROWNE. 1
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Featured products; Windrunner 3 $1195, Packable dachshund rincoat $1159, Leather varsity moto jacket $1649

RAIN CUBE

| adore Thom Browne's sense of uniformity, the sombreness of grey taken into a new light, and the ability he has to add
individuality to uniform pieces.

My favourite things in life are hot showers, rainy days, and grey sweaters.

The Thom Browne box is a glass box that represents so much of my personality, projected onto a brand. | am quite simple
everywhere except in my head, where | often feel that | am on a treadmill 24/7.

Thom Browne’s approach to fashion is the complete opposite of traditional. He draws in geometric shapes, and thinks about
the last step before the first step. | found myself identifying with the brand's sense of minimalism, finesse, and creativity that
speaks without words. Much like the brand, | strive to create something that speaks for itself and requires no words.

The Thom Browne Rain Cube is a glass box that simulates a rainy day, in which you can enter and don a Thom Browne
raincoat. There are sizes for men, women, children, and pets, all uniform. Once you enter the monalith, the “rain cycle” begins,
like a washing machine on a rainy day. The ambient sounds of the hydroponic system are amplified by artificial sound and
minimal music, quite soothing and warm, despite being in a cold and bleak environment.

The raincube is quite a simple structure, allowing itself to be placed virtually anywhere with a hydroponic
system available. deally this would be presented at Rockefeller Centre during the summer months, or Grand
Central Terminal during the autumn months. The structure also could be placed in Leicester Square, Avenue
des Champs-élysées, or Central Park. The floor is slightly tilted, to allow a “trough” to accumulate precipitation
towards the left side (where the raincoats are). Customers would be able to purchase via location-based
marketing; meaning that once you leave the cube, the Thom Browne website would be wirelessly sent to the
users’ phone.

| think there is a quintessential British-ness that | brought to the brand, with the use of rain, minimalism, and quirk. Thom
Browne's current visual branding focuses on brash, brutalist attitude, with grey uniforms thrown onto a society in which
humans live to work, and | wanted to “humanise” the brand and make the appeal more about the emations of those who

would wear Thom Browne™, The raincoats were laser cut from plexiglass, in 4 sizes

. . - . . . *hommes, femmes, enfants
The box represents my homesickness in that it is vacant, empty, and clear. | aimed to make homesickness something everyone

could relate to, and by making it a clear canvas, it almost looks like it's missing something.

That “something” it's missing, is people to occupy the empty space.
THOM BROWNE RAIN CUBE JERRY HSIAQ
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RALPH LAUREN

Ralph Llauren Corporation is an American publicly

{ “Polo Ties Saddling Up
|For New Fashion Goals.”
- ! g American fashion designer Ralph lauren. The compa-

traded fashion company that was founded in 1967 by

b
e

§§\§\1 ny is headquartered in New York City, and it produc-
es products ranging from the mid-range to the luxury
segments. They are known for the marketing and dis-
fribution of products in four categories: apparel,
home, accessories, and fragrances. The Company's
brands include the mid-range Chaps brand, to the
sub-premium Lauren Ralph Lauren brand, to the premi-
um Polo Ralph Llauren, Double RL, Ralph Lauren Chil-
drenswear, Denim & Supply Ralph Lauren, and Club

Monaco brands, up to the full luxury Ralph Lauren

Purple Label and Ralph Lauren Collection brands.
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RALPH LAUREN

438 Ralph Lauren Stores

ia Chilg (2) i ; - )
Aruba (1) Colombia (3} Hong Kong (1) EBapama (2] The Netherlands (12}
Azerbaijjan (1) Denmark (1) Ireland (2] Portugal (4 UAE (8)

Babrain (1) Egynt (8] Lsrael (1) Cratar (1) Lkraine (5]

Ealgium (13} France (19) Japan (1) Sauedi Arabia (4] United States (246)
Sypeden (3)

867 Madison Avenue B68 Madison Avenue Beverly Hills The Hamplons

New linrig, N o Towr, XY Lot Amgied 1 oo ludurul. %%

St Germain New Bond Street Via della Spiga Hong hemg Tokyo

Londor. 1 nswd ko gdom s, Podaaia Miw b Lardawrk Frnce Fokarm i
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RALPH LAUREN

5u 4 iBunsaBaau 1027 n.awauda unudu nnu. 10330 Ins. 022524995
5U 2 agtu wisinou 991 n.ws:swl Unudu nnu. 10330 Ins. 026107700
SuU 2 100:nswW 1ISunsaldad n.s1a1s Unudu nnu. 10330 Ins. 022516827
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DMHOME
RALPH LAUREN HOME

Slore-fpfide Sate

FURNITURE « LIGHTING * ACCESSORIES

Nov 1 - Dec 30,2019
3rd Floor, Siam Paragon

Tel 02 610 9955

320 - 321, 3rd Floor, Siam Paragon Department Store, North
Wing, 991 nuu ws:swi 1 1wadnudu nspinwukiuas 10330
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KIDS

BABY
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RALPH LAUREN

Throws & Blankets Decor Candles & Hurricanes

Furniture Barware
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Lighting
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Towels & Robes
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RALPH LAUREN

Ralph's Coffee Shop
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Paiph's fioast Soffes Fuipte Decaf Soffes Raiph's Begraiin Raszers amecizan Bonaifant Tes Faleh's Dinnarwies Saibeetion Ralan'i Saffae Mug Ralph's Sofes Exoresss Sug & Bauses Ralps'y Saiffes Sue & Bavees
faro0 o0 mad 6ro0 $30.00 - $38.00 82000 690 83800
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RALPH LAUREN

Flalph Lagren Pat Aaiph Lauren Pet Fizlsh Lauran Pag Flaioh Laaren Pz
Cably Gasronars Dog Swwater Bwar WesdBiend Dog Swaster FraaceLoes Dog Sars Sacke: Big Pony Mash Dog Fois Shirs
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RALPH LAUREN
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