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aIudszanmsnain (Marketing Mix)
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Product

Price

Place

Promotion

§838

4Ps and 4Cs of marketing

Customer needs
and wants (Unmet Need)

Cost to the
customer

Convenience

Communication




1. Product
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1. uannwHn (Product)

o a g o N
1.1 nagnavadaguananmn (Product line)

¢ Y

1.2 NAYNGAUATIAWA (Branding)

¢ Y

1.3 NAINGAIUUINIT (Services)

¢ ¥

1.4 nagnamuuITanusinazaain (Packaging & Labeling)
o

1.5 nagnamuuanamini (New Product Development)

¢ ¥ Y] o
1.6 nagnamumisulszni (Warrantee)



NAUNGUEUHAAA LN UASATIAIA

1.1 nagnsuaddauanaui (Product line
stretching)
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n a o o o
dandszanuanamyi (Product Mix)
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1.2 NagNaAIaWA1 (Branding)




1.3 NAYNGATUNITUING

O NAUNGAUNITUINIG (Services)

\ 4

ANNILTBNA (Releability)

NMSAUANBIADAIN ﬂy’ﬂﬂﬂfliu%ﬂr]i
(Responsiveness)

ANLANY (Assurance)

msteatdatiiemaaliuinis (Empathy)
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MWANHATINNTIRUTNG (Tangibles)



1.4 NAYNSANUUIIVNUN

us3aN  (Packaging)

WHEIN HaNITNTUNIDaNHUULAZHRANIBUSUITTY
WIaHaHNALA

7 (Y

WNHANUAIUTIVNWN  (Basic Functions of Packaging)
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< Uniasdud (Protection)
< IiNAINALAIN (Convenience)
&

Tailia&@aa15 (Communication)

Chéese Pie =™




Tokyo Banana
~sunlafen+nioe
+IRINRIARN
+...NASINTTRIHNG

e o X
ﬁuTil?&‘_S.L?J‘Wu\‘fH?)Y‘,a[aﬂ
nnesflsildsels
&'-'m‘rum'ﬁ‘fﬁq

sAnInNFIsunuiisly

v Te 7
ELADLLIUINN /

awwiacibeoccs




1.4 NAINGAUUIIAAUN

wleungnisussanmun (Packaging policy)

< wlaanussanmn (Changing the package)

<> wnaunlulng (Reuse packaging)

< USIANWNE MU EIAANNN (Packaging the product line)
4 o L :

< iadanInaayl (Socioenvironmental design)



2. Price
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2. Price
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2. 91A1 (Price)

dialazaaa (Market Penetration Pricing)
diainliiiamsaadla (Price to Product Trial)
tﬁmmﬂmjmﬂ’mmﬂ?ﬁ”ﬂﬁ’mﬁm (Segmentation Pricing)
Lﬁﬂi‘lﬂﬁﬁﬂi@ﬂ@ﬂ (Maximum Profit Pricing)

{Wad 9NN (Image Pricing)

#* 3k %k 3k 3k 3k

ialwadsan (Survival Pricing)
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MSMBEUATIA

¢ MuuATIMFEINITIAIAAIA (Above market price)
¢ wuaiAIAaIn (Market Price)

¢ MuuaTIANAINIITAAAIA (Below Market Price)

LN NITIHUATIAUNE

¢ AI!INAUNK (Cost Oriented)
& Y .
¢ AANANUANMTUBIAAIA (Demand oriented)

¢ AIDINALANAYK (Competition oriented)



3. Place
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3. Place ma = =

e " 2 . . a v £ o p
urliu et wAm wianb=ay M A winazdn winwsalind Phuuazau WINAWYHOUNR pp7

Tesco Best Selling Boston Nylon X MU Leather

0% R
Shim Perfect
1Zuciufi 99.-
»
% o OO0 >
’:’::: RO :::‘:::'7 y S IOOU OOC) Certainty Day Pants Conm '
% o o docecbibee 9% o : Y Supersave Box * Tajer M x
! oainul 33% § 6!‘.6
T e
woad . fisowon ey
Line® : @weloveshopping e
V] _—

Hlw N 4] anft

2ank
7Ipe/ AN nnn
Bl e B R

umauianud : 11 0.0, 61 - 20 0. 62 | EUNANUOORAL : 11 A.A. 61 - 28 Nw. 62 =

i’f" wanla X\ daew | A und © dsriaanu
Ui
LM?H%’VQN Tesco Lotus - tmala ladea ane Our Story
18 Auanvus - - .= . o
ks 5 o g s & 0 "lada giulasiduieas” aruusa A
Eﬂsiuﬂyim?am?u I:lﬂuﬁuﬂ"liﬁﬁ’wﬂﬂﬁ wiguuuy \flada o Audasswauddrauauads uu
Tesco Lotus - tna  waltd Tada dngiwsa auudBuatuns ula..
1A Tada @ O Wstududouaiui - 21 w61 auftda
@Tescolotus O wysimals Tada idndnsauintiuy
Co s1aazidaa adn hitp//bit ly/2F36ylv B
whman =@ aaunduinnn
e
slam 2Au2AY avionua
3818 24 vianWaunasqa Binagalawmail
Tia W 4,216,843 augnladeil
. N 4,225,684 Audannnnail
[GHRh]
e AL MinMint DE waziauaudw) an 255 au
Auntiaiay anlaanwiiiiviaiaaidaduuas
7Y °
AN Wy aviouna
Aayauarizan & 1712
- @ dndudrmaunduiasviud
doriann
@ www.tescolotus.com
(3 ui¥neldn - sumnasasih
wunnmsualy
wiarigalaTamwail >

3uf 15 - 21 n.w. 61

M <t Renur b



3. WaIN19INITaADKUNY (Place-Distribution Channel)

iwhruevasnsananniing

¢ nsnedualdindmneauie (Market Coverage)

* ”unuﬁv‘ilflﬂfi’l@:wlim‘i’u (Lower cost than competitors)

¢ Fumagluamun Litdae (Good condition, No damage)
¢ fiamlsuasgsiagign (Maximum Profit)

¢ dirmanasniawislunsdanay (Fast Delivery)

¢ asnanulatFaulunsuaislin (Competitive advantage)
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4. Promotion

P gAvbAAa Promotion auTii1agiiluaIvy ﬂﬂuﬂumﬂmnﬂﬁﬂ ‘nﬂumuw

ET=N

aAwiA uaglugiuggnAas meudw%?ﬂmwmm Promotion 13199381
MNIUARNITANTIAT UWAAIINDTILET Promotion NaglsuINNINTY NI 1IN
fanITununsaanan Y i Mslssnduiug mylavwd lnld Tdaines

LAZNITRALANLANLOYN Uana 1nudilag lsanwatvatdlislaiunla




4. MIANAINNIAAA (Promotion)

AU IUNTEILETHNISARA

4.1 m3ilayan (Advertising)

4.2 msvalagwinauune (Personal Selling)
4.3 m3Uszudunus (Public Relations & Publicity)

4.4 #L@3NM5U1Y (Sales Promotion)



4.1 msluvan (Advertising)

m3iluvm (Advertising)

é ud11ia15 (Informing)

O tﬁ:ﬂgﬂfﬂ (Persuading)

é siafauanui (Reminder)
O

tﬂﬁﬂ%ﬂ’lﬁ/‘uf (Changing perception)

danly (Medium of Communications)

TnanAu, wikdadiuu, iagdars, tholada, ankugda On-line, ANy




4.2 M3 UWINUNE (Personal Selling)

miualaawinauuie (Personal Selling)

Y & . .
O N3AUNITUA (Stimulating sales)
O suimaIsiaya (Receiving information)
& n319daunaIn (Market inspection)

é asvAnudunug (Creating relationship)

WANA (Selling Techniques)

é msiEuany, msuarmgnm, mslitninuazgalagnm

é msilamsue, msArmugnal



4.3 M3Uszidaunua (Public Relations & Publicity)

m3lsendunius / aniiansss (PR /PB)

é asuAnuFiugIUIIABUUAzED (Public relations)
é® asunmanunl (Creating image)
é Tuuanlszanduringannin (Corporate advertising)

é unlvingm (Crisis to solution)

WAA (PR Techniques)

Msuaadin, msnudzsdaniats, NsuaId, MIVANANTIN, Sponsorship, NTIASHUW



4.4 MIANFINNMIUY (Sales Promotion)

MIEILAINNI5UY (Sales Promotion)

& vnaaasiie (Trial purchase)

é naulaie i 9AUY (Immediate purchase)
é amniiain (Repeat purchase)
O

anNAAUIN (Block competitor)

IALA (Sales Promotion Techniques)

dauAdaig, vaauan, Alasduan, waanil, mitalua, mautain, duan, Maludiwiiia,
mssudsenn
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