Visual Communication Design

Visual Communication is an art form that deals with visual
communication, communicating to the receiver through
visual images. Although some elements incorporate sound,
the primary medium is still visual communication, with
sound enhancing the visual image. This is because human
perception is primarily mediated by the eyes (83% visual,

11% auditory).

Visual Communication Design involves a thought process to
communicate through visual arts, resulting in visual literacy

in visual design.

Perception of Images: Visual perception begins with the eyes,
processed by the brain and mind. It is a process of perception
and understanding, each person's own meaning. Each
person's perception depends on practice. The more you look

at work and strive to understand it, the more you practice



speaking and listening to English. This will help you become
more proficient in English. We divide perceptible images into

two broad categories:

Visual image, or the image we see, is the image that passes

through our eyes and affects our auditory nerves.

Conceptual image, or the image we imagine, is the image we
see, processed by the brain, and then formed into other

images.

Visual perception, or visual perception, is the most efficient
form of perception. Therefore, visual information is readily
available everywhere, such as television, computer screens,
signs, books, magazines, and even body language. Visual
image, the visible image that responds to visual perception,
appears in various media. Visual imagery conveys meaning

better than a thousand words and is more memorable and



lasting than abstract descriptions. Furthermore, when

accompanied by descriptive text, the meaning is enhanced.

Visual imagery plays a crucial role in media design and
production. In particular, media that requires visual
perception (Visual Communication Design) includes books,
magazines, journals, billboards, packaging, brochures,
leaflets, television, movies, websites, and more. Designers will
utilize artistic methods and design principles to create media
formats that maximize their potential as intermediaries in the
communication process between the sender and receiver.
Graphic designers must search for and gather information,
devise approaches, and design the best formats to enable the
media to attract the target group, foster awareness,
acceptance, and positive attitudes toward the visual message,

thus fostering mutual understanding.
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