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Overview of fashion design and styling; offering a foundational understanding of the
systems and structures within the fashion industry; it explores the roles and responsibilities of
key professionals, including fashion designers, stylists, buyers, fashion marketers, and brand
managers; Analyze consumer segments and the fashion market while studying the basic

principles of creating brand image and styling apparel
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Section 4 Lesson Plan and Assessments

1. BHUNISaaY (Aan1sisaunisdaulitiaendn 15 dUa)

o Fatio CLOS f&:mu ﬁanssunj‘sﬁﬂz mzaau NaN13 a:mié
T9lug wazdan1siseus nAHaY Koy
1 Introduction to Fashion & CLO1 N2, U2 - U358
Styling World - Ice Breaking: “What is
U0 Fashion for You?”
AN VR - inAnwunnnwidug
- Fashion vs Styling YDUNDTUIFAINU -
- ﬂﬂWiamqmaWﬂiiMLstﬁ’uiaﬂ
waglney
- unumveswituludiay
TAUTTTU UATLATHSNA
2 Fashion System & Industry | CLO1 72, U2 - U588
Structure 1AS9A319UAZTZUY - AT iLUs Ui
Tugnamnssuumiiy TnfAnw3an
OLTh) - Mapping SUuw
- suuLdu (Fashion System)
Tugaamnssuundurislneuas Assignment A
szaulan - Fast Fashion / 71 Mind Map “Fashion
Luxury / Streetwear / Industry Ecosystem”
Sustainable Fashion - Fashion
Supply Chain - asundunas
Trend Cycle
3 Careers in Fashion Industry | CLO1 72, U2 - U591
unumuazntinfiie lu - AATERIMUBUNLNE AU
9AAMNTTUUNTY GRENMIE)
ELTn)
- Fashion Designer Q
- Stylist
- Fashion Buyer
- Fashion Merchandiser
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ﬁlﬂﬂ']‘]}‘iﬁ. e CLOs ‘i‘]’:‘U'J‘U ﬁﬁ]ﬂi‘iﬂlﬂ:‘lilﬁi&lz mzaau B‘:I’Qﬂqi El:i]']‘i&j
F9lug wazdan1siseus nAdaY Koy
- Fashion Marketing
- Brand Manager
- Content Creator / Fashion
Influencer
4 Principles of Fashion Design | CLO1 N2, U2 - US98
Wt Workshop - 3La51e%0
- Elements of Design: L&y wduRInmdnnIseenUY
sUsa & fiufin A
- Principles of Design:
Balance Rhythm Emphasis
Harmony Asthetic
5 Body Shape & Personal CLO1-2 | %2,12 - U35818
Image Workshop
Wala AATIVTUTAEA NN
- Body Shape Assignment A
- Proportion Self-Image Reflection
- Personal Image
- Color & Personality
6 Fashion Revolution through | CLO2 N2, U2 - Uss88
Decades Workshop
Wala wisngaiiegiuiiuusiay
uuusiazsasaud 19505 gf A
2020s Assignment
@379 “Decade Fashion
Board”
7 Midterm Review & CLO1-2 |14 fanssy
Presentation “EusNaY M
AATITVRANUY
8 Introduction to Styling CLO2 72, U2 - U818
#ade Workshop - Mix & Match
- ANUNUYVDY Styling Styling Exercise A
- Fashion Styling vs Personal
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F9lug wazdan1siseus nAdaY Koy

Styling
- Editorial Styling
- Commercial Styling

9 Fashion Consumer & Target | CLO2 N2, U2 - US98
Market Workshop - .as1g1
Wl Persona fuslnAumidy
- Consumer Behavior Assignment A
- Fashion Segmentation @519 Consumer Persona
- Generation X/Y/Z/Alpha
- Lifestyle & Identity

10 Fashion Trend & Trend CLO2 N2, U2 - Uss8ne
Forecasting Workshop - Trend
el Research
- Trend vs Fad Assignment A
- Trend Forecasting 91 Trend Board
- Social Influence
- Digital Fashion Culture

11 Fashion Branding & Identity | CLO2 72, U2 - U588
OLTh) Workshop - A1 ALUTUA
- Brand DNA wildy panndudund
- Fashion Identity Q
- Visual Communication
- Brand Positioning

12 Fashion Communication & | CLO2-3 | v12, U2 - U588
Visual Presentation Workshop - @314
VNTh! Moodboard nKUIAA
- Mood & Tone Wy A
- Fashion Storytelling
- Moodboard
- Visual Presentation

13 Sustainable Fashion & CLO2 12, U2 - U33818
Future & Innovation Discussion - 8U1AAUBY Q
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Soa
=D
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)
=1
®

duan

U
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Aanssun1siieu nsaeu
wazdanIsiseu;

H9N1S
VGO

813158
Haou
T

Fashion

eLTh)

- Sustainable Fashion
- Circular Fashion

- Ethical Fashion

- Innovative fashion

- Future Consumer

widulneaIsdusdsls

14 Fashion Styling Project CLO2-3
Development
L‘ﬁ'z)‘lﬂ’]

- Theme

- Color Story

- Styling Direction

- Consumer Target

72, U2

Workshop - #Waii1 Mini
Styling Concept

15 Final Project Preparation CLO3
(Fouaue, InosnUsenau
Presentation, N3)ALaLNIS
Pitch 91uw)

U4

- FOUUNEAUD

- dneenUsEnau
Presentation

- NINALALNNT Pitch 1
Wy

16 Final Presentation & CLO2-3
Reflection
“Fudunverlsfeafudies
N
29AUTZNIUIU

- Moodboard

- Persona

- Styling Direction

- Fashion References

- Image Communication

U4

1a@ue Styling Concept

Project

WLIENIIR):
1. v Aa MANgw] uae Y Ae 71AUJUA
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2. syysgadeennisdien XxX 9o ana iy NTP: fvaemans1915¢ as.algins ...

3. Anssun15a9Y (Teaching Activities) meds Aunssuuazdeigaouiunlfiierhmmssouy uas
Aanssunsi3e (Learning Activities) naneiia Aanssuiigaoudasimunuasueumnelilusudeu (5o
wontuSsy) e liiSeuldiAn “UssaunsalimsSeus” demieq

4. szysagerlinisvnaey Q: huuneaevged (Quiz) A: MsueUlIedId (Assignments) M: n13nnaeu

na8nIA (Midterm) F: n15Useidulpseiutaienin (Final Project)

2. wHun1sUsEaiY (seydumnnuseiiiv)

AsIALazUTZIUNE dndau CLO 1 CLO 2 CLO 3
AINYTENYAUDENISUARITI | 10% v v v
ludusou
WUURNYALAENITUOUNLIE 40% 4 v 4
973
aOUNANNIA U NTUINAN 20% v v
A M
Va0 F 30% v v

3. KaN159AeaU (Test Blueprint szyidauazdnuiudaaau/Aaussiiin/mMsuauningsiu)

T ONTE! dndau CLO 1 CLO 2 CLO 3
WUURnYAUaNITHO UYL 40% v 4 v
97
qoUNaNAIA/ aUenaN 20% v v
A M
Uarenim F 30% v v

4. wnuanUseiliunanisisyy

%’aﬂaz 5$ﬁUNﬁﬂ’ﬁI§ﬂu ANUNRUY
86 - 100 A e
82 - 85 A e
78 - 81 B+ AuIn
74 - 77 B A
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70 - 73 B- ADUTA
66 — 69 C+ UIUNANADUYIA
62 - 65 C Y1unang
58 - 61 C- UuNaNADUTNE DU
54 — 57 D+ ADUTNOOU
50 - 53 D 99U
46 - 49 D- OUNIN
0-45 F o
5. INUNUITZEUNMTUTTARAANSNMIB U T2AUTIEN
LAUNITUTIANA LNUIINITUITTANA A195U1Y

UTTANATEAUN 3

uugseulitdes 80%
oglununamlomsnemnil
“SEAU 2 ATINILANUAIANIS
130 “5¥AU 3 aandAnuaIani”

wanadiananisFeusidaslaniay lay
HiSeudulngiansavilaiiuay
avsneRuAf el 1y n1svih
AZWLULALLNAIININTFIY bashandli
WiudlamuansalunsUszandld
auluanunsaifidudou

UTTANATEAUN 2

FIUIUAISEY 60-79%
oglumnavaflavsnavynil
“JU 2 ATINLANUAIANTS”
%39 “5AU 3 ganNANNAIANTY”

wansfamansFeusidulunuanny
AAviany iseudnlvgaunsaussg
Hvanetusild Tnenansdsuasiiou
Tutemnudilauasnisianusluly
Tusgauiugulas

UTTANATEAUN 1

IS EUTtYNIT 60%
oglumnavaflavanavynil
“5U 2 ATINLANUAIANTS”
%39 “5¥AU 3 ganANuAIAnTe”

WARDINANISITEUINTIAINI NN
AuAARS JiSeudnlvgonadal

U Cdl 5 U dl 1
aunsaussaraansnaabilalussauiii
= o I 4 = U =
fanoly wazddudesinisusulmse
WS susLaFy
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Section 5 Learning Resources and Support Facilities

1. HonsBeuiuazasaivayunisiious

1.1 18nansUsENaUNITADUIIND R TERaRUYNYITY

1.2 6131 giss andad, (2568). MssenuuuwiduLazalndauaznsdansundugiusiag.
UNINYINYTIAL AU TUN.

A lng

1. 9w dlsua. (2561). n1seenuuuden: SAnedrntsgnisussendly. diinfiam

RTINS LTI,
2. fishiey dewiug. (2558). Fashion Design 1157190 MuNSukazn150enkUUIAes) (Raiadail 2).
Mafal.

3. WiAWD WAANIME. (2559). UsySHmansuntis. To.iod. wiuhe 4.

AYIDING

4. Jones, S. J. (2011). Fashion design (3rd ed.). Laurence King Publishing.

5. Sorger, R., & Udale, J. (2017). The fundamentals of fashion design (3rd ed.). Bloomsbury

Publishing.

6. Frings, G. S. (2020). Fashion: From concept to consumer (11th ed.). Pearson Education.

7. Fletcher, K. (2014). Sustainable fashion and textiles: Design journeys (2nd ed.). Routledge.

8. Okonkwo, U. (2007). Luxury fashion branding: Trends, tactics, techniques. Palgrave

Macmillan.
2. uwaawasuNIIIauS

https://ssrudlp.ssru.ac.th/
3. fensiBEuianuvasnieuen

yanuuas Web Site, YouTube , Social Media, e-learning 118

3.1 Business of Fashion — https://www.businessoffashion.com (Su'ﬂmiLLaﬁmeﬁ’qmammm
widuszeulan waneRudUavia 2, 11

3.2 Vogue Thailand — https://www.vogue.co.th (Fasurdusazurliassineing)

3.3 Thailand Fashion Week (\1ule$in19n13) — https://www.thailandfashionweek.org ($1uLanA
wdusERUUSTIA Wins AUEUAIT 3, 11)
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3.4 Thai MOOC: N7599nUUUAT 705]55?}{44W??}u417%adﬁu (The Basic of Creative Fashion Design) 1ag
UnIeIaugedlul — https://learn.thaimooc.ac.th/courses/course-v1:CMU+00090+0/about
(S fluvszmatlotng aseunquesdUsznounIeeniUU Ame nquild nanauiu)

3.5 Thai Fashion Design Official — https://www.youtube.com/user/ThaiFashionDesign (84
daeunndnuaiundulnegaina)

4. 9ugusznaunsizeuilusedu (G13)

2.1 nindeidads 2. (2560). msasdndnuainsesnuuuwitulnglduuAnandunuunsdudn
M3F15TIVUINUSTIUAEAAY, 18(2), 107-114. https://s002.tci-
thaijo.org/index.php/jica/article/view/94249

2.2 qvsdat, A, wag afiMmsIaung, w. (2564). nsassaTIRsRANYaIN1ToNKULLASE AT
G?jy’uqq dmsuUsEInAaLIn. NIIISWIMITUSInTSUS s saAN, 92), 152-167. https://s006.tci-
thaijo.org/index.php/jcosci/article/view/253618

2.3 mady, . (2568). MaanHdnSasiuTuAmeyun U TausTIIYiosiu 9 nuestndg
ABUIAALATYFNAATSATIA. 299)5A9AUAITN SUALULYEIRIANT AN TN INENNATAIANT,
51(2), 81-98. https://so04.tci-thaijo.org/index.php/socku/article/view/277348

iNaUIIUTENITUEAUANIN:

3.4 dAenssumsGeuntsasuiiosuasumsseug n1siSeusisnsisous uasugnilaligiSouidinyy
nnSeusnaondin (W msieaes NaiNassauas eI al inwe lunisussaianatoya vy
msihuaueuIRa sl 9 uazuwnufuEl )
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Section 6 Course Evaluation and Improvement

1. MsUsziusegInlaginfne
OO0 wuudssidiusnein
MO wuudssiiudmiunisuszaiiuetanss (Guld reg)
MO nsaunun uwanidsumnudniiusenineransduagiindnm
MO nsaevioungnssuvestindnu
MO nssudeiausuugaintindnwm sinutesmanisdearsiienansdimun
00 #uq Gey) ..
2. nagnslunsusziiunsinnsBeunsaau
MO wanseeuvesindnm
MO nseswasu/mstudunansBeuimadnnsuasuadnsnisBousveaindne
MO msuszifiulnennznssunisdeu
MO nsdananisallnefiugaeu
OO0 nsdunanmsallaedaulads (sey) ..
00 $uq ey) ..
3. wHuN15UTUUTIMsANEIUNIIIIEIN
OO0 nsdndusmviensuszyuieniumsaounaznisBeus fu gildwldide
OO0 nsvinisednunsdnnisdeudisluiazueniiosdon
MO 59 (5zy) nmsliindnuniidmsulassnsanssuauiviiteiamyinuy naundy
uazalndds AdruRetos
4. msnugaUHadWSMIBEuivasinAnyiisenndasiu PLOs uaz CLOs
OO0 nsdndrnznssunaiiensiaaeunanisUsziiunadnniaGous
U N13ATIREUTRABY MINTINABUNITHOUMINEIU N1TLVATIUL Wagn15Usziiuna
MO nsmumunisliazuuuazmsussiiiulnenaenssunsinnnsvenne/naie
00 nsnsnaeunanislinzuuilaensguniinaine1ass/Midemnailalls
Sulinsoundngnstiu
O0 $uq 5ey) ...
5. WHUNMSNUNIULALUTUUTIEAN
MO nsdsulsineinusgirtnudeauesuuzvosinsiaaeulude 4
MO nsdsulssnednuszitingiiansanannsussifiuwasmuandiuvonindng
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