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M vureBaLau (Clear Objectives)
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nssuunsandulaniessia (Business Decision-Making Process)

1.5zudsyHrsalanna (Identify the problem)
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3.5zunutaan (Identify possible alternatives)

A.YJszidupiaznidtaan (Evaluate each alternative)
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5.1aanntaenninegm (Choose the best alternative)

6. UUNISHULLEL (Implement the decision)

7.506amMutazysziiiuwa (Monitoring and evaluation)
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