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https://everydaymarketing.co/marketing-trends/10-digital-marketing-trends-thailand-2026/?utm_source=chatgpt.com
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~ 2. Personalization & One-to-One
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https://www.peddummarketing.com/about-4-10?utm_source=chatgpt.com
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[ 3.Social Commerce / Short-Form
Video Continuesto Dominate
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- 5,Conversational & Chatbot Marketing

msaaxatwudaunun (Conversational
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6. Co-Creation AunuSlnaua:As1oas

Lsudua=ASIRS (Creator & Influencer) 15U
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7.0mnichannel & Customer
Experience
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8. nwiudud & Data Ethics
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ul 9. Metric Shifts: :ia “Usnau” = “yam”

UnmsaanafdousuuuuavmA UL WU
YudUlaAKSaLws [Ud “uammossan” 950 U MS
aswosela Arcumwuavanm (Customer
Lifetime Value) ua=msiciulauvov Brand Equity
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Personalized Marketing
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2.3 msaararuijoa (Mobile Marketing)

msaaaruiiaio (Mobile Marketing)

Ao Msriimsaanaua:msoansAuRUSARU
aunsalidofio wu daunsalwurSatinuida laganFie
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POKING MCDONALD’S
WAS SHY, UNTIL NOW

& msn

B\ whars NExT FOR
AUGMENTED REALITY.
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2.3 msaararuijoa (Mobile Marketing)

O, anuau:zdrAasyuov Mobile Marketing
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ELSE WATCHTHE
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| '\I
|| WHATS NEXT FOR
AUGMENTED REALITY

GOR.
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2.4 Usyeyaus:aus (Al), Unanén (Big Data)
& Internet of Things (loT)
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(hoghvUayayls:aus (Al), Unmén (Big Data)
ua: Internet of Things (loT)

@ areshvmslzmu Big Data
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(oghvileyanus:ausd (Al), Tnandn (Big Data)

a: Internet of Things (loT)

€ chasnhvmsilsmu loT

UNU9DAS5Y: (Smart Home): ia-dalw inSavusuonmAmuidono
JoVODASy: (Smart City): dams»sws Wauu ves

90aKkASSU (Industry 4.0): IsomuddSy: asdddoulnSavInsLivUEalnt

dumw (Healthcare): aunsadaula@iamuswos msudu
INYASODASE: (SMart Farming): wuwasau U ssuusautnoaluun
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Water Quality Smart Parking Waste Management

Smart Street Lights




2.5 misls Chatbot tla: Automation

Chatbot fo lUslinsunauidIasNgnaALIUULNIWDFRaNSIOOaUAURBUlusULIUUMSauUnun (Chat)
WUoANUKSaIFL lagannsanvula saluda ua:uaweuunlasls Ueyaus-ausd (Al) wu msus=da
Wamusssuit (NLP) lwaimmlammuua:mauaéa‘ulﬁiﬂélﬁﬂ\)uqué o

Sou ;4‘-

8 UsnUon Al i

FIOUDEIOOOSEI Tunﬂz—na\nu ' ‘:'-"3
¥ Us:tnhnuav Chatbot Q .
$7' " Alisa Al
1.Rule-Based Chatbot & Alice gﬂé!fg:nm A £H4: ::’Qﬂl’?;?ﬂﬁ:ﬂgu
- — o 21 2 1 i
o mpumubaulunAmKuabadvKin -
— o a5 I Kaojao
o IKU=AUATOTUWUDNU WU FAQ - Pk B = WL ‘
2.Al Chatbot | -
2 : : ZWIZ.AI M Grud:
o (5 Machine Learning / NLP i c‘ g

o Bguslia:apUAMUNGUBDUIQ

uanuay = I nuay i

UUAUDAAAASUASU - USAUANAUNNKLNY
fiaswias:=aulan ; maulameiu 15 3un
ov

0 © @DataholicTH



UNKIUUN2

ChatGPT

IZnuendsasy:

O aoummu 3InSH
lIA:ASWABDUINUC

dnidou dnmsaaia Gnuicuuaeudnas Gnfnua

DeepSeek
& ngnuen
© Awawnsniums3ins v

JoyavaniatAangudou

unweuunaswinos dndnenmaasdoya
Un31AsT:H

Perplexity
AUKNOoY Al
© Aumdayawsou
SWBVIKAINUY
Undvy UniSou Unano

Remove.bg

AVTUKAYNIW

© avlluraveuguniw
OUWSIAISINANLUEN

Unaoniiuu Asivicos Unnisaaia

Microsoft Copilot

@300 Al

) wausoufus:uule "
Microsoft vuienasiaiAady

@moneyburiralo

02810 Chatbot

Canva
Canwa ooniiuunsiln

O aswadladiduw
Iudovldnnu:ay
Uneeniiuu Unnsaaa gus:naunis AS

Google Translate

nJanaun (Al)

© Wamurmainkaty
na:nuugn

tnida tnnowius Gngsivs:HawUs:naA
UnAnL NI

Gemini
ng¥nuen
© SinskHIoya
JUs:uoawaderanaus:nn
dnuicuun Gnave dnnmisaaladvna

Claude

ngnuen
© asuAMUNdugou
RNIUSUNANZY
Un39g dnidou Gndins:H

Grammarly
@ QS2MNSULN
) asovasulaunfioINsd

Ao MsiFou

UniSou Gnidou AunvIuRiEmMunSInnY

Al saa3a

L7

asolionm SISk
wnadais wanmuw

o2onutuu UX Ul
ua:nsiwncinoa

- = a‘.\.;“ s i
aaaidevidu HUbSEDt | adsviomsaana
o wuuuissalng IWWUASUDUDS

Aaacioua:

@savvymedia.th daswdalodoe Al

27



L e e e o gy e g — -—-v-—n

‘Digital marketing is not the art of selling N
a product. It is the art of makinlg,people AN
buy the product you sell.

— Hecate Strategy

e 0625918474
@ oraphan.de@ssru.ac.th




