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ARIALAITUFNY IO (Perfect Market)

mmmwiaﬂ’ulaiauysai (Imperfect Market)
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1. ARIALAITUFNYIAL (Perfect Market)
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2. panandeduldaaysal (Imperfect Market)
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A1lsUn& (Normal Profit)
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A1lstiuUni (Excess Profit)
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1. AA1AKNYIA (Monopoly Market)
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2. AaALP18Uaas1e (Oligopoly Market)
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3. maﬂﬂﬁattﬂeﬁ’uﬁauﬂmﬂ (Monopolistic Competition Market)
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QAUMWAATIO (Market Equilibrium)
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N156ARgUaIAFIWLAY (Excess Demand)
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MSINQUAVATIUINU (Excess Demand)
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N15ARgUNIWAEIWLAK (Excess Supply)
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misinadumusaduinu (Excess Supply)
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na?nsnn (Price Mechanism)
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nalns1A7 (price mechanism)
#30 WaIRA1RA (market force)
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