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lwaarnovlsatum (Value Chain Model)
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Wwiaarnovlsatum (Value Chain Model)
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lwaarnovlsatum (Value Chain Model)

fionssunan (Primary Activities)
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lwaarnovlsatum (Value Chain Model)

fionssukan (Primary Activities)
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lwaarnovlsatum (Value Chain Model)
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lwaarnovlsatum (Value Chain Model)
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lwaarnovlsatum (Value Chain Model)
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E-Business
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E-Business
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E-Business

 E-Toyota Business

2> C  © www.toyota-global.com

TOYOTA | .-TovOoTA Business

Messaqe from

President
Toyota is developing e-TOYOTA business operations which offer

additional value to customers by integrating IT services with

automobiles. For example, the Toyota designed and developed Vision & Philosophy
automobile portal site, GAZOO, offers its exclusive members a

three-dimensional virtual city called GAZOO METAPOLIS, and History of Toyota
several other useful services, In addition, further developments
in the field of telematics have brought forth G-BOOK / G-Link,
which is an information service for onboard terminals;
telematics services have been released in China and more are
planned for future releases in other countries as well, Company Profil

Toyota Traditions

Qverview

Executives

Tt.,nyn ta Group

Facilities

Non-automotive
. Housing

rIATERTCH
Financial Ser
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Marin Business
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E-Commerce

*AUs:naums fiu WUSInA (Business to Consumer — B2C)
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/S. E-Commerce
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Value Chain
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| Enterprise Resource Planning (ERP) , Business Intelligence (BI)

|
Administration and Management :

Electronic Scheduling and Messaging Systems

Human Resources :

Support Human Resources Management Systems

Activities
| | Technology : Security , Network , Storage

Procurement : Vendor Management Inventory

|
o _ Service Outbound Logistics
| Inbound Logistics Operations Sales and

. Social Customer Automated
Primary | Automated Computer- Marketing

. ; Relationship Shipment
Activitiel Warehousing Controlled e-Commerce,
Management Scheduling

Systems Machining Systems Digital Marketing
(SCRM) Systems

N
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e-Supply Chain Management (e-SCM)

Upstream supply chain Downstream supply chain

J

Suppliers’ Suppliers Suppliers Distributions Customers

. s e . .
s - - - - -

Buy Side e-Commerce Sell side e-Commerce




ADNUJUWUSS:KOIV Eﬂnmerce wa: E-Business

e-Business
e-Commerce

Buying Improve Performance

Marketing Create Value

Selling Customer Relationship

Supplier Relationship




NMISWUSYULNYUSIKIIDMSMISANTUSSND
NnU e-Commerce

Activity

Product Information

Business Communications
Check product availability
Order generation

Product acceptance

Invoice generation

Traditional Commerce e-Commerce

Magazines Web sites, Online catalogs ,
Social Media

Regular mail, Phone, Fax E-mail, Extranet, Social Media
Phone, fax, letter E-mail, web sites, Extranet
Printed forms E-mail, web sites

Phone, fax E-mail, web sites , Electronic Data

Interchange (EDI)

Printed forms E-mail, web sites
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KUY unﬂanun:nuanmsnua uumanuaamadunumwumo
as1vassA ua:un3d3ne1AaasndndIuaQRgIvTKaNNISILA: IKQmWalu
AutovluaIldyINU



uusmMvuMsUsSuauvHUS:NDUNMSEATKL

2. Part Artist
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