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1) AANIN (quality circle)

2) 13l@59N1S  (project teams)
3) Nseiedulaiiifiuelinanis (consensus decision making)
NISAIUANAULEN (Self control)

(1)
(2)
(3).
(4)
(5) NFAIUANNINENANLLALIIUNETTFH (social and cultural control)
(O) ﬂﬂ%@'aﬂ@m%ﬂ\am%ﬂg@ﬁa (economic control) &g

(7) NNF&55% AaLaan NISLENISANWNLAZNISENAUSN (recruitment
selection , education , and training) (Baker 1988 , 10.9-10.12)
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