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What is Marketing?
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innovation?




What is innovation?

1. winnssd umanlasunlasang q wagsnauazuSmMsiuaAnA199INAKAG (Peter Drucker, 1985)
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Product Service Process

Innovatio Innovati Innovatio
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Type of Innovation

0 Radical Innovation )
Q Incremental Innovation )

Henderson,R.M. and K.B. Clark,(1990)

19



Component and System

Component knowledge tﬂumuﬁumummmnmiummamwu
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Innovation Components
1. Incremental Improved
2. Modular New
3. Architectural Improved
4. Radical New

Henderson,R.M. and K.B.

System
No change

No change

New

configuration/architecture

New

configuration/architecture

Clark,(1990) 21



Incremental Innovation
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Incremental Innovation

23



Radical Innovation

Cathode Ray Tube : CRT Liquid Crystal Display : LCD

Cathode Ray Tube
l LIQUID CRYSTAL DISPLAY

Picture tube ———
1
Electron guns Electrodes Color filter
1
Liquid crystal \ /
— | \\ s =
pa— £ - 1A _Polarizing

I
I =
T Electron beams | : il filter
Color signals i g
Electron Beams Shadow Mask ! Light -—— =
) ! source I
@ @ @ i 3 =3 Display
| £ CaC
' / 3y ~ surface
@ Polarizing |
«———— Screen filter = 2l
Fhosphor dots s

Electrodes




Innovation

Early Early Late

Innovators L L
2500 Adopters  Majority ~ Majority 16%

13,5% 34on 3400

Laggards

(David Smith, 2006)




Innovation : \
Wy Product Service Process
Platform Innovation Innovation Innovation ,
_ A A
Adaptation
o th Development and Development and Development and
O e
improvement improvement improvement
business
sector
Business

Benefit




Diffusion of Innovation

2.5%
Innovators

Early
Adopters Early Majority Late Majority Laggards
13.5% 34% 4% 16%

Sowrca Eawrw ] Foagers O Vismcr o mwowaas s gl

1a11ast5n 1510a3 (Everette Roger, 1962) lAttdauanguimaunsnizais
UaNWIANITH (Diffusion of Innovation) Taalstaaslantangug
aantilu 5 nau
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2.5%
Innovators

Early Majority
13.5% 34% 34% 16%

City&e
Guilds

DIFFUSIoN OF INNOUVAT Jon

THE
CNAS M

enrRLY
ADoOPTERS k/

B

=xl

ﬁf\/omm&ﬁ ('EAKL7 /7 /“\/\\ I‘/‘/
MATR T Y

Diffusion of Innovation

Everette Roger
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Commercialization
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INVESTIGATION E s

FEASIBILITY: .
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Commercialization

4. Intellectual

2. Technolo 3. Market
&Y 9. Exploitation 6. Future

1. Identification

Assessment Assessment Property : IP
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Finger Reader

E(n.uer et al. 2011 ) B

pﬂMﬂon ot asmm" e

http://mashable.com/2014/0%7/13/blind-fingerreader/
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Finger Reader .

| CAN SEE...

The visually iImpaired are those who cannot see due 1o conganital o acquired visual
Impakerment. But they can see through this reader

Teat Reader Comrod
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Wants

Unmet needs




35

CONSUMER




e

marketing
e

promotion

( cowsu@ @EMENCE]
Brand
the Strategy
X

Marketing Mix

4PTo4C /
”1\
[ GOSk COMMUNICATION }
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Product Performance

Technology S—curve

Second
Technology

Time or Emerging Effort
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Fuzzy Front-End (FFE)

Chisholm, J. (2013)




User needs Fuzzy Front Ena
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chnology ff







4 Screens Consumer
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Mouse Hand Pain

= A

Wrong use of mouse make your arm painThis is the right way to catch the mouse

Ordinary mouse
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Canned Air is the Best Souvenir that Money

f‘an Bll\l

ol bk’

Iy N ::f
SR N

New York City air contains:
20% Empire State Building
10% Grand Central Terminal
10% Chrysler Building

20% Statue of Liberty

10% Little Italy, Chinatown
10% Brooklyn Bridge

10% Times Square

10% Central Park.

Paris air contains:
20% The Louvre

20% Notre Dame
25% Eiffel Tower

15% Musée d'Orsay
10% Champs-Elysées
10% Sacre Coeur

43



Value Added Packaging

Turn bottle cap to be lens for closer & bigger product.
Wilailuk Rakbumrung, PK.D




“Bait & Hook”|

Business Model

Giving Away
the razor..

..and selling the blades

45



Bait & Hook Business Model

46


http://www.google.co.th/url?sa=i&source=images&cd=&cad=rja&docid=pJX5MJXS_uM3lM&tbnid=Q-Qc2Zwsa-qp-M:&ved=0CAgQjRwwAA&url=http%3A%2F%2Flaserjet456.blogspot.com%2F2013%2F10%2Fwhat-is-laser-jet-printer.html&ei=cXyAUuj8BofArAeTwoGICg&psig=AFQjCNHixk-SWk81mNJaWFgJ75PAqzn7lw&ust=1384238577242930
http://www.google.co.th/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=Z-bjXxaNZAP3NM&tbnid=WESM2AtBSw6V0M:&ved=0CAUQjRw&url=http%3A%2F%2Fwww.printermart.co.in%2FRecycling_of_your_Toner_Cartridge.html&ei=CX6AUv2AComnrAe2pID4Bg&bvm=bv.56146854,d.bmk&psig=AFQjCNEdScXPJALXlUbYQ5QDdHPZtKRK6g&ust=1384238984008628

a7

P 0
J-

4 e
-v;.“ 5 Vo)
Hlir~r
gy

oy - -
re s )

bg v~ ~ ~fd
L > » »







The PREVENTION BEER MUG

”

Nen in Czech Republic consume the most beer inall of the Europe,
Unfortunately, the beer changes many of them into agressors upon
arriving home.

In order to stop this damestic alco-vigence we redesigned tie
Ltrademark beer mugs of our client Bernard brewery o preventas
Lively wam its beer drinkers to net lose control aver theis drinking,
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Liberating Japanese female of
worries to be seen as bad mannered,
whaen enjoying the big mouthful of hamburger.
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Match Web benefit to Business benefit.

http: //doggelganger co.nz/
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Blog

| ry on some styles

and see which one
you like best.

L RN

Tools Styla yourself

upload a

Photo

use your

Webcam

use profile photo from

Facebook

\ Your phdlo here

Use a photo in which you look directly at
the camera

Online Marketing = Demand Creation

53
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Design App from the Problem

oy

! <74 _Yvhat are you dQing < ~*
’ . Walking+Chatting ==
M3 & (S00d
223 SO & L AT
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Desugn App from the Problem
Teve B

She is watching her phone

Subject:
Text:

YO BEl whats ooing

Solution: Use rear camera as your

Email 'n Walk

56



“The Ring” 4D with Smartphone Experience

Download free apps to interact (vibrate, flash, sound, etc.) With screen
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MARVE
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Spidering, Indexing, Retrieval

="

(A s s .
i

How search engines work s S—_—

Back Stop Start

Chek thess bultons o control the animation
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SEO 77

SEO 3#121NA1 “Search Engine Optimization”
ZEERE nszuamm st i las ﬂiﬂﬂgmi"lm‘i"nmﬁﬁ
ﬂﬂammuamiﬂummu Search Englne A8 Search
Keyword mnmmmnu gina Yaya LHan UNANN
atl A AN anLaNa
(Unfazwmenailiagluniuanuainisaum)

SuAILazuINg Minanadiwsulssuads Tnasnudy
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How we see a website.
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How Google see a website.
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SEM = SEO + PPC (Organic + Paid)
Google  1aais N -

Web mages Maps Shoppng Mwe = Seachtoodls | Please check your search result in other options too.

gAY AnERY - NetdesignHast.com ly
w'?"'J:’._‘"':T"’ ZRGE 3 (PPC)

Gulsads Sudu 1 wolvu gnsHnn !" ) :O.? 3 (PPC) Hoat annmas 18 GB 777 vl
1315 Wb Hosting Sudi 1 90Tt - '1. ! o’ 78 01mw/T) ptime 93 93% 37 use afieniss

. T _ & & s Ty MO B

melﬂ‘l &_. Qt'\ 00 snn/f - Hostingl otus com e Tnade 800wl

laaﬁ-: ‘.:.:-n:\\uﬂ 500 W/l 3aTains 289 W'D <aom AnsuiAas selaua 321 umid andini 8000+
sy ASP NET MS SAL. PHPS MySOL

P&T Hosting 1n3 3 lawu Web Hosting Luladfe ARMINEI 1505 ..

nttps /fwaww pathosting.co thy - Cached

PA&T Hosting Web Hosting JuTads aranmgs dusvn T wiaunndnsitoaly e U*r i
vials du Uptme 95.9% i o
T e 3 < A rganlc 111 Tafmudidy;

Tzafxfion 1 Tane - nnwudatassn - T fassls? - Jaan
(Free) Sulsada 19011 24

1nadis .
www oopshosting cor - Cay . a page Tl leAugnsdwnen vaand
Jul 28. 2012 - Bnnleaie Qe ing Tvedseedn wasthiula siau LAvaneadviadinn seriilvay

Senver w510 Dol nsanduiutesmeinuais saidu CMS dudu 500 umw

u'“; E‘Hn‘ Hl\ 1Y

2 Hosling
Hasting [ \¥eb Hosting Asianmds Host Tiinms Sulaad 24 1y ‘ -
www.chaiychosting com - Cachad - Translate this page Mansg=d Hosting Fom the ¥
Web Hosting (Tuldads Host grumwasTwusns 24wy wwiigndnnnnt 46000 5o web Hosting Leadar Lae Suppont 2477
hosting 3 Ugtime 99 99% daarfu Spam Virus 39 99%

Youve nsied ixs page T times. Last st 1111/13

*SEM = Search Engine Marketing, PPC = Pay Per Click




Viral Marketing

Tasaa H15LNARY

gaAmN! ' mMsaa1annad lastdgau
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Workshop!




Workshop!

NAUNGNITAAIA

New Normal
%839 COVID-19

(Innovation)




Workshop!

NAYNGNITAAIA New Normal
%#a3 COVID-19 (Innovation)

NA1 HU3LNA (Needs Wants, Unmet needs)

@
’?mﬂ”fl WA M EnaN glunugnan
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