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Aueadon 86.00-100 4.00
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Ann 78.00-81.00 3.50
' o _ 3 74.00-77.00 3.00
ANTMN 1 — Aoutinag 70.00-73.00 2.75
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UrunareAeutineeu 58.00-61.00 1.75
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Tourism Industry
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S=Smile V=Value

I=Integrity
E=Empathy

C=Courtesy
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@ R=Responsiveness
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E=Excellence
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THE ORIGINS OF TOURISM

(Lisbon)L
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Type of Tourist

Domestic Tourists

International Tourists

\

Inbound Tourists Outbound Tourists

k UNWTO (United Nations World Tourism Organization)
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Natural Tourism Resources
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Historical Tourism Resources
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Government organization
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