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aowiine ( Place )

Siam Paragon - The Mall
Central World - Robinson
Tung — Hua -Seng

Siam Center / Discovery

Shop
- Slam square - Center Point
- Shopping Area
- Platinum - Macro
- Lotus ,Big C - Baiyok

- Bo-bay Center
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H&M

window displays
Autumn 2012,
Vienna
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window displays Autumn 2012, Vienna




window displays
Autumn 2012, Vienna



window displays
Spring / Summer
2013, New York



Diesel
window displays Spring /
Summer 2013, New York




Puma

window displays Autumn 2012, Vienna
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S0g0 Department Store

window display,
Jakarta



http://retaildesignblog.net/2013/06/08/sogo-department-store-window-display-jakarta/
http://retaildesignblog.net/2013/06/08/sogo-department-store-window-display-jakarta/
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Hermes

window display
at Pacific Place
2013, Jakarta



http://retaildesignblog.net/2013/05/27/hermes-window-display-at-pacific-place-2013-jakarta/
http://retaildesignblog.net/2013/05/27/hermes-window-display-at-pacific-place-2013-jakarta/
http://retaildesignblog.net/2013/05/27/hermes-window-display-at-pacific-place-2013-jakarta/
http://retaildesignblog.net/2013/05/27/hermes-window-display-at-pacific-place-2013-jakarta/

Hermes

window display by Torafu
Architects, Tokyo



http://retaildesignblog.net/2012/12/28/hermes-window-display-by-torafu-architects-tokyo/
http://retaildesignblog.net/2012/12/28/hermes-window-display-by-torafu-architects-tokyo/
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(Store Layout)
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(Trend Display)
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Laft Side

Tep Row:

Lang Zip Jackets

SKU #1435

Colors: Black, Uight Peach, Olve Green

Bottam Row:
Clive Grewn Bouse SKU ¥2297

Beige Cargo Blouse SKU #5472

Cantor

Top Row:

Hats

SKU #0584

Colors Metallic Pink, Black

Middie e

Scarves

SKU #3436

Cakerk Chastid Print

Bottam Row:

COLOR FOCUS

Uight Peach Back Olive Creen

SECONDARY COLORS

Powdersd Pink Whie

Purse .
SKU #8845 [ 4

Color; Pacled Grey

Right Side

Top Row:

Button Up Short Seevo
SKU #4397

Colors White, Ofive Green

Bottom Row
Jew Jackety
SKU 5478

£

X

th gy A XL

"
L]

Large Picture 468 wil be placed on the top center
shalf. Place the 5 899 bags an the top shelf of
the left and right displays.

Colark Sky Blue, Powdered Pink, Jeen, Faded Blue

Left Side

Top Row:

Dark Belge Raln Coat SKU #6789
Metallic Sitve Parits SKU #4683

Bottorn Row:
Deonim Overatis
SKU 43347
Colors; Jeanr, Black

Center

Top fow:

Metallic Plested Skirts
SKU 42963

Colors; Peach, Black, Sliver

Right Side

Top Row:

Black Rain Coat SKU #6789
Metallic Sive Pants SKU #4683

Sottomn Row:
Baby Pink Ruffled Long Sleeve SKU 42295
Pleatod Matalic Sliver Long Sleave SKU #8883

e

COLOR FOCUS

Matalhc Shoer Slock Metalkc Fink

SECONDARY COLORS

Wy RNk Dok Beige

Large Picture 023 will e placed on the center
shell Place tha brge picoan 955 0n the sop el of
the left ind dght dsplays.

Left Side

Top Row:

Daep Bluw Boho Lace Top SKU #1158
Peach Task Top SKU #0084

Botom Row.

Jeans

SKU 207

Colors: Deep Bue, Jean, Washed Denim. Whae,
Faded Sky

Corler

Top Row:

Hats

SKU 20984

Colors: Metalic Sive, Pink

Middie Row:

Shoes

SKU 19999 2
Colors; Peach, Metalic Siver A

Bottom Row:
Purse

SKU 8833
Colon Dervm

Right Side

Top Row:

Diep Bluw Tiedk Top SKU 4908
White Bohe Lang Sieeve SKU #3147

Bottom Row:

Hoodles

sS4

Colors: BRack, Peach, Grey, White, Faded Jean

COLOR FOCUS

Poach Deep dhn Weite Matabic

Shear

SECONDARY COLORS

Jen Baby Pk Gy

216
Large Picture #10 will be placed on the top center

shelf, Ploce the 3 #10 jesns on the top shelves of
the left and right displays.
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2facing pieces, copaciy Seployed. 38 fo
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=S 1% SATIN
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J'Mlm,ﬂ‘-“ TxxL tx XL ‘ OTE 0AG
Bower prans, avddie . L3 Blacing tews. 2 Wik
e whire | ONE SIZE - g L puch . b e

ASYMMETRICAL PATTERN.CUT
SHRT TROUSERS

1facing kems, copacity § 1facing Rems, copacy 8
Roms / Zeoms [
Tx XS 1x X8
228 2x8

2xM 2xM
2L 2xL
Tx XL el Tx XL
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SEVEN COLOR GROUPS
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Noutrad colors may be combined with any ¢olor group

Colorplate §, Bell, Judith and Kafe Temus. Silent Selling, Third Edifion,

Pages 40 and 41, Colorpiate 5. @ 2004 by Fairchild Books.

You can remember the colcr order of the rainbow by using the mnemonic device:
Roy G, Bv. Notice how each color in rows of 2 through § comesponds 1o the color
above it, For example, pink, in the postels, coresponds to bright red in the top row,
peach to bright orange, and 5o on.
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Complete Your
Wardrobe

With Atletico Cruise Wear your number
one cruise Wear that deliver your the best
quality product.
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SMALL / LARGE STORES
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LARGE STORES

t t -

(ninme v

Mi j“'

e =]

”fu' MANGO

x

APP WALL



Fitting Room Clothes Display Rack Cashier Counter Mirror

Storage Bag Display Table Waiting Area Window Display



interest in fashion,
art, and craftmanship £ 4
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— DEMOGRAPHIC TARGET —
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OCCASION

Function / Comfort
Multi-purpose design
Day-to-night fashion
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Level)

Low / Mass
Mid-range

Premium

. »  Luxury
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Local brand)
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(Gen Z, Millennials, Niche market)
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Psychoeraphic
uy . pQ _ l\ﬂood Board
(MU ANUARN FEUYN)

sangaliu (Minimal /

Street / Luxury /
Vintage)
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Behavioral

(wqaﬂ's'iums%a)
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(Online / IG / Store)
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Lifestyle & Cultural

Context
Y = IAUTITUTIVANY

I A A A
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o J
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Corporate / Freelance
lasudnsnanntausisula

(K-pop, Street culture,
Art, Local culture)



Why we chose Zara?

i 3
- o2 i
‘ " N It's a well known '

;
high street brand. '

Catwalk inspired
house brand
clothing. Fast

| ; fashion,

innovative.

International

SuCCess.

Worlds largest

apparel retailer.

Broad target

T L AA L
market. ‘

Al DRS

u -
‘e LA .

R A1

AT, ’ -
L Competitors

* Luxury good: High-grade,  Fair price, fast fashion,
luxurious, classic style low-cost

* Target market: * Target market:
Age: 25-40 Age: 18-35

mainly women and men,

* leather goods, shoes, kids clothing

watches, perfume,

household goods and pet
supplies







Creative professional J<&
Student

Collector

Cultured

> A hoarder
A dreamer

An innovator

Individusal

HEMD+tc O

D+ SOOI

Loves... fashion, photography,
art, travel, reading,
music, learning, collecting






CONSUMER PROFILE

Mothers and fathers aged 30 - 50 years

Socio economic class A/B

White British race

Urban lifestyle - lives in a London townhouse

Private education system - has Oxbridge creditials

6 figuire income - executives, management, lawyers
Owns luxury items - a 4x4, smart phone, holiday home
Reads broadsheets and country lifestyle magazines
Shops at high end stores - has expensive taste

Daily routine lifecycle - meetings, the school run
Enjoys fine dining and dinner parties

BURBERRY CHILDRENSWEAR
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VICTORIABECKHAM
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Fast Fashion
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