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a1l 3 5 Tu 7 Fu 10 Fu 15 Ju dliGenvaieguwuy
nsindnigielluseda (Incentive Tour)

[ Y ] a Y v ! A Y ! = < g [ P!
Wunsdndngdlviundigauniendnaiuvesnilisany eilulula s19ia vie
Ameuunulumudnsalitiuuana 1Wunishisistanaunsaviigsianisiviesenuiglanudii

e deldunisigalalindnnuinaiuudu
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a

asaAnen USem audtda (laidn) 31da

o Juusdvnenssdndluguesiu alrneTanineu umsaieanusemdlneg wieuadnau

FUNUIDY 12,700 AU

- ldverturesarsn1siusig 9 11nde 110 et Tun1sdntdneiu 12,700 AU 3nUNE9
Uszwdlne Tnedaunanasislimdnaudunat 7 1u 6 Au sinegnsaunne 3 fu laedeonld
TSIUTUTEAU 4-5 A1NNUY LYY L5USUNALTIET Sa5lod 1SILTusINT NSAuN Laglsausy

YA 4 A7 vuauuasan ntuluinimendn 3 au leeinlsausy 5 a1 wu lswsuseda

[
a

Asn e Tsausuaeady et Tsausuiney 9181 waslsssunauuy g1 Fwmasaniniull
- & A o v v Ay v ' 1 v YA v o

lesumns 6 Au duniuvesinidedldvianuauinnda 38,000 vies Tdsavis 400 Au Bnvislu
seninegnianny lamdesidmssen Fereanminisevuiagaulaaiag 300-400 A

36 a1
N15AAUNYILUULLIUET (Charter Tour)

Junsaiieasuumanadadundeuunsraiglaganizn1sdnduieiseninalsene
lnguSenunigIagmudaIesdu e sudnvisaieiangavuisuateniwmilaludqanune

Yanenanieadnuiutnviawnglazasaiusununuinnenazmuaasastula

v o a o/ [3
ﬂ’]'i%ﬂu']Wlt’J’Jﬂ']ﬂJ'qu‘UiZﬁ\‘lﬂ

(Y L3

o YUNYINNSAUN AT wiaalseiRANEns
«  Honeymoon Travel
. YRWNYIRNYIGTITUIR
. NRUNYINWAIN
1 dl a
o NRUNYRAUTY
. Yieunenennuaungauls

Sightseeing Tour : Siam Hop - Hop On Hop Off Sightseeing Tour in Bangkok
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Religion Travel inAn1anguidy , n1shluasiunneg , Mssssue

ﬂﬂiﬂaﬂLﬁﬂaL%ﬂmamﬁa (Adventure Tourism)
msvimLﬁauﬁadua%umiﬁmaéﬁuﬁ (Agent Educational Trip : AET) Aa187AU
Familiarization Trip (FAM Trip)

nMsvieaflEyndinenmans : quiinermansilon1sine viesindiass

VAN ANDLAUNTDBUNITLUITUARISport Tourism
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Shopping Tourism

msvieafiendediag (Eco Tourism)
mMsvieafieandanunsnssy (Agro Tourism)
msviauﬁ&m‘?&aiﬁﬂﬁ (Conservation Tourism)

Home Stay Tourism

mMsviealendean@iug (Ethnic Tourism)
mMsvieaflendeTmusssy (Culture Tourism)
nMsrteiivasii (Diving Tourism)
mMsvieaflendsiaufne (Education Tourism)

nsvisaiiglugUuuunsy (Farm Tourism)

ﬂ’liviENLﬁEJ’JL‘TNEj‘Uﬂ’]W (Health Tourism) Spa Tourism
NsaRNeTUsEIRANEns (Historical Tourism)

1 dl a a . .
ASNBINYAYIULIANIINLZLA (Marine Ecotourism)
Asvannglusuun (Rural Tourism)
ANSVIBgIkUUEIEUY (Sustainable Tourism)
N15194L71899199790# (Space Tourism)
ANSVIBNTNYWTASTAIMe (Litho Tourism)

Trekking Tourism

| a T g va .
ms‘maqmmmqmﬂmiauw (Sea Canoe Tourism)
NMsViBaigILUUaBsN Jungle Raft Tourism)
AsviRaEkUUandlng (Safari Tourism)

Dark Tourism

15U NNYININANWUSVIWIA

M33aUdNeIA3eIY (Half Day Tour)



- msdaduiigdiniy (One Day Tour)
«  nMsdaUWieInnnI1 13U (Tour Around)
nsvisaganuguntnviaueanindnazlasu

Jienwaidies (City Tour)

WeiruAnw v lUdundu (Sightseeing Tour or Excursion Tour)

Wigaumrastuieeuses (Night Tour)

Fiendeves (Shopping Tour)

Y (% a o ]
nilun1sInLazUINIsULYn

» Tour Program
«  Tour Leader or Tour Conductor
« Local Guide
—  Permanent Guide
— Freelance Guide
42 z:l' a o
AU IUNISUSNITHAZDIUIBANELAIN
.« nsbivsnisveyalunisvieaiies
¢ ANSUSNISDIAAAUNIG
. AISUINISIBINNN
. ANSUSNISVUAY
. AISUINISIDIRITNYY
o USNNSIRYINUIEBLAUNILAZ TN
. USNSEUANSEAN
a dl =)
o USNMISLANUAYURUATN

unegl
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« Travel Agents supply information, arrange travel itineraries and obtain necessary
reservations

« Advise customers on itineraries and method of travel;

* Prepare itineraries;

« Make and confirm reservations for transportation and accomodations;

« |ssue ticket, vouchers and other documents;

« Inform clients of essential travel information such as travel times, transportation
connections, and medical and visa requirements;

« Provide clients with assistance in preparing required travel documents and forms;

«  Prepare bills and receive payments.

sUkuukazaneuen1sIntLg) uutla 10 sUluy
Lydwuumsdadifigaiuumaning
1.1 uuuwmsndnenilEinieInie (Escorted Package Tours)

1A Yo A

1.2 LLUULmef\iﬂﬂﬁlmeuﬂLwaa (Unescorted Package Tours)
2. sUnuuMsdnifiguuUnIANLFeINg

2.1 AUAINABINITVBIGNAT (Tailor-Made Tour)

2.2 uANFINITYesgIAaLIieaes (Ready-Made Tour)
3. sUNUUMs IR sUURIE YT

3.1 msdmiifganelulszine

3.2 NMSINUNYINwUBNUTLNA

4. JULUUNSIU TG IUUAUENYUENITAUNNY



4.1 Wy Joint Tour
4.2 wuu Private Tour
4.3 Wy Group Tour
4.4 WU Incentive Tour
5.§1JLLUUmsé’]’mﬁwLﬁmuwmmzazmq
5.1 wuuszaznlng (Short-haul Tour)
5.2 wuuszuznelna (Long-haul Tour)
6. gULmes%’mﬁ%ﬁmuwmm Swarnste
6.1 WUULNIRTY (Package Tour)
6.2 WuuLaenay  (Optional Tour)
7. g‘dqums%’mﬁwLﬁamwmmwmm
7.1 wuuAseiu (Half-day Tour)
7.2 wuuLkisiu (All-day Tour)
7.3 Luuuinndl 19u (Tour-around)
8. sUnuuMsdniifguuunagaiien
8.1 LuuUTHLileY (City Tour)
8.2 WuuYHYIViFL (Sight-seeing Tour)
8.3 wuuuwrasUuiieeusm3 (Night Tour)
9. sUuUUM ST ingUsEasivesnviea il

9.1 wuu Sightseeing Tour

23
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9.2 Uy Trekking Tour
9.3 WUV Special Purpose Tour
10. sUnUUdnthifuueysnvEwIndon
10.1 wuuiBe3dnla (Sensitive Tour)
10.2 WUUL9a319a55A (Constructive Tour)

10.3 WUU90YSNY (Proactive Tour)

unil 4
Uszifanuluanvesgsiausnisvieadien

STUUNSAUNIYIDUTIBNT8I ARz Tunn LARTUTsaETu aInsNBslve (The Great
Empires)
% €
210U19N UL
% a A
DIUNINTLATLTY
3N
gus

15374

]

(W)

O Aaannms reduazgunusguna

O 9nsfal anvdniiensosnuuuuazneasiansesvienidslvajsnaumsenquanyuiauiiug

% G

YoINYNIIHBslney

Asuaunlug 9V lmAa.......

[

O nsneairslaseadneiiugiu Hddaye Wy ouu drnaos

a 4 LY = | 6
O PNRHINUUNATSYSNN AuLdeuaanlusweld
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O msaswmdnuenszezn1e Uatinsoussunn
O Aanitneu luaniuninuaziueiee1mis

O \Anmsadeiinususeninmng ety Fadufissuaiosuauiaus Wil

ANSLAUNIVID N ENYNIN

O ligiffhdsnsliasaouy Ssdoufumanaie

O dumsldsanuiiidoindunainvoaymii

O dumadioumamanud esnadfoninifitnunegilusuiuinn o1 e3alauda
Wale

O iflonsfn lnslanglunssieisud

O uywdinumaldrunisutstuiniledutn ( Olympic Games) Faunsudsduinfigsing

N Y a

a v A o a | A & o 1Y a SAa v
Wq@m(ﬂ@ﬂﬂ’]'ﬂf{jﬁﬂ’]uwv\lﬂLLagUiﬂqiaqﬂqﬁaﬁﬂﬂﬂ LUUQWU’JU@J’]ﬂI’Jﬂ@U‘Uiﬂ’ﬁ QQULﬁllllﬂ']{[fU

Ruluniswaniudsudun viliazainlunisianasuduamwazusnis

nsviaiisrerandns uardlau ( Babylonian Kingdom) waza1u13ns38Ud (Eeyptian
Kingdom)

O msdassiifisfasiumaing ( Historic Antiquities) 2600 Tuudluoiandnsund
lau

O fimsdanumaniansiuman dnmsmundngiuanderuitndumadeuliaud
vidodsneaing

O Travel Methods : i1 a1 de w3e g3 inRew(Wagons) visesainassde (Chariots)

2784139n5150U (Roma)

o v aa 1 Aad o & A o v a & .
O hassauunsalng nanuniivedesinluauunneasslafnanife Appian
d! I3 [ Ql' d‘ 1 [ a a [
Way @aduauuvalsangvraniieuneludsuseiman3niazAuuauninng iueen
v a I~ = I3 o a
O mnlsuanansafumaduszeznieends 73 lud andunaaeseu  (
Hadrian Wall) luganguluaufisquusiinginsiia ( Euphrates River) lagusiaainnis
PNVABUINTULAUVDIUTEINADULA

[ o ' a oA PN
O \Juadeinmsvieaiisnsuiesiignlugalusia
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O Wuihassassilaswaseiiugiunsvieadisnifnaavedansinis gnasicuetis
Wuszuu Manuununig 7nwsy (Inns) $14e111s #aanaun1ssneImMILUaansy
O HursurAnsniuriasaiaseiausssuniseadieszuuuasy (Mass Tourism) Tu

& & & v a A Y a d' 1 a 3
Wuasiusnialagmsnusiardnlaninassluanissuin 2 WAASERnIa

UszfAnnunduunvesgsiauinisvieaiien

Fusidavoamsiminie linsuwdinietuluadela usifmeds “mafunaienindy
naw” th Ynasddaudoua.
dumadietlostude Wonsandnd mifieusiuma diansiiumslurissaulngy
Pax Romana(®@1ilsiufisnasu)daasunisindeu — Carriages — Hillside Villas — Local Guide
afelusa Wumaitenisides Mg e

gANAY

O \fhurhsiiasugiannd maudraniiunumlumsimusmssuiudinveagau

O fumadlomsunsmau munashdnaans Auwnudnians

O Tungn (Holy Days) Sudanfunuminniy

O gudunanuaztugsdomfumadionaisygy Tusssendlnaludlesineg smmdngiud
UsngifufimuiFes Canterbury’s tales

O Aamsviesiisndungu fifmuananfiunimn 2-315eu

O ngugd w%uqa ALY ->10aTU

O Fuiinmsvesugnaiiumalasminansilsdeifumitagionaisnsaeuidniios

O thiFeu dndnw : Wmnemsmseaa fruBaldfiieriuiFeweglsuaiorou
Tnglavnzaisanguiisise devdsynsveesniiumalusmsssmandauiugaon
Used8n (Travelling Tutors) Wussegiia 3 U

O \Annguiinifumanguidn Wemauanaasugia tiloUszndadlddne

O Fuiinmsvooygmiumslasnsuanasdalfunisuazionansnsaaudiiies

A AN W I3
O mimlmwjﬁuaqawwmamm

O a.A. 1676 Saint MorisguunwlSuaa finauAniiagsiinisanigaiuniseaiiendedai
{7 neyParis ->Tours(3d) ->La Rochelle -> Bordeauxg -> Paris 3938031 7135480
O drudniduniamils 150970 Paris — Marseilles — Aix en Provence — Champagne — Roanne

— Avignon - Besoncon — Orleans — Paris 156031712311y
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O madumsildifvaldiglunmsdatiiiee
Fouvilsdeuniey uaslavanlagldivggslafoafuns@nuin ilefonmininnuvesssina
JleFeunw uaziitesenidsne..
An33YTl 18 The Grand Tournaviesifienwuslng sutugeuazuunadunisdumiu efinwm

a o

Ay wagndnuiiusseimese / SnamaiyanSaea / Sausuldluse

Oliver Goldsmith , Lord Byron , Lord Chesterfield : The Guidebooks fjﬁamwiauﬁm
91 lnon3 unnd
AASTEN 19 Aumjuaninsfnud ougrand tour  vidslanionanau deyludnna

'
1

USenviaangninunnaninlulssinalusang e Viagens Abreu (1840)

Thomas Cook

[
(%

O {FBugshniuiinsveyiu

O fliinsiumeieniismesaliludnguiuadusnle.e 1841 Winwuiuselwwuuly
nau (Round-trip) WWQL%W?‘QMU?%@@J?M@%WWH@@JL:m British Temperance Movement
$1uau 570 AuanniiiesloughboroughlULeicester Tnesalwda 3

yaa v a

O i’]’mﬁﬂLﬁmﬁm%’uwmwﬁﬁﬁﬂm finsAnaldsneitsemsnassiiodisariian

O fwisimie ulnia AN waus Fu an. ilevuinisvieniler Ja.m.1864

O L‘waEL‘UgEJUIQ%JMﬁW"UENﬂ’ﬁV]IENLﬁEJ’J NANUNINT vﬁlm%aﬁuawu%ﬁuqq > IAYULUUIE
59N FAINAUY

O rzﬁﬁlmﬁmﬁﬂﬁmummilﬁumd (guidebook)

O Hotel Coupon Jn.¢.1872 waziinisininsifivrsevlanlaeldiadnslonn wuniedy
uaynsuenuauRaLazduy Towin Uy Ju Suide

O Traveler’s Checklfidalumsidumaunutuan

'
a Ly o o a

O Ffatansusdminiisinunuulngda an Takuiierludnguauiu widihifdiiotnaed

Y

[

l9u1m5g1u yAratiAe Thomas Bennett
John Mason Cook

O 1879 IiaseuaiIguanans
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O nguidwne : thgsie denemileuasnialmiluniveudniuazesanside
O Tudln.a.1884 mssolwdnvuiusaliianudumaiintanndminiioaszd
ndaaensmlanaaii 2
O Aamsiumimanmisviendieaann dnsidumaiiomnumdaindu (Pleasure Travel) waznis
AunesEmrinaUseme (International Travel) disdusnn
O shlugmsifasdaunudanisiiiuns 1éud a3 affeu withy sgldinarisdnmdadusuny

Fansiuniakuulaianian (Part-Time)

v Y

| dyd,d [ a & (9 + 4! )
O nounthiAdfFunudanIsiun1e Ao nnusunszidivelsiusu(Hotel Porte) #9z9in
Y o o v - Y = a 1% v 9 L.
PNNE199991090N Yol ¥18ATeITU WAz lAA1LIBuT (Commission) HBULNY
' P=]
ANsvioevaelng

O arfogluris svanemvsamsssd 18 lurnananffugaaivoandnsdungaies
msnouwile fmsiumadulueinadasia’ dausnnduluiiensiene uazis
a1 waztfunnfunaniglulssmesiy

O asivoysen gauliidosidaszlunnfuma lilen1siidng des daufunisifiumis
iiemssinsieu laireeusing mszdserwudusnniinarinshiinnin fhazegiu
Uruannn

O nguewdisimafunsluaioogsen ﬁﬂ%Lﬁ“flumjmuﬁagﬂmu%zuﬂﬂmaa Fau
NILUINERZE NILUTHAYNA uazussguuIsioans luueiienaasdingmia
Annnalluiitesuld

O lWsmnadunang fuanunfusnitfumadundsenandnsoysen aamnde gy
danqu awu sedun siuaa nannsidesiseAlualiveyser vivlviAn
aranduunsilunssussaiogsenniu shliAnnswaumauiausssy Yssnd
fi199) Traveang umn wazvedlne Thiradlafie Toufinnsiummwewmng funnildey
AU Finaranduey maumna antuiisneg Tuerandnsegysen udahnduld
FRuvimeunsTingTuan nelmanmsdumadundueide uazeysen sntu lugiuei

9y58 L JUAULALYDIAUAIYBIUT LATBANA NINEINTTITUYIR

avysaulnduns

O Synad 2 nswhythgemeimuialTausssy wagimuiunsmssninssume

O Syn1adt 3 Urugleadan1A1eAUAI9E@
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O $ymail 4 nasmengviihudessimnaviuaiomuiuungfuan Snisaisiiin
$rup IRz TusnAaTuMAE UMY

O $ymait 5 nssvduugsthudieslunng fu 1wy Snsasrsmasalal Fenalyl fnsidn
madning iilrauiiaaninlugusine intu

O $ymail 6 afrdlsaususaln Yfuugmsfusali adsauumuma

O fwmadl 7 Insiadiausgiiunnenmaiiviiiu siliinisaianssalias namn-
i ilodaaunmsinainenne

O $ynai 8 - Hagtiu einmswasusnansuimsdsemesnegiiunenizuuns fguna
ouma V. Tmsasilswsutugn 3 wiafledousumsdunvesinreiiendima

a1rsulanAsany

ﬂ%’my,ﬂun'ﬁﬂs:nauqsﬁaﬁﬁl,1'7ien
O Professionalism
O faauiinmuiinruai
O faeudiauuing
O padnunzauauiuazinee
O Honesty

O Ethical behavior
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3 1 ~ a o =
mﬂﬂsxnaumswaammuazsqsnammm

NQEf 6 A’s + 2

1.Attractions unaavieanedtiy 9 azfesinnuiinge tauls dnuanulasuvivisenaieniu

WAV EININETIUYIR LUU LN

*

WAEIVIDUNEISTIUIG A1au vinludeadu “anseRs” vily

foadu “dmun” Ao viludes “fiaey” 0.8un13 2.010

[
LS4 I3

WAy das1aTy wu anleenssy Uhu In 39
91A15 61 YUYU YAVAUNIeIALsTIY Anl Nideslslides
T

Wasvieaiedniignvigegiiinig
=

[

ANINTTUNLAY LYW AAIATIA
AUAS AW JuLiie QaLauRe “@duredfanssu” Annu Laun

Y9ISUNN BgTlvy

2.Accessibility S¥UUNMSANUIAL WaBLNeTlalUSaUAe Wesnivinennideu aanlisalu way

= ! ¢ va 2 o v & | a %
antlvudadlagans sawd saldnu saselndnansnsae sauin® anude anteudy Iuneinaslyd
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* I duvawieunienlagzain Wanslandunie aensanssinulais iusednlnalnu 5o

Tngdldndelyl Fouvdsusadiedndudelyl Wy Kanazawa japan
3. Amenities NMstAszuALndelunsuIMsviondien ffussenevuviolsl sasahw yils
Audio guide USMsEBAMYY YosrnvesdAsy MsliTIufiuen nseuAsliidudmi
Fiuttiuen aumdenmndeinisnsdades
4.Accommodation anuiiin flseusy Saedn lavawd Sruems Tldlnadulundely aenndes
fuussenmea dladuazaainenssuviosiu
5. Activities msfifanssuilistussariaiiinvionierogluumds

71999187

6.Ancillary N13U3M159An15 WHUSMIguadanIndeuvesmameniied Ugnauliseus dmain

5enI9ne lwsiuey

aa

7.Attitude UWviasviadiiennin douinan “virundnn” vesruluyusy dnule-Un auildy 0730
TUETIN NugIurasyuuly vInINUURnetnviewnien Anuliosendeluns
8.advertising NslaiwanUseunduiiug wu wiuiu dreliila ldeswnueany drevennia Ing Insvied

Social media

]
-] =

gsnadueaUsznaudae

1.Tourist Business Producer §3nau3nisviaaiiien laun gsnaunaevioaiien (555uv1a+
Tusaugnnu) §30U3N15vUds (Sasud salW (5o 1n3aslu) gsfanwnusy gsnvemns Useiude

Yo9NsEAN wantUaBuRUAS)
2.Tour Operator

3.Travel Agent
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29AUSENBUYBY Tourist Business Producer

Transportation oA wivuglunsdniies wu salay soln sag 138 viiewnsesdu
Accommodation ln Awneg ¢ iy 1sausu Saosn tnamsd
Restaurant laln A5A1A5 $1UBIMT U503 IUDIMTNIOUNITHAAS

Attractions LaWkn kAAIVIDUNEINIATUSITUVIH LUSIUEIY USSnalTmusssy  2083a

Aanssu wAnasng 9 Wudu

'
v & o a a

Guide Service lawn UsN1sungIndaAweAivseRuTag dnameAnviaady Inensussens

WLAEAN 9

Shopping 1o $1UEFUAIMILTUNINIU WIS 1UADINTEANUSELANANG 9

§3NVUES
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a a o o A P
enunvueNenllugsiadainies lawn

* saldy (coach) Iesumsiaunliviuasoanndsduludusuiniu uagdsduiennuagnin

1%

fing 9 Feleiun Weaddle 3R dnszanninfiamnsavesiviivimiladanu dndslagans
gty gendtszaufinerudy wWeliveaiuainyuuuan lnesalavnfivinisedluussme
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FunTaruisaaatu
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TsausuUssiangsiavieliiensussyn (Commerdial Hotels)
Tsausuuszdmnenimenu (Airport Hotels )
lsausuUseaniiesyn (Suite  Hotels)
TsausuUszinninede (Residential Hotels)
Tssusuifieniswnelon (Resort Hotels)
Tseusuuseamlifiiniuemsd (Bed and Breakfast Hotels)
159UTUUTZANONITLIUN  (Service Apartment Hotels)
Issuwsunuueouladiiiley (Condominium Hotels)
Isqusund@ll (Casino Hotels)

AWl (Youth Hostel)

ArsumazuaNd (Caravan and camping)

Usngla (Bungalow)

laudia (Motel)

inamdnd viaiuty vieueianadd (Guest House, Pension, Boarding House)
Uruinluvgthu visedinluvsy (Home stay, Farm stay)

#oWn  (Hostel Dormitory)
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unasviaaiign (Attractions)
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USugnlunsusznaugsiadniien
1. fauduiiao®n (Professionalism)
2. faudednd (Honesty)
3. §33381U558 (Ethical Behavior)

4. fuyweduius (Human Relation)
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1. AnwgnAngadvang

Y
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a

3. ﬁLQNﬁQVJUW@ﬁMWJi

~ Ao
NIUNIR

N
)}

5. dauasala

6. HAUDANY

7. fanusuilefussiafiieados
8. finsliusnisfivsziula

% L

9. HUIMNSIdeviR

AT TINALALIIANEUIAT

1. nsvenefanisisuAuly
2. vaguImsiduiiondn
3. NMSWTUlUEe951AN

4. USusliviuseaaunsaifivlasuwdas

How to Become a Travel Agent: Starting Your Business
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* Step 1: Create a plan for your travel businesfiansaunindesnsiludununis
viouflenuszinvle

® Step 2: Conduct market research and find your niche ﬁumﬁjﬁﬁwiaﬂl,ﬁmﬂizl,ﬂw
TafinandeInisase

® Step 3: Develop a brand as a travel agent

® Step 4: Deal with the legal side

® Step 5: Determine your funding strategy

® Step 6: Choose a location and hire employees

® Step 7: Market and launch your travel business

n133aRegIRaLien
«  M33RRAIgINAINIUTHIAMIANYDIAULAEY

(Sole Proprietorship)
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Y a ) a

«  M3dasegsfad g seninaiududia (Limited Partnership)

«  MsdasegsiadigUssanuIEndane

(Company Limited)

N159AA9gINUNNBIUTTAMAIVDIAULGYT

(Sole Proprietorship)
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devanlunsindegnaiies

n133nnegsRateIuszianvineiugu (Partnership)
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Uszanuienanng (Limited Company)
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N1INANYBITINAULTNED

Marketing in Travel Business

'
a o a
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Fudoutu fezuusnluidlunisdanisunty vasfidnioniieafldsunistindu Sussaunisel
Fosnsmsuinisuazuiinnafidganimgs

Marketing Knowledge 111111 Product Knowledge

NITUIUNITNNNNITNAIN Marketing Process



44

Asulsdrunaintaznisnruanaiadivung

n1suUsdIuUnann (Market Segmentation) #u1884 NTLUIUNITUUIRANATIINUA FITANwUY
wANA19AY dnsundniualandndusiniseoniludiudng Nldnvuraaiendsiu wavagiden
Anuatdunarnt i nuifio N1 UHUNAIUINE A A U9 LA IMUAEIUUTLENNIINITAAA

(Marketing Mix-aPs) du¢) Tganpassiuitmunsiidenl i

a '] ¥ ¥
Wakusdrunananalazla

dauvanan (Market Segment) nauveeiiauiBININGndunvilouiu

«  aaa g (Tarket Market) NquAUILANEIAIUMNUTIIZILURDUALDIAIUABINTS
1 = 1 -dl a v v = U |

. diufiansaInaIn (Market Share) @1uvasnainfigsnaanuisaimuauls ¥sednsidiu
YOAUNY

. msmuuasurdsRandaeilunatn (Market Positioning) AaNssuN1SAS19ALMLINIGNNS

WITUANNSUNAN D UTAE 18T DATDIAINUTEAUNISHANNEI NS UNAN A UN

nsuwdsdiunanluanaInIsaviagine?
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FBnsuusdiunanalugaamnssunsvisaied

farsanarnnasiaeluil
. mwdnwaznegiiaand (Geographic Segmentation) nMsuUssufufiey vestinviesilen
31NYIN1ARIe vedlan
. AMNANEUZURIUTZYINT (Demographic Segmentation) N15UUIAINANWUZTINNUAY

(profile) vastinviaaiiien lakn 01y e N1SANYY A1EUT 01TN WAATOUATI 1A

ANaNEwMzININGT (Psychographic Segmentation) N15uUIM NS NBUEAIINEULR

Y

AuAR Aflen ANYEU AMNIANTNAR WIegel YARNAIN TRIUSTIN LUUWKNUNITATSITIN

o Ao

AuARNARaUsTWANgvasinviaaigav1i19UsINd (Mnn.)

Ssendelunsvesnulne

. ANUAZAINAUIBVBILSILSUTINN
o 2IsluSue Mg
. ALATAINALIELAENNTUSNITIUN ST ALAN
. ANSUYANNAZAINYBEUNNTU
. MSUSANSYBILIILIY
L RIS NP IR R b
. @oudiviendien
« ANSHAMINFARUIRIUGITY
o MSUSASusUeIMS
nsudsdunananungAnssun1suslnandniael (Behavioristic Segmentation) N1sUUIATY

anwazngRnssun1sUsInavastnviaafien laun

- lanalun13de (Purchase Occasion) kENANINUITLAIANITLAUNIG LU N1953RT

ANSWNEOU

«  mssaruauselevi Benefits Sought) MA3slATULNNNgAAINNITUTINAGUAINTS
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AvAINAUILYNADY kARSI gnANGuATauATY wanamusslevinaslasusiuiu
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wazazduagiuinunn g nglunisidenaouiuaznisuinisnisvieniien
naAnssunsindulatavasfuslng

1.M33uRemNuABINTg
2.M3AUMTaa
3.Ms5UsELiluRanILGen
a.msdtnavlade

5. mgfnTsunIevdanste

ANUNYANTTUANERT

«  Group Tour #9318115v1894M187uUU All Inclusive Package $31UTN151NBE1IAIULART
44' a ao & ¢ & o e P ] a N
wsestu M9 01wns deawan diulna@erisanUssmaRumaneuAuNaLWe?
« Non Group Tour HLAIINILFLDINIFBIIIATVIDANYILYNANIN
« NIUUSEIUARNANINTEAUSIANVBINITUSNNS (Price Segmentation) wiseanilu 3 szAU
=
Ao
. sAun3nI1 (Delux Tourism) Aensnisianlalduin d1u1an1sdegs gusenau
g3nvanunsaimlslaunn
.« szauUIUnans (Middle Class Tourism) @14U190ABUAUDIAIIUABINITATUNIU
Aoen1sn1sUslanfimzay guseneunsimlsladeudienn
. SEAUNI8TU (Mass Tourism) HNMB7EIUTIAATUALAZUSNITLUUITIUIE $1A7

gn ldeaenlann gusenaunisvinmlslaes

ANswUdIUnaInvaINIsiauigwialsswmealne

- lnsiinsananduinvieudies anziesvgiawazderuvesdnvioaiiedfiidunaianan

PleungnNSTUNIATES DMTILaNLURURY kUL UULASANENTNUDILARLAANS G191

1A

~ aaandnnddnenings (Hight Potential Markets) laun @du 1n1male easud
P9AMILAY 8INOY HINAA NNE BLTN
— aaalnminidnenings (New Prime Markets) laun 3u tuisasiaud n3v Us1¥a
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~  naunanduq (Other Prime Markets) imaaumiaunusiaaduauazuinislusesu
Asd oA uade taviu geans Anlus dulaille diduaus

NSLUSEIUNANAVDINNN.

MsuUILan g iiaans wazanvazvealssrng loun
«  pinnAeWeRzTueen (East Asia)
- ailmaglsy (Europe)
«  pinAlaN (The Americas)
. ilnAeldeld (South Asia)

Anelaweiy (Oceania)

[ ]
&)

[y

In1AnzIUeannae (Middle East)

o
&)

. QiinASWINLA (Africa)

o

nauaaialmvanendAgvasgsianisdndiiegd

. fouuvanguaindnuazUszeing anuan ngAnssunsuilan Avnssuniseaiiodnas
sedfusIAn foll

. nguAmATUR

«  NEuRAIRRRUYINA IAUINT Package Tour LuUUTiLAY

. ngumaIAIuNaNs 4nU3ns Package Tour WUUGTINAN SrEvdy

- nausanUTEndn Wuynesvezdy wadlsudssanudii

. naudasy el yanavhlufiundouinisuisesng

o/

ngunaadivanendrAyvasgsnanisvuds

[

Deuntsmuseiudnaailaans wasnguinviendlen il
. ;;’J,'Imam}zwﬁq (First Class Passengers)
. ;ﬁﬂami%uqiﬁﬁ] (Business Class)
. ;ﬁmﬂa’m}zuﬂiwgm (Economy Class)
. ;ﬁmaaﬁ%’uﬁﬂﬁauﬁm (Tourist Class)

«  Hlagansid e (Charter Groups)
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Q’ImﬂmimEﬂu‘disL‘VlﬂLLazide‘Uismﬁ (Domestic and International Travellers)

nauaaamvaneingadasluumnasviaaine

gsfaAgItaalaun Suf aauaun wagaaunvieaietgukuun1e nauanAndming tawa

Uszrwulusiosdu (Local residents in the area)
ﬁﬂﬁﬂmﬁ]iﬁ]’mﬁaﬂauguﬂ (Day visits from outside local area)
Fnvieafiennnnsnsussine (Foreign Tourists)
fnviesdienniegluusema (Domestic Tourists)

UnseU Un@nw (School Parties)

wallavan1suusdunanlugnaInnIsun1sviaaien

Junsmadesngg Adugasmvesmnunslavesinvisaien fall
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ANUTB UL DUNIDAANLARINUY
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U o U 1 r-:ll Ql'd = U
TPNIUINLNVIBNgINIANNaLl Lo uAY
ASNDEIULUIRNAA a8 lEIsNTAWESUNITHANN

nsUesiuliiuainguds Ansanananvaziiiavuaingy

nstdennanailinang
(Target Market Selection)
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L‘W@I“UL‘U'L!G]&']@L{j']‘i/iiﬂEJﬁ’TVii‘Uﬂ'W{L‘Uﬁ?u‘ﬂigﬁlﬁ/l’]ﬂﬂ"liﬁ]a'WﬂUﬂ’ﬁﬂﬁLUUﬂWiﬂU@a’]G’ILﬂ’]%N’]EJVIVL@I

danld
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Market Positioning
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RUIUDT AANTTUNTASIFLAUINAITUIITUE NS UNAN A uag S18asLDunvesdIuUyal
NINANAVDINANTUNVDIUTENUAL ALULALINUNAMNINIALTIATY

A15E5 198N VUL LAUTOINAN AT TIAIA 19 ATINUAIINFBIN SR IRaIUS NS T ude
tiauslinanelésug uazandriundsndnfusivosmusisd tieidunisnendinniiausnmuaudii

anansansadlagnanle

AN5E519AULANANS IRNARN U9

( Product Differentiation )

[

Junsiauendndnsiiunnasanudndusindmiielunain anuuansisiigninaued

[ [ a = wa d' vl 14
vaneguku lddasduamunin $1a1 sa9@ JULUU viseauaudRau Nanunsegsladels

msaseenuuanadbiunndnsaridunagnsignasvsedsmiedenisieniosmiuauls
1NHAN ﬂﬁmﬁmﬁummwmmaﬂ,umiﬁwLauaiﬁmaﬁm%’uif’iwﬁmﬁm%mamuﬁﬁwmzﬁLLmﬂﬁmmﬂ

=~ A PRy a a X |
199U Wenandzlarunnaula waziasanlunisiaendstuloniansld

Service Marketing Mix

daudssaun1an1saandniugsiauing

3372 lugnaIMNIIUUINT (Service Industry) HA1ULANAININTIANIQAAIMNTITUAUA

(%
Y [ [y [ [y

gulnanaruilnamily inseiivandndugindudedls (Tangible Product) kasnansaugindusealdla

[ a ¥

(Intangible Product) LJuduauazuInIsndaueasagnAIvsonaln nagnsnisnalaniiuildiv

gsnan1susnIsTnluiassesdalilidlszauvnanisnainfiuanasannisaainlaeiall Tnganiz

'
a =

ag9BegINaniinmsfeausudud (Hospitality) wiilandnlunisiingsia

drulszaunen1snaIndmsugsnauinig (Service Marketing Mix) 1uwwiRniiiendaaiu

Y a

gsnanibiuinsdadugsiafiuanasduiallnawazuslaaily duduazdeddddiudszaunsnain

]

(Marketing Mix) 7 8814 %38 7P's lunsivuanagnsnisnaindelsenausie

AUNARNUY (Product)



50

'
a

Judsdsauasanuinlusasanudesnisvesyedlafe dwiviedeaeuliungnAuazandias

Y

[

lpsunaUselerinasnuavemdniudiiy 9 lnevliuds ndadusiwualu 2 dnvas Ao ndndu

s v

fianadudaslé(Tangible Products) way anstamifisudadlailé (ntangible Products)

Wuduanazusnisuateusenninaaniliinyvaanenio s uiganuazainlun1siiunia

| a [y
yiouiien Tawn

NSAUNLALATDIDU

. AsAunlaeIuEEue

o ATENTBIVRINNLIILSY

. ANSUSNNSHAZIAMITOLN

.« msdaddies thavan g

. MIUIMTSedITYy

- AUTEAUASAUTNG SLanFuRUNg S1teuEud AdeLAUN
. AsUsNsARANAIsLaEEueIMNS MSToRuARsYAN

. awdnualuazdeldes

#1u51A1 (Price)

ANAINEAA Il UTURIEY gnAtziUSeuLisusendnenman (Value) ¥83U3n15iUsIAN
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n1svivaigIanIzngy (Niche Tourism)
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Kim T. Gordon AUSA¥IATUNITAAINL1I8L5 U 1 Wel ”Bringing Home The Business”
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1.Define your niche market M7UATBULYATBINAA LitagInHUTINMgNALTEE Uaglidwe
2.Meet their specific need KansIIIM3BUINIHOIAUDIAIUABINITRNIZVDINGUGNAN
3.Say the right thing lun1siausdusvsausnisiunguil desauslilaula assausdoinisuas

Wnladie Tnwmunzan 19deinguAuag
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NICHE TOURISM e Special-interest tourism based on particular areas or activities Done
by independent travellers or with package tours Appeals to tourists who seek ‘new’

destinations, activities and experiences

For tourists, special interest tourism appears to offer a more meaningful set

of experiences in the knowledge that their needs and wants are being fully met.

Leisure, as a social phenomenon can be described as free time after the practical

necessities of life have been attended to.

special interest tourism could be viewed as a form of tourism, which involves

tourists/consumers whose holiday is inspired by specific motivations, interests and needs and

whose level of satisfaction is determined by the experience they pursue.

Special interest leisure and tourism is also referred to as niche leisure and tourism.
special interest leisure and tourism demand has been defined as the total number of
special interest leisure tourists who travel or wish to travel, who use tourist facilities
and services at places away from their normal places of work and residence.
Ecotourism — visit to rural villages, urban settlements and other location where the
environmental and social impacts are minimal

Sport tourism - engage in a football tournament, a marathon, etc., or attend a sporting
event such as a football match, the Olympics, etc.

Adventure tourism - canoeing, mountain climbing, etc.

Dark tourism - visit to the location of a tsunami, a genocide, sites of war, etc.
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« Bicycle tourism - touring around a destination by bike.
. = a .
« NSYIRNYATUNEAT (Agro tourism)
nsvisaiigluivdwisaiiemanmsinens 011 13eud I0TIN AINTINNNMITNYAT YUINNITHER
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® N15YPNYNYIIMUSTIU (Culture Tourism)
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SPECIAL INTEREST LEISURE AND TOURISM ACTIVITIES

« Looking at the area of leisure travel, a significant and growing number of people,
especially more experienced travellers, now approach tourism with different
expectations.

«  Special interest leisure and travel may also fall under other classifications, such as:

— Recreational Travel

® Independent Travel The independent travellers does not use travel agents in
organizing their holiday and do not participate in an organized group tour.

® Group Travel Group travellers use travel agents in organizing their holiday and
usually participate in organized group tours. The advantages of group travel include
highly competitive prices and the elimination of many travel difficulties for the

inexperienced traveller.

EFFECT OF SEASONALITY ON DEMAND IN TOURISM

+ Special interest leisure and tourism is believed to be able to create less seasonal flow
of tourism as the push to visit a destination is linked to specific interest rather than

the weather conditions and other high season characteristics.
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ANNARATINETIA AodUReutaiauauaznagns

1.Context-Aware Marketing faslareaniunisalszaulan vangnAinsdiaunsauels 019

o Yo d A & . | a A 1o = =
L@UBTISIANUIUN SW. W3Bshare a blog post MTuU local business, nN1sauasun1svrenluadads
gunmManeA v lidennAIv0UTUR ABlandlilid s ATNNg AU TNEY

2.Invest in Mobile

— @iulngld smartphone Tun15999 2UAUNITAUNI
—  msvaaouueUvesgIvALaNsLar Ui nTy
3. Increased Use of Virtual Reality
4. Video Marketing Is Going Live
5. Social Media as Customer Service
®* Empathize with your customers. Whether it's by answering their queries on
social media, or creating content that is sensitive to current global events.
* Optimize for mobile yilvlszaun1sainslgdiofefvniulszaunisaluu Desktop

® Virtual experiences are coming to the forefront.
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® It's time to go live. Live video streaming is taking off with consumers. Now is a

great opportunity to expand into live online events!

Ui 9
Ethno Tourism
Definition

] Ethno tourism are driven by the desire to see something different.

| To experience first hand the practices of another culture, and may involve

performances, presentations and attractions portraying or presented by indigenous

communities.

| Differences from cultural tourism
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| Cultural Tourism is more about looking for true experiences, for meeting and

getting to know other people and other cultures.
Ethno tourism focused on the way of life of the people, not cultural goods

] @itug (ethnicity ¥38 ethnos) fie M3 TmUsTTNYRUSTTUTENUTIN n1wmaiRediu

Lasidoinduloansnnanussnyenauieaiu 1w e wai newses ua1s WWusiy

3

[ Tutsewelng dnquandiuguinune wu s1iuey ¥1Inswses eweasdu negeu Un

]

nezye oinanlie Wusiu
Types
| 2 types, categorized by duration Short period and Long period
Short period :
] Short excursion to indigenous communities
| watch or join cultural activities:
| Performances
| Festivals
| Feast
Other cultural presentations
Long period :
| Live in the indigenous communities for a long period of time
| Homestay

] Live, eat, do things like the local
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Case studies : Ethnic tourism becomes very popular, especially in Africa and Asia including

Thailand. M3%A38%39 ¥3aN1533MUNAUYINEQVINGNAI9Y 18U BRI
[ msld@iniugnatnu wu s1tumyinuasng 2.unsAssIsNsy 911817 2.0409
[ nswunsvihundniagidsniulne 7 9. gnasays

[T msvunisiuugnds wagdddingnatiuinizaye

Other countries : NM33WWTN wagyiAuANw I U1Y vesyuwiuileslukensng ey loy

Tunzaenlnla Usemadiy
[ msld@nlujang vuiisugevesuesing
) prsiiiensy wazsiuRanssuvneiausssy veswsluihduaus
[ nsiflenvaiidinuagsiufanssuimusssuvessns Embera, Panama
Contemporary issues
] Social impact
] + Cultural preservation and conservation
L]+ Social cohesion, inclusion within the community

] - Social problems: alcoholic dependency, land rights, dignity, respect, the right

to privacy, cultural exploitation
| - Bringing natives into contact with diseases
| - Degradation or destruction of a unique culture/ language
] Economic impact
| + poverty alleviation

| - income inequality



59

"] Community-based approach
| a partnership with a tribe
| Development based on the tribes’ needs
mstfigadmdu Ethno tourism
[ ferwswilorualururi eralrauyuvudufifiemselrnnug

L WanuiineadudseTRvuusssuillondssindl undnvieadien ielvdnviewnsndila

Sauusssy WauA1sn wazllaIsunILIRTINUDIVULEN

L dawSsunanssuludianumunzay Taganidedanal AnuUasnisuadtnyiodneInasyubEn
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undl 10
Elderly Tourism

According to experts, the endowment travel roughly defined as: "Pension elderly tour
ists travel to different places does not occur in the form of pension to work collectively for t
he purpose of settlement and longterm migrants travel, temporarily and excursions, which

melt vacation, multiple forms of tourism sightseeing, convalescence and health care in one.

Tourism is of great significance for the elderly in addition to relax the body and mind of the

elderly also can prolong life and character cultivation
The suggestions about elderly tourism

1,check body before trip
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2,to avoid fatigue

3, carrying the commonly used drugs

4, stay quiet and suitable

The four most famous places for elderly tourism

Australia: a breath of fresh air

Recommended reason: pure air, there is no contamination of crops, soothing pace of life,
friendly people, in September the Australian climate is warm and cozy, both cultural

landscape, but also the natural landscape ......

Russia: recall red years

Recommended reason: For the 1940s to 1950s-born people, foreign cultures accepted mainly
Russian culture. "Field quiet", "history of suffering," "Moscow Nights", "history of suffering" ......
the world perhaps no one country can be like Russia, like so evoke nostalgic feelings of the

elderly.

Japan: fine chemicals Oriental culture

Recommended reason: light diet, mature tourist destinations, excellent infrastructure,
Japanese tourism has always been easy to freehand. Japan and China may experience a pulse

legend oriental culture, but also very suitable for the elderly guxiang neighborhood slowly

play.
France: Autumn romantic feelings

Recommended reason: the golden leaves, red flowers, blue sky, and the air was filled with
the aroma of coffee lingers. About autumn romance, everything you want, you can find it

here.

Summary
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Older people should plan any travel carefully. Make sure pre-existing medical conditions are
well managed. Organise travel insurance with pre-existing illness cover if needed and take

enough of your regular medication to last the entire trip.

unii 11

n'lsviaal,ﬁa'al,%qqmmw (Health tourism)
psrnsewsiolan dowd “gquaneiianysal (Complete well-being mMame madm 14
AIPULAZNTNIYEYIL)”
HRRRN mmamgsaﬁﬁgﬁ'wma 30la Srunasinigaaiidoulesdetunaziu Tanunse
wenanfuls mMsvanmaNnaluesiUszneula devdmwasossAUszneuduae n1sisany
AUAMUUUBIATI FesiilsisnanaunaunagnsfiazasnmaunaluynesdUszney lngay
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nsvisaiigayadgs (High-Value Tourism)

Jumavieuienidnvieafiengsumenanufianelannmsliiusdueanuazanaue
visonslisuuinsiniden gatiunslivssaunisaliuensusiniuidn (emotion) aenadosriy
sulUUMsYiaTiEauuUMgWS (Luxury Tourism) fitinvieafienBufiferan mnuazmnauisua
Arufiemameyana eantunouaugisinlumvieadion
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(health beauty and spa)
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1) MsvieaiguBIaun1N(Health Tourism)
2) NMI0ANNTINRASport Tourism)

3) N13viR e TINISa(Adventure Tourism)

Health and fitness Tourist includes travel to destinations to receive medical
treatment and improve someone’s state of health. Health tourism encompasses many
different types of activities, which have in common an emphasis on the healthfulness of the
tourists. The three main forms of health tourism include:

1.Medical Care:

Travel for a special treatment to a facility or physician or a quality of treatment that is not
available in the traveller’s home area. This would include hospital or physicians that are
world - renown for their treatment of certain diseases, or that offer unique or experimental

treatments.
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(Medical Tourist)
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2.Fitness and wellness: Travelling to a destination, such as spa or weight — loss clinic, for
the purpose of engaging in preventive health measures. Such as dieting, weight -loss,

relaxation and exercise.

3.Rehabilitation and Recuperation:

This involves travel to a destination that offers special care, or is located in an area
considered to be particularly beneficial to one’s health, to recover from illness.
* Rehabilitation n13Wnilu ndnTisnwuds Wurasiisrsmesdliudouse Sades
a@jluizmwﬁuﬂ

* Recuperation MsWniuIumMetle Ao weduund adrefuauinnHundatdn
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Travelling for health is one of the fastest growing sectors of the tourism industry. This niche

market can include travel to:

®* Make the most of the health benefits from being in a particular environment or

climate;
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® Revitalise the body and mind (such as lose weight, improve fitness, stress

management);

® Relax and unwind (such as pampering and treatments);
*  Utilities the health infrastructure and services available (such as specialised
surgery) for a specific medical reason; As this list indicates, visitors do not need

to be ill to be a health and wellness tourist.

In fact, most people who travel for health reason seek self-improvement health treatments
and services. Private health insurers are actively encouraging their customers to seek
preventative health products and treatments. These factors will continue to provide an
impetus for growing this niche market. This strategy will focus on facilitating the
development of four Primary types of spa products:

® Day Spa - a spa offering a variety of professionally administered spa services to
clients on a daily-use basis.

Hugsianliusmsfivarnvaneiiiegauszasdlunisusulssquameunuas nsHeunaer1y

mi@JLLaﬁwqﬂﬂa&gﬂLLmﬁuwm Tunth mswn wanssaniuaSumemseiiasswsnuasain
W gt asyienh weseuleth wiegreiu Taifiiwnénedu

® Destination Spa -a spa whose sole purpose is to provide guests with lifestyle
improvement and health enhancement through professionally administered spa services,
physical fitness and training courses on a full board, live-in basis. Destination spas offer an
all-inclusive program that includes facilitated fitness classes, yoga, Tai Chi, healthy cuisine,
educational classes and seminars .

® Resort/Hotel Spa - a spa located within a resort or hotel, providing
professionally administered spa services, fitness and wellness programs and spa cuisine
menu choices. Resort Spa a1aviwthidu day spa mniialsiruuenildliusnvesisausasnldle

®* Medical Spa - a spa set up by an individual or group is to provide
comprehensive medical and wellness care in an environment that integrates spa services,

conventional and complementary therapies and treatment.
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Bicycle touring means self-contained cycling trips for pleasure, adventure, and
autonomy rather than sport, commuting, or exercise. Touring can range from single-to multi-
day trips, even years. Tours may be planned by the participant or organised by a holiday

business, a club, or a charity as a fund-raising venture.

1.nmstudnsenuiuneszeglng (Short-distance touring cycling) @ lunstuiAums
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Sport Tourism

Sport tourism:engage in a football tournament,a marathon,or attend a sporting event such as
a football match ,the olympics Marathon tnsAn1 nsuastuAniledutn LPGAZUIALNDAN
91¥Wan3 Formula One is the highest class of single-seat auto racing that is sanctioned by
the Fédération Internationale de 'Automobile (FIA). The "formula", designated in the name,
refers to a set of rules, to which all participants' cars must conform. The F1 season consists of
a series of races, known as Grands Prix (from French, meaning grand prizes), held worldwide

on purpose-built F1 circuits and public roads.
The FIFA World Cup, or the World Cup,is an international association

football competition contested by the senior men's national teams of the members
of Internationale de Football Association (FIFA). The current champion is Germany, which won

its fourth title at the 2014 tournament in Brazil.
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https://th.wikipedia.org/w/index.php?title=%E0%B8%84%E0%B8%B8%E0%B8%81&action=edit&redlink=1
https://th.wikipedia.org/wiki/%E0%B8%97%E0%B8%AB%E0%B8%B2%E0%B8%A3
https://th.wikipedia.org/wiki/%E0%B8%97%E0%B8%AB%E0%B8%B2%E0%B8%A3
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