SOCIAL MEDIA
MARKETING

nseanuulaasaiiaayn TikTok-First (Social Media Marketing)
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Effective B2B Business Techniques Using Soc@ » e ]
Media Strategy ) 4

1. Use social media to build brand awareness for
B2B businesses.

2. Provide useful knowledge to consumers.

3. Build trust with consumers.

4. Create a positive impression of the business
through brand voice.

5. Choose the appropriate platform for your social
media strategy.
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How to promote your store through so
media.

Facebook

A 2019 survey of internet user behavior by ETDA found that 64% of Thais prefer selling goods on social
media platforms, particularly Facebook. Since Facebook is primarily text-based, businesses should establish an
online presence to build customer trust. Regularly posting product details and engaging with comments on your
page is crucial for maintaining customer confidence.

Because Facebook communication is largely text-based, businesses should prioritize engaging content.
Content should explain how products solve problems or offer new experiences. Use clear, concise language, a
friendly approach, or create engaging captions to make posts more appealing.

Product images are equally important for social media sales. Attractive images capture the customer's
attention and should closely resemble the actual product to prevent potential complaints and brand damage.
Don't forget to include your brand logo. Or you can add a watermark to the images to create awareness that it's a
product from your brand.

Currently, Facebook facilitates more business, especially Facebook Marketplace, which is a space where
entrepreneurs can promote their shops through social media for free. Alternatively, creating a group so that
members can learn about the products they sell directly is another interesting channel.

Entrepreneurs shouldn't forget to run promotions, which are essential for sales. This could include
offering discounts to new customers, discounts on purchases exceeding a certain price, or offering special
discounts for sharing promotional posts. This helps promote your products to others who don't yet know your
brand at the same time.



How to promote your store through s
media.

YouTube

YouTube is a video-based platform that serves as a crucial tool for selling products online.

® With the increasing popularity of online shopping, video content is extremely important
in influencing customer purchasing decisions. Businesses can use creative ideas to create
high-quality video content that aligns with their products, such as:

® Product review videos, which serve as another form of advertising to potential

customers, increasing the chance of converting them into future customers.

® For products with complex usage procedures, such as technology tools, promoting a
store through social media with instructional content will help customers easily
understand the process.

® Create Q&A videos about the product, where businesses can gather frequently asked

questions to answer customer inquiries.



How to promote your store through
social media. -

nstagram

Instagram is a platform known for its beautiful images and short videos, making it a great
channel for businesses looking to promote and sell products on social media, especially fashion
and jewelry, which emphasize product aesthetics. Businesses selling on Instagram should consider
using a business account, specifically designed for sales. Furthermore, Instagram offers analytics
such as follower count, content reach, and post frequency, allowing businesses to improve their
sales strategies.

Since Instagram is designed for viewing images, businesses promoting their stores through
this type of social media should prioritize the visual appeal of their photos. Product placement
should be prominent to align with Instagram users' preferences, who tend to be drawn to visually
appealing images. Another technique to increase product visibility is engaging with customers. For
example, after a purchase, encourage customers to take photos and tag the brand, creating
product reviews and raising awareness. If they like the product, they'll click on the tag to see what
other products the business offers. This is a common technique used by many brands to promote
their businesses on Instagram.
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