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Target group (nauIKU1e)

Sweezey (2014) proposed 2 types
of persona
(1) Interest - aviaule

(2) Demographic-based persona -
Us:31nSAIanSs

Barker et al. (2012) divides
persona into 3 types as following
(1) Demographic factor -
Us:31nSAIans

(2) Constraint and Limitation - o
NQ

(3) Needs and Wants - aviaoens
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