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TikTok
Creator
A TikTok content creator
specializing in movie reviews
and storytelling.
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Trending on TikTok



TikTok Awards



Hnukriwa

We like watching movies and 

chatting about them with my friends.
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SAMPLE CONTENT
ENTERTAIN 

https://www.tiktok.com/@nawhatstory/video/7310175683098070277


SAMPLE CONTENT : EDUCATE

https://www.tiktok.com/@nawhatstory/video/7381013453412044040?lang=en


SAMPLE CONTENT : TREN﻿DING



SAMPLE CONTENT : CONVINCE



SAMPLE CONTENT POPULAR



Content 
Convince



Content Convince
As clients increasingly commission video content—such as movie reviews, product
reviews, and advertisement reactions—content creation needs to adapt to meet their
requirements. This requires a systematic approach to ensure that the channel’s
content maintains its distinctive style, which audiences enjoy, while also aligning with
clients’ expectations.

As a result, new content formats have emerged,
specifically tailored for client-based projects. In some
cases, audiences may not be able to distinguish which
videos are sponsored and which are independently
produced by the channel.
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CONTENT PILLAR

Educate
40%

Entertain
30%

Trending
20%

Convince
10%

1. Entertain : 30% Telling scary ghost stories, taking
audiences to watch and review horror films, and
sharing unusual or mysterious supernatural topics.

2. Educate : 40% Providing background information
on various types of ghosts, the history of haunted
locations, and true crime cases, as well as
introducing techniques for seeing ghosts and
methods of prayer.

3. Trending : 20% Creating content based on current
trends and popular topics at different times.

4. Convince : 10% Producing sponsored content for
clients.
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The traditional era The digital era

Before the rise of social
media

The Relationship Between
Media and Audiences

After the widespread use of
social media



Traditional Era
In the traditional form of mass communication, media producers—such as television
stations, newspapers, film studios, and radio broadcasters—fully controlled the entire
content production process, from planning and content selection to distribution.

Audiences functioned merely as passive recipients, with no direct influence on the
production process.

Key Characteristics

1. One-Way Communication
 Communication flows only from media producers to audiences, with no channels for
audience feedback. For example, television news, radio, and newspapers deliver
information without allowing direct audience interaction.



Traditional Era
Key Characteristics

2. Content Gatekeeping
 Media producers determine which news or stories are worthy of publication, meaning
audiences have very limited influence over decision-making. For example, news
editors decide which events should be presented through the media.

3. Passive Audience Role
Audiences are seen as empty vessels that receive information without questioning or
interaction.

4. Mass Media Distribution
Content distribution relies on mainstream platforms such as television, radio,
cinemas, and print media. Audiences have little to no control over content selection or
media direction. For example, early advertising focused on shaping values without
allowing audience critique, and government policies were communicated through
media without public participation.



Digital Era
In the digital era, the relationship between audiences and media producers has
significantly changed.

Previously, media producers had full control over content and distribution, while
audiences had no influence. However, in the digital age, audiences can actively
participate and play a greater role—through commenting, sharing, and even creating
their own content.



Digital Era
Key Characteristics

1. Audience Engagement
Audiences can comment on and interact with content through platforms such as
YouTube, X, and Facebook. Audience feedback can influence media producers to
adapt or improve their content. For example, audience opinions on the ending of a
series or film may influence decisions about future seasons or sequels.

2. Sharing and User-Generated Content
Audiences can share content across social media, enabling rapid and widespread
dissemination of information. They can also create their own content—such as
product reviews or memes—which may gain popularity or become viral trends. For
example, viral videos on TikTok can quickly gain massive attention in a short period of
time.



Engagement 



Engagement  Content Convince





THE INFLUENCE OF MEDIA 
ON AUDIENCES

Creator Audiences



THANK YOU!
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