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. Al-tinerary
[eye-tin-er-air-ee] noun
Al-powered travel planning 1001s That create
personalisad, seamless itineraries by using virtual

assitants, trip generators, and predictive technolegy to
enhance the travel expenence.

Al-tinerary

Effortless trip planning: Al automates
much of the trip-planning process, from
finding the best flight deals to organising
activities based on your preferences and
availability. Travellers are using Al travel
planners to create itineraries in minutes.
*Real-time adaptability: Al plays a vital role
in real-time trip management. It can adjust
your plans based on unforeseen changes,
like flight delays, weather conditions, or even
last-minute preferences. It can also suggest
alternative activities or recommend the best
restaurants nearby based on live data,
ensuring travellers have a smooth
experience.

Authenti-cities

Escape from over-tourism: Over-tourism has
overwhelmed iconic destinations like Venice,
Barcelona, and Bali, leading many to seek
alternatives. Lesser-known locations offer
tranquillity, natural beauty, and a more intimate
connection with the environment—free from
the crowds and inflated prices.

Meaningful and personal experiences: Modern
travellers crave unique, personalised adventures.
They’re drawn to underexplored locations where
they can discover hidden gems, enjoying the
peace and authenticity of a place without the
influence of mass tourism. Slow travel, local
storytelling, and cultural exchanges are
increasingly favoured over surface-level

Authenti-cities
[aw-then-tih-sit-eez] noun “{*

Travellers seeling unique, remote destnations anay
from popular Wourist Spots.

sightseeing.




Earth-friendly escapes
[urth frend-lee es-skayps] noun
Sustainable travel focusad on reducing environmental

impact, where
conscious trave

lers pricritise eco-friendly destinations,
choices, and giving back to the planet.

Earth-Friendly Escapes

Rising environmental awareness: Growing
concerns over climate change and the
impact of tourism on the environment are
driving travellers toward more sustainable
options.

Sustainability meets authenticity: Tourists
are looking to immerse themselves in local
cultures while ensuring their travels benefit
the community. Whether it’s staying at
locally owned eco-lodges, eating farm-to-
table meals, or participating in cultural
workshops led by indigenous communities,
travellers are seeking sustainable and
authentic experiences.

Work-play wanderlust

[wurk-play won-der-lust] noun

-
\ te-
NN The rise of "ODleisure” travel, where professionals blend work

J nomad visas.

Work-Play Wanderlust

The remote work revolution: The shift to remote |
and hybrid work models, accelerated by the ' :
pandemic, has changed the workplace landscape. |
More companies are embracing flexible work

environments, allowing employees to work from §&
anywhere. This lets professionals swap the office =
for inspiring locations, creating the perfect blend
of work and travel.

The digital nomad visa boom: Countries have
introduced digital nomad visas to attract long-
term remote workers who can contribute to the
local economy while working for foreign
employers. Destinations like Portugal, Croatia,
and Bali are popularising these visas, making it
easier for people to live abroad for extended
periods while maintaining their jobs.

and leisure, enabled by remote work flexibility and digital


https://all.accor.com/gb/country/hotels-portugal-ppt.shtml
https://all.accor.com/gb/country/hotels-croatia-phr.shtml
https://all.accor.com/gb/department/hotels-bali-dp75.shtml

Solo sojourns

soh-loh tra-vul] noun

Solo Sojourns

Empowerment and personal growth: Solo
travel is increasingly seen as a way for
individuals to step out of their comfort
zones and focus on self-reflection and
personal growth.

Increased flexibility and customisation:
Solo travel allows tourists to set their own
schedules, follow their interests, and
explore at their own pace. This flexibility
leads to highly personalised experiences,
allowing travellers to immerse themselves
more deeply in a destination.

Digital connectivity and safety:

Tasty travels
[tay-stee tra-vulz] noun

The growing trend of =
prioritise unique and im ve culinary expe
connect with culture an ition arcund the world.

Tasty Travels
Food as a cultural gateway: Food has always

been a key component of cultural identity, and
travellers in 2025 are using it as a gateway to

more authentic experiences. Eating local dishes

and learning about culinary traditions helps
travellers connect with a destination. Food tours,

market visits, and dining in local homes offer an
immersive experience that goes beyond
traditional sightseeing.

Rise of foodie culture: The rise of foodie culture, ‘X«.. |
fueled by social media and global food trends, is
driving more travellers to prioritise food
experiences. People are seeking out regional
specialities, Michelin-starred restaurants, and [
hidden culinary gems that they’ve seen on travel
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Wellbeing weekenders &b Athletic adventures
[wel-bee-ing wee-ken-durz] noun - S [ath-leh-tik ad-ven-churz] noun
The rising trend of short, ~.-.»:-‘:fz~3$$~.‘c‘;gsc‘d getaways that | The act of travellers combining recreational sports with
aliow travellers 1o recharge and prioritise seif-care travel by participating in marathons, triathlons, and other

through activities ke meditation retreats, spa weekends

competitive events, exploring new culture= while (¥ X
and digital detoxes. pelitive evenis, explornng nev ! ‘0}5)‘.

pursuing fitness goals

Wellbeing Weekenders Athletic AdVentures

Rising focus on mental and physical wellbeing: Global sporting events: Major sporting events are now , : 23
The post-pandemic era has seen a shift in held in cities around the world, attracting athletes and TR
priorities, with mental and physical health fitness enthusiasts from various countries. High-profile jgeger
becoming central to travel plans. People are races like the New York City Marathon, the Berlin

seeking opportunities to unwind, making wellnes Marfa\t'hon, and '“_’””?a“ events draw '”tem‘_"‘t'onal
travel a growing industry. These short participants, motivating travellers to plan trips around
' ! these competitions.

Fitness as a travel motivator: The desire to achieve
personal health goals is driving people to incorporate

wholesome weekends allow busy professionals to
take a meaningful break focused on rejuvenation
that doesn’t require extensive planning. recreational sports into their travel plans. Events that
Burnout and stress management: The pressures § offer a combination of fitness challenges and travel

of modern life, including long work hours and thefl experiences are appealing to those who want to

blurring of work-life boundaries, have led to combine their training with exploration and adventure. €3

Cultural and scenic races: Races in picturesque
locations, such as historic cities, allow participants to
experience new environments while engaging in their
favourite sport.

heightened stress and burnout levels. Weekend
wellness retreats provide a solution for
individuals looking to take time out and recharge.



Musical pilgrimages
[myoo-zi-kal pil-grim-ij-iz] noun

Travellers journeying across the globe 1o expearience live
MUSIC events, concerts, and festivals, making music the
centerpiece of their trips

Musical Pilgrimages

Globalisation of music events: Major musi
festivals and high-profile concerts are no

held in diverse locations around the world
attracting fans from every corner of the globe
Events like Coachella, Glastonbury, anc
Tomorrowland draw international crowds
prompting music lovers to travel long
distances to attend.

Music tourism: The concept of music tourism
where travel plans are centered aroundg
musical events, is growing. Fans are planning
trips to attend concerts and explore th
cultural and social scenes of the host cities
extending their travel experience beyond th
event itself.

Set-jetting

[set-jet-ing] noun

Ca S
2.

AT -

|
w ; The practice of travelling to visit filming locations of
— popular films and TV shows.
(= ¥
[
ol

',]" -.‘- 'r ,‘- .v "1‘ :

Set-Jetting

Increased popularity of film and TV: The
rise of streaming services has made movies
and television shows more accessible than
ever, leading to a surge in fan engagement
with popular franchises. As audiences
become invested in their favourite stories,
the desire to visit filming locations grows.
Immersive experiences: Set-jetting
transforms traditional sightseeing into
immersive experiences. Fans can step into
the shoes of their favourite characters and
explore the settings that brought their
beloved stories to life, creating a deeper
connection to the narrative.



https://www.youtube.com/watch?v=kUJWz3JKj k
Corporate meeting
https://youtu.be/nYSTpld3Inw?si=n7ep9Eoqtq9JwIOE
intro



https://www.youtube.com/watch?v=kUJWz3JKj_k
https://youtu.be/nYSTpId3Inw?si=n7ep9Eoqtq9JwIOE
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Introduction to MICE Industry

History of MICE (Business Travels, Business Tourism)

The World’s most ancient travel, for the purpose of trade
The Convention Bureau was first established in 1896, Detroit, USA.

— Trade/vocational associations exchanged knowledge, hosted meetings, leading to a higher
number of venues, hotels, and conference companies, and turned into a business model for
others

« The first international conference in Europe was in 1814.

« In 1851, “The Great Exhibition”, the origin of the World Expo, held in an exhibition building, The
Crystal Palace, showcasing products around the world.

« The first exhibition in Thailand was on 26 April 1882, during the reign of King Rama V.
« The Thai cabinet designated every 26 April to be the “National MICE Day”
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Introduction to MICE Industry

Business
Events

Incentives
(Incentive Exhibitions
Travel)

Events

Mass
Participation
Sport Events

Mega Events
and Festivals

https:/'voutu.be/nYSTpld3Inw
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Introduction to MICE Industry

The coming together of a group of people to discuss or exchange information.

Incentives

Organized by companies for employees as a reward

I P
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- Presentations of products and services to an invited
audience with the objective of inducing a sale

Introduction ta MICE Industry-3™ Edition




Introduction to MICE Industry

A unique moment in time celebrated with ceremony and ritual to satisfy specific needs
https://youtu. Wz3JKj_k

Mega Events

Large-scale events with a huge impact to host countries and local population

Mass Participation Sport Events

Sport events with a considerable number of participants, organized with a set of standards and support healthy lifestyle
https://youtu. WEMipvRKB
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MICE and Tourism TOLB

MICE Tourism
« Travellers are predictable and * Harder to predict
categorized.
» Low fluctuations in operating - High fluctuations
performance

* Reduced fluctuation in employment
* Higher economic value
* Business travelers have 3 times  High season, low season
higher spending. « Lower economic value
* Foreign trade and investment
* Knowledge transfer
» Helps create a unique positioning at
destinations as “MICE City”
» Create good image and branding to
the country

Depend on tourism resources
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MICE Industry Impact on Economy and Society

Positive Impact

Direct Contribution

Direct revenue

Seasonality control and employment

Indirect Contribution

Transfer of knowledge and technology from
overseas

Support SME export

Negative Impact

Environmental impact

Pollution and greenhouse gases emission

Waste from events

Biodiversity

Sustainable events

Introduction to MICE Industry-3™ Edition
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