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Marketing
Team

BABYSHARK COMPANY

INDUSTRY : MANUFACTURER

AGE GROUP : 20 - 30+
QUOTE :
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DAY IN LIFE
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ORGANIZATION SIZE

4,000 AUBUTU (sounnlsovundd)

Number : 123-456-7890

M Email : hello@reallygreatsite.com

ﬁ Facebook : BabyShark Metal

W Websi
S Website : www.BabyShark.com

@ Line : @BabySharkMetal

m LinkedIn : @BabySharkinwZa

LIFESTYLE
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MARKETING REPORT LINE
Marketing Head, Manager, Manufacturing Auditor

SOCIAL MEDIA CHANNEL
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PERSONA TEMPLATE

AGE 26 MOTIVATIONS PERSONALITY
OCCUPATION Record Store Manager Extrovert Introvert
STATUS Single . =
Sensing

Intuition
LOCATION New York, NY -
Thinking ~ Feeling

TIER Enthusiast -
ARCHETYPE The Maestro Judging F'vher-'mg
s

“If I had a way to share projects
and collaborate in real time, that
would make my workload so
much easier to manage.”
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Personality influences what one wears.
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In Miami, she is
known as
Angeles Almuna,
She is a stylist,
photographer,
and mostly,
breast cancer
surivor, In 2015

she was
detected  with
breast  tumor ..
and had mas-
tectomy In 2016, *
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infuencer, Blogges, or olher
art refated job,

Living in metropolitan city
in moderate and homey
apartment.

g N
i

, - Jewelry collectable

* 3 Spending  weekend  with
.. - \summw family or friends.
. .
..Q'.:. - \\' ————
"t f¢ q ‘ :
—‘. ” * \

Spending Me-time
with light novel or
inspirational hook.
Self-Gratitude
habit witith aroma

theraphy.




Age:

Watches:

Wears:
Make up:

Interests:

Occupation:
Listens to:

077 s A

Customer Profile

20

Student

Tv on the Radio.
Yeah Yeah Yeah’s.

White Denim.
Eels. The Rapture.

Gossip Girl. One Tree Hill. 90210.
Misfits.

All Saints. Topshop. Firetrap. Diesel.
Rock chick style. GOSH Eyeliner. Black
Eyeshaddow. StTropez. Rimmel Lipstick.
Fashion. Music. Shopping. Gigs,

Photography. Design. Clubbing. Gym.
Cinema. Socialising. Eating Out.




MUSE PROFILE ﬁ

‘lf :’/‘

» Name - Selena Marie Gomez.

» Age - 28 yearold.

e Height-1.65m

« Profession - Singer & Actress.

» Body type - Banana shaped body.

» Interest - learning new languages,dancing

» Martial status - Unmarried.

« lives - Texas,United States.

» Personality/character - kind - hearted, Passionate.

» Style icon - Natalie Portman, Taylor Swift.

« Idols - Bruno Mars,Christina Aguilera,Britney Spears,
Beyonce, Taylor Swift.

« Interesting facts - She is named after the tejano singer
'Selena Quintanilla'. Selena become the youngest
ambassador to UNICEF in 2009 at age of 17. She has
her own fashion line clothing 'Dream out loud'.

« Events - Red carpet,Met gala,Amas,Vmas,Grammy
awards,Cannes,Film festival, promotional event.

» Adjective - Loyal, kind - hearted, Chrismatic, Giving




%%, INNOCENCE

Py L Location: Smart, Urban cities A
‘ Gender: Female Spring/Summer 2020

Age: 25-45
Social status: High class
Income per year: $100,000 or above

Career: Creative industry, entertain-
ment industry, bussiness, finance

Benefit sought/activities: Exhibition
opening, Dinner parties, Gala event,
Formal event, Work.

Lifestyle: traveler, art enthusiast,
fashion enthusiast, workaholic

Personality: Independent, well-man-
\ ner, passionate, confident, smart,
§ § artsy, expressive.

Demographic: High class women
who live in big cities, always partici-
pate in social activitives and formal
events. They are well aware of fash-
ion and concern with their outward
appearance




EDUCATION
Bachelor of applied arts,
Graphics and Advertising
Department
ﬁ SKILLS
CREATIVE DNA
! ‘ TOR.
250+ i . <© fey,
12+ Yea \ [¢]
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CREATIVE JOURNEY

SENIOR ART DIRECTOR
Fuse Integrated - Riyadh, Saudi Arabia

PORTFOLIO
~ Click my world.
Be I

é« SENIOR ART DIRECTOR
FP7 McCann - Riyadh, Saudi Arabia

https//www.behance.net/muhammedraad3a

ART DIRECTOR
FP7 McCann - Riyadh, Saudi Arabia
MEGA CLIENTS

€11 ART DIRECTOR

Acquaint Communications — Saudi Arabia

VISUAL ARTIST
Freepik - Spain

ART DIRECTOR
Icon Creations — Egypt

® Senior Graphic Designer

= muhammedrady3@gmail.com ® Graphic Designer
¢ +201125711638
Q Cairo, Egypt
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Buying Criterias
ProductQuality [ B B
PriceSensibility [l 1l 1 H W

Function BEERER
Service EEREN
SharingComm. W HE B B
Branding ENREN
Media Mix

Frustration
» Joalios avmnrssivkaEagy

Personality
Extrovert Introvert
|

Sensing Intuitive
&

Thinking Feeling

B
Judging Perceiving
—B
Social
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USERresearch

SR T CTHNIC

CEQ\SSY

GenYin Thailand:2523-2542 >> 32%
20 -40year 18.7 awuAu

Target Us:zuieu 600,000 person up
AmMamsaina:=auls App. 30% -50%

CLASS : Aulgu: - AUSUNAATAIAWEIORG
Geography : Ing 1013 glsU uazawsm

WUSK1S, 011, uauaav, Youtuber, Influencer, AE,
Net Idol, sautGunv, vauldvau, Update Social,
vaudhamw, Shuwdu, Junand, 3adaw, Wotwav,
aunsegs, uuugduwusa, alodlaalduyavdiay,
1AV2ANQ, YDUAIUAIYVI, SASSSULE, ShauNg,
Mix&Matchlumisucavd, Uau follower 8oz,

mu Trend, yautluidvqa, Tiondnuaintiluay,
kavlkaaliKkiausssuua:Auwuaoiky etc.

s1A1aae 15,000 - 30,000/ ASH / AU
gaFiT 50,000,000/U
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FILL OUT THIS TEMPLATE
IN YOUR COLLABORATIVE ACTIVITIES

Project title

Name Usaki Sakura

Key feature / quality

Wan A f X
H y J Y

Quote

I am happy with everything that | cho

se well for

my life

'Y DESIGN
e ® o RESEARCH
oo e LAB

Stakeholder group

Profile description
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| PERSONAS FILL OUT THIS TEMPLATE
8 = Tool templote IN YOUR COLLABORATIVE ACTIVITIES

Project title Stakeholder group

Eve Lee aouliso 21y 35 0 ifiafiusainAdoono udnsaunsrdheunrgsionnsolny
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Nome Difficulties ° o ° Communicate with family that have a differnce generation and belief.

P ——————r)
EVE (e ([« ] « HHll Hord to handie fast fashion.

Key feature / quality NSNS

Needs °°° Update the new trend every single day
Education, Freedom, Social, — -
Culture, fashion, identity ° o .'") Talk to her family across the world.
Writting about her experience througt out the day.

* Follow your own star! "
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