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Needs )
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® /. esthetics (a21x918) — What does it look like?
®  ost (51a1) - How much does it cost?

e C ustomer (an@1) — Who is the target market?

® | nvironment (fdsuinasa) — How does it affect the
environment?

® . afety (anaidaaany) — Is the product safe to use?
® S ize (2w19) — What is the size of the product?
® | unction (1/5:Taail#sas) - What is the product used for?

® M aterials/Manufacture (aauazlan1snan) — What materials

are used to produce the product? Has the product been
manufactured to a high standard?
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Product Analysis and Evaluation Introduction

On this page | am going to analyse and evaluate a
knife and fork to give me a better idea about the

Aesthetlcs look, feel and properties of this type of product.
Simple and plain looking . This will help me when | start designing. KITE:HIN
smooth shiny finish Construction
Rounded corners - Forged or pressed from one
Rounded shape on handle piece of steel SafEty

Stainless steel is hygienic
Knife and fork prongs do not
have sharp points

Edges are smooth/rounded so
can’t cut hand

Logo on knife X - Made using a drop forge
Four prongs on fork

Customer
Cheap and low budget
- FEveryday use
Suited for anyone except S
young children

Materials

- Stainless Steel, used
because itis corrosion
resistant and hygienic

- lLow quality and easy to
bend out of shape

Environment

Steel can be recycled
Can be reused in garden etc. ._ :
- Some environmental concerns S Function

in manufacturing 3 - Used toprepare and

, % eat foods
Slze ' = Knife has serrated

Knife = 210mm edge for easy cutting

- Fork=190mm COI’\C'USiOI"I - Difficult to hold, could

3 ‘ be more effective
Hand size would affect design The knife and fork | looked at are very simple and cheap | ;th better handles

Handle thin and difficult to hold, not very  and could be used by anyone. They are easy to recycle
érgonomic as they are made from stainless steel which is also

hygienic and corrosion resistant an important property
given their use.
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SLEEK C TARGET | N
CLIENTS @ FUNCTION -
DESIGN NAME / MARKET MALE END ikl
PEOPLE OF USB 1S
RESEMBLING || ' reo EaTA
THE SHAPE INTERESTED NOT
OF A SUPER IN BIKES PROTECTED | /
BIKE 7
X ' )/ size1s )
i R —— SLIGHTLY
LINK FOR — \ ON THE
keveHan Q) LARSE SIDE
G a COMPARED
pe TO OTHER
COST - £7.99 Use PENS
(CHEAP) :
; -3
SAFETY - 4
SMOOTH BODY - | 2~ < = %?Jléc
NO SHAEP EDGES 3 ]' / MADE FEOM WILL NOT
N ( B S
couLd Be USED AT || o'f:ng'w auooeamséa
MANUFACTURERS HOME, WORK, INJECTION FOET?MLEO
NAME / LOGO || SCHOOL OR WHILST MOULDED )
. TRAVELLING % )\

i,




about why you think it is

' ? 0 ( l] i) | 7) important to analyse
AL

—l_i

? Write a few sentences

hnalysis of B

Y existing products.
S Th inted
Beech is quite an expensive wood to Ll Sy DRI _
use, but it is durable. (Quality) Jigsaw fits neatly into Multi-coloured
Such products can be mass produced e back cart polypropylene
(Quality and wheels.

for as little as a pound, but sold for

between 5 and 10! Function) Bright and
colourful to

Function appeal t°.

The toy is pulled YOUIiD chikiren

along by a string. (User)

The screwed in

wheels spin round.

There are

interactive features

for the child to play

with. Relating it to your
Environment Small colourful project...
This product would be  (Aesthetics) handheld | could use beech in
found in a Childs animals fit into the cart. my final product, as it
bedroom or a play group They are the right size and is very suitable for
nursery shape for a small child to children’s toy.

play with (Function and
Ergonomics)
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Ltwaawmﬂwaaga :

= (http://netra.lpru.ac.th/~weta/ch-2/index.html)

e http://www.xn--12cgicxchdoa2gzcicsdsa.net/swot/

e http://www.share-apparel.org/index.php/sales/126-
product-development-part-1




