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W - Weaknesses (3n2au)
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O - Opportunities (Ghik)

lonanunealadunisusniionalulenialunisdivlansevensgsna a9
paAnsaunsaltUsslesdanlanamatiivelaiuasanudnsa 919

SRIVANE

17

wualunanaiiule
nMsdsuulasmanaluladitanunsathanldwam
lanalunisvenenaialval
mswdsuwladungmnevsededifuniannsaduuselon]
Aufasnnsvesgnidslaldfunsnevaussesasiui
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N151% SWOT Analysis:
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