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General Kinds of Research

O

» There are five general kinds of research:

o Basic Research : Focuses on generating fundamental knowledge

o Applied Research: Focuses on real-world questions and
application

o Evaluation Research: Focuses on determining the worth, merit,
or quality of intervention programs

o Action Research: Focuses on solving local problems that
practitioners face

o Orientational Research/Critical Theory Research: Focuses
on reducing inequality and giving voice to the disadvantaged

(Johnson & Christensen, 2008)
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