


Product

The meaning of product: A product
refers to anything that marketers offer to the
market to attract attention, to gain ownership,
or to be consumed, which can satisfy market
needs (Kotler 1997: 430).

It is anything offered to the market to
generate interest, a desire to own, to use, or to
consume, which satisfies the needs or
necessities of the buyer. Products can be both
tangible and intangible.
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2. aumaaanssy (Industrial Goods ‘
1.9nau (Raw Materials)
2. f’f@mmxﬁudmﬂ?zﬂ@u

(Fabricating Materials and
Parts)
3. Fafinne (Installations)
4. ginsniilsznau (ACccessory
Equipments)
5, fj“maj/w,ﬂ%m (Operating Supplies)
6. U3n"9 (Service)
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