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e Product: usaisusa au@d alsu1 lUsuasuqua
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e Promotion: lswsoaiuias Influencer s33 lUslu
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1.as1vs1agruunusua (Brand Foundation)

o MKUaWusAdUa:MiUgy: alwovaauididn
KurgLWoasls wadafioa:ls wWu qunwovAsIU

e K1 USP (Unique Selling Proposition): o:ls
NAMIKAUWLAL? WU AISUDQLAWIENY

. dudanuinad: FonaNoudndnvailLa:sIe
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o WaNUIUNLAgVUDVULUSUQ (Brand Voice): Inu
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e 1@1SovIUsua (Brand Story): wuvduiSovsid
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4. a1saarauaznswiavy

e (5doooulau: dwa/Sulsdanadiaalaus
e SOUIDAULNBU: 99AUS, SOUADASSU, KSD
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1.Social Media Marketing (SMM) 2.Content Marketing
6 Facebook, Instagram, LINE, TikTok, aswidor (unAw, 3dle) NUAUAT WD
YouTube woadwuusud, Wslun, ua:ddu avqauazsauIanm
souAURaaU
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3.Email Marketing 4.Search Engine Marketing
dothaans, WsludulasasoivanAi Woaadv (SEM)/SEO
AWAAGLA:AS:AUMSED ikiSulsdksaidormaaduduuu
Google
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5.0nline Advertising 6.Influencer Marketing
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nd1uUs:Nuld (Service Experience)
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a1sasivaduanduavanAl (Customer Loyalty)
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7.a1saarauuvudiaaalan 8.UsSudrMmuANGaIvAIS

(Referral Marketing) aauauavaanNUGavMshaguudavuav
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uuwluvdrngy (Key Trends)
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1.Wellness Tourism
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