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A business entity is an organization
that uses
economic resources or inputs to
provide
goods or services to customers in
exchange for
money or other goods and servige
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3 Types of Business

1. Service Business;
This business provides intangible products.

2. Merchandising Business;
This business buys products at wholesale
price and sells the same at retail price.

3. Manufacturing Business;
This business buys products (using them as
materials in making a new product).




Intangible Products of Tourism

Intangible products




Tangible goods are any item that can be physically touched, moved, seen,
weighed, measured, or picked up.
A car, printed book, clothing, tools, flowers, furniture, or DVDs
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Aux: The Getaway Co, World Tourism Forum, Eclectic Trends, Travel Trade Days
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Tourism > Q | Y

1. The activity or practice of touring, % &
especially for pleasure.

DO D
2. The business or industry of providing Q%
information,accommodations, & %
transportation,and other services to & %
tourists. D

y& The promotion of tourist travel,
especially for commercial purposes.
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&Type of Tourism business
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