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Abstract

This research had two main objectives; to study market structure and competitive behavior
of ready-to-drink coffee market, and to study factors determining the prices of ready-to-drink coffee
products in Thailand. Mixed methods were employed in this research. A quantitative approach was
used to obtain the data of different ready-to-drink coffee products. The data were collected from a
modern retail trade store during November 2014 - January 2015. The hedonic price model and multiple
regression analysis (OLS technique) were applied in the analysis. A qualitative method was used to collect
the data through in-depth interviewing of 5 selected entrepreneurs in ready-to-drink coffee products.

The findings indicated that HHI showed that the ready-to-drink coffee market was an oligopoly
market, which competed by a non-price method as a core strategy. The results of a multiple regression
analysis, based on the 400 ready-to-drink coffee products in the market were selected by two-stage
sampling, revealed that the negative factor determining the price was coffee extract level. Meanwhile
the positive factors were; cocoa powder level, brands, L-caritine level, Sugar substitute level, sugar level,
chromium amino acid chelate level, powdered milk level, and fresh milk level, respectively. The Adjusted
R indicated that the model explained 80.7 percent of the variability of the price. The results indicated
that consumers paid premium prices for some popular attributes, i.e. nutrition information, and brands.
Keywords: 1) Market Structure 2) Hedonic Price Model 3) Ready-to-Drink Coffee Product
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