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(? _E4 Online shopping § g 06-02
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T RIL5EiY Online meeting §  06-04 i i ﬂ'“’]

Xidgoshou jingli: Gudngzhdu de téngshi, nimen hdo! Nimen
4 2. N 8 RFE, MFA44F RN
ting de gingchti ma?
%R EFE 7
Shéngchdn jingli: WoOmen ting de hén gingchl. Nilyué de
27> B8: KM TR/ Kk FE., 4% @
tédngshimen hao!
FIFEAT 4!
Xigoshou jingli :  Nilyué zhé bidn de xidoshou hén hdo, nimen
4B £F. @AY X B HE R IF, RN
de shéngchdn néng génshang ma?
e sl R R
Shéngchdn jingli :  Xianzai shi ershisi xidoshi shengchdn, yiding
A AW Pl - A e SR, ol

néng génshang.

e Bk .
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FEEEPMER KF AXZFREIIELT CHA3703 F§%&3XiE

Xigoshou jingli :

454 £33,

Shéngchdn jingli :
* B3,

Xigoshou jingli :
451E  ZF,

Shéngchdn jingli :

Xin hud shénme shihou néng dao Nilyué?
# % M2 & e F| Ay
Zhége xingqgisi ddo, bdozhéng nimen
XA~ EHw 3, PRGE RN
zhdumo néng zhéngchdang xiGgoshou.

AL 4 % W

Hud ddo Nilyué yihou, wo zai hé nimen
% 2 @y RE, R F AN
lianxi.

Hdode, wdmen zai lidnxi.

A7 28, JF, BN B EKE,
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Shichdng yingxido
hin EH

Marketing

2> Hfx Objectives

1. BEBINIEFREAEZERITH Be able to describe consumer behavior in Chinese
2. BEEINEBMHIASHT Be able to carry out a simple market analysis in Chinese
3. BEERINIERANISTEMEE  Be able to express your opinion about advertising
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17018 Words and Phrases [IR9LyAg

3 5
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AT, )/ e\ KER
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- automobile - | brafld /" —— sales
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. increase /{[’ Xidjiang franchlse store j "Kt k?{% C entra 1 %‘ TN 7

b < 4 ‘\ —F- F% . y t\ D,

= - FH M~
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STHT f#:

F T (W%

I~ (AUR)N)

KN~ (579 L6/51950)

WGt~ (WANITNIH)

~TFEE (USNIUNMSTWAR)

KHLIEAE ~
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zanzhu

xe SO HNKESTH B/ A1/ BT

BN (VD) aenw; riuen (ADI)
> NFEIRE~BZN RS (KEFIHE) .

USHN GAARTA AIN® LIHNHNINTH WS Naw1 Tasemstura
> M TAEdE T ~, JLFEiC T B . (521N IHTINENHIN LNURANEIR)
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Ruishi
A (da9ansuafingasdnumur) e

> i:;—/_tzlﬁ'l/’:‘ /A—‘% E':/:‘ *H[:Ifn ceeces
> SRS R RE S T 15%.
(

o A’ a d’p' 1 1 o o o dl 9% oo
9260270 AU LA IBNINIY 196220 U IWY9T0 Nwad 89 15%)
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12 ,.,-]f-._ 16
/ téﬁgql 13 //té s 3 ;/;Tfngxldng Ruishi
_\‘\. _ 4 ufdng | - % V{.‘J | % :}:
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compondm / zéngzhbng ‘V laumﬁ*- N \'% mﬂag':fe‘ ,/
. period ,;l%dﬁ LB oy
\ m rease 5 /
'4\) , | _j/’
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%§26)3\, Key Sentence Patterns

4 ;
1, %) Shopping

It’s a good time to buy...

Bl: AR F & AIFEHE,

- BT7IR TIHEE (Marketing) —-eemmmmmm oo 16
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"2 THHEH Marketing

increase investment in...

Bl: ZMFETREEEE, MRTJ FEAN

From... to the same time 1n... increased by...

B): 2015 FXINBIMGF A ERE—FRHAEKT 30%,

- BT7IR TIHEE (Marketing) —-eemmmmmm oo 17
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V :
3 , MIEEEH Network marketing

BAL L% ] 4
place online advertising

Bll: F—F RN RIEAMLE T 4,
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E W93EISZE Buying a car O 07-02 -
W —ERE, ASELHIESESEED. Listen to the recording, and then put

a checkmark by the correct information.

o 3% F AT /ﬁ%‘*l-

$97% whie O wr¥zs ()
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g 5 ERE, KEANESRXRIEFER. Listen to the record again, and

then recount the experience of buying a car in Chinese.
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Yo W IV VA ) — . —— e —— »r—— — —

T AR ot sl (30703

W r—ERS, BReHmRIEmNrTRIEEES. Listen to the recording, and

then briefly draw up the two agents’ product sale trends.

THEEE A — TREBIX
— JLEpX

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

- F 7R THFHEE (Marketing)  mmmmmmmm e 22
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B 5r—ERE, ARRERUERNZRISER MEKAMEER . Listen to the

recording again, and then try to introduce the sales trend of the brand in two

regions in Chinese.
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IR Listening Cards

o WIS Buying a car §  07-02
ARET WAL, EHSBMNERFFEEEXZIRT
— Ko, A—#HF AT, ARTALER—RE X,
EENH, RAIRSAF) &, EAZHEAF
M3k T AT, AERNEIE, RELSEE
FRERAFREELT £, AMHALAFHHIHIL
NI T RS, REEeGIFeE, EAAAHGREZ
B, BRORRAPEFLAEALEE, TRARELREXT —
WA, AR Z
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@ 7= S48 Product sales {2 07-03

REH A:

REH B:

- B 7R WHEHE (Marketing)

RAIENG—A ST R T B RFRE G
BEH, ZM 2006 FHEREIANRIE,
2010 94 FHKZ. M 2011 FF45, KA
B EBANBRREMRT, 4Z—AKAE
Ao, 2012 45T,
RLRZINBEF RO FERER, KA F
FEIAIBE G4 E, M 2010 FFBK
Bix A, 2013 F, RMART 2 %49
TEE, MRT LN, FFBEHERT
Wit, 2015 FHH S E—FRMEKT
80%. F—F&AVHRIZAME S 2,

9.07.988 N1 (9.8d1)
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"1 E&SRBEA Advertising influence § 3 07-04

Yingxido rényudn: Nin méi tian hui kan shénme gudnggao?

BE AN 8 B X & A 4 e
Nut: Didanshishang de gudnggao hén dud, wo kan
des -l E W o IR B, A A

dianshi gudnggao hui dud yixié.
%#ﬂ f.% % ; "_‘\.!i'lz‘o

Yingxido rényudn : Xianshéng, nin méi tian kanshénme guainggao?
Bl AN 2 EE B E X A BA Y
Ndén: W3S méi shijian kan gudnggao, bugud méi
S 4 HE oA TS B
tian kaiché de shihou, hui ting yixié diantdi
X FE HME, & 97— 94

de gudnggao.

I - R
- BT7IR WIHEE (Marketing) =-emmmmmmm oo 28




Yingxido rényudn:
A AN

Hdizi :

T :

Yingxi@o rényudn:
Fh AR

Daxuésheéng:

RFAE

- B 7R WHEHE (Marketing)

AXZFREIIELT CHA3703 &NiE

XiGopéngyou, ni xihuan kan gudnggao ma?
WNRE , R EBR A TE 7
Tebié xithuan. W& zdi gudnggdo i kanjian
Wil bk, BE & 2 FL
hdocht de dongxi jit rang mama g&i wod mdi.

oL 89 A® 3k ik BB 4 &R XK,

Téngxué, gudnggao dui ni de xidofei ydu

BE, & w4kl &

yingxiding ma?

AN
Méiydu tdi dud de yingxiding, wd geng xihuan
AR XK 38 ¥h, R £ BEX
ziji  lidojié chanpin de tedidn.

BT TH F& 845

9.07.988 N1 (9.8d1)
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2 EME Slmulatlon exercise A

“ RIBLAEYE, B TERNADSHEIIREIEEEZR. Match the person with their

opinions according to the dialogue above.

........................................................................................................................

NRA e o RG] &

Lt o o YEFK

KF4% o o L) L RIFeLe) ARG
FE o | o Aui) &
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O RESRER, BETENDE, AS5IRNEHESR. Think about the following

questions depending on the actual situation, and then exchange ideas with

your partner.
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= {F5% Business Tasks

= T g e e ey ——— v\s.tmﬂ"f“""“!'*‘“""
K o
% i RS ATHRY

1 mEMERole-play
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e 58 Roles ‘i
BAEANILAEFEERNBEGKRER Lenovo agent in East China :}
e {£55 Assignment {]
'fl\%&ﬁ‘gmﬁ’i—:—#‘&*@E‘gﬁf@ﬂé’]%’%‘%%o Report the ’
sales of Lenovo computers in the last three years. : ]

33
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2 @Bl Busmess practlce

- Sk~ o . -~ e R - e Sl —— _ph— o

THEASTIHIHE, AP :}ﬁ#] #+ /R 7K 48 o Promote Haier refrigerators to the

customer according to the following specifications.

ﬁ%ﬁ%% % mﬁfﬂ
. } ———
IE AT 4H AR S5-5F

FE7IR THEH (Marketing)  —ememememmmmemem oo 2
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P.56 i%\

WAk

¥ % &6
7355
S

T BT
S %
et A7 5

- B 7R WHEHE (Marketing)

AXFBHXIET W

52  E%5/)MAlEE Supplementary vocabulary

dingjia

qingxiao

goumdi yixiang
shiéﬁéﬁg ddoxiang
lingshou '
sh‘lc—:h(”;ng fen’é
pinpdi xingxiang

tuichd xin chanpin

CHA3703 B& XI5

retail
brand image

- — o — - - .

pricing
dumping
intention to buy .

market-drive

market share

. ———— - . — -

launch a new product

9.07.988 N1 (9.8d1)
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e PR

ML TES LR RBEL, RAMRE—RTEMIRIE, &

Aok, FTiReG R4 E e Kk 300 7 A, AL LEWMATFHIEM

“ru” | TRGMEGRIBRTEBEEH T ETHR%, MIZ694E
Fh#it. “ABERNAIRZERTEATNGS, REEHREREZ] W

ERR TR SALE, T AL 2006 FlFIEMESHAETERM

Wibn, LelTiee i X e, FEARAER ERE, B

“FmitE” |, REAFRAETIEGIAE SR, FELEE EREHAT

e, AAX, RAFERLHF&, FIZHMELEME, 12

 REBRE. Bb. REMAS. BERS. BALL. AN
&N, RFREAREGF# TS, L#—FF KT EHIEN TG e

on M-8 77 o
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WFHERETE, MEEELH S L eieFk, £5HIR
K. TZEBERAFIZG AT, SLMMREFIERE >R, 5T
RERLT EA k.
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