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Using digital information and technology in tourism industry, types and

characteristics of tourism information Distribution and selecting tourism products and

services through internet and computers
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Scoring criteria and measurement
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1. Online business means.......7

2. What are the components of an online business?
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the components of an online business, Divided into:

1. Audazudnsijuneviadudnissiasnisena nungugndaiifaneetsnimnne (3
NANANANTMNB BRI VS

v

2.
3. wnal T@@ﬁﬁ%%’uﬁf%l,ﬂuﬁ@ﬂmffumﬁmﬂauﬁﬂLL@:ﬁf‘ﬁWi@gﬂm
4.

@) Y

I o’/ o i Y I @ '3
Apanan1T9nevdie [Bun uless, Blog, wwa Facebook t{usi

= T

5=




Chapter 1
Tourism Business Online
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Tourism Industry

The tourism industry relies on service businesses in the tourism industry, Divided into;
Tourism Businesses

Hotel and Accommodation Businesses

Transportation Business

Food and Beverage Business

Souvenir Business

I B N N

Recreation Business




Tourism products and services sold
online and what products and services
are available in this business?



Tourism Businesses (ﬁq‘a‘ﬁ@ﬁ’nﬁﬂ@)

Under Thai law, tour businesses are classified according to the nature of the tour services provided, which are

specified in the Tour Business and Tour Guide Act B.E. 2551. By dividing the types of tourism businesses into 4

types as follows:

Inbound Travel
Businesses




Products of the tourism business

package tour

\_/ " specialty intermediaries / channelers

*\ﬁroug inclusive tour l

- foreign individual tour and domestic individual tour




Example Tourism Businesses
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Products of the Hotel and Accommodation Business

The hotel or accommodation business is considered a service business that is one of the

most important for tourist travel. Divided into two types: tangible products and intangible products.
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https://www.terrabkk.com/articles/35562
https://www.terrabkk.com/articles/35562

lssusuilantsnagize (Commercial Hotels)

[T (Airport Hotels)

ls9usudiasgn (Suite Hotels)

Types of hotels

and

accommodations

159U HEITATIINNLAZA19151%1 (Bed and Breakfast)

Standard room

Superior room

Deluxe room

Suite room

ls9usuAaulafdlas (Condominium Hotel)

159U HUBUNTTNIN (Casino Hotels)

T59usu3aase (Resort Hotels)

159U HITIULANNNUS29 (Residential Hotels)

Augdlszan (Conference Centers)

\ 4

Room

type

Honeymoon Room

Family Room

Adjoining/Adjacent Room

Connecting Room

Smoking/Non-Smoking Room

Studio




King / Queen size bed

Double bed

Triple bed

Type of bed in the room

Twin bed

Single bed

Extra bed




2. Intangible products

Customer service

Key aspects of service readiness include:

1. Operational Readiness: Ensuring that the transition of a new or modified service into a live
environment goes smoothly and meets predefined criteria, such as reliability, security, and
compliance.

2. Team Preparedness: Making sure service teams have the right skills, training, documentation,
and tools to support the service effectively from launch.

Infrastructure and Resources: Confirming the physical infrastructure, equipment, supplies, and
technology systems are in place and functional.

3. Process and Guidelines: Establishing clear processes, workflows, escalation procedures, and
guidelines for service delivery and support.

4. Risk Management: Identifying potential risks and developing mitigation plans to address issues
that may arise during initial service deployment.

5. Performance Metrics: Defining key performance indicators (KPIs) and metrics to measure

success and ensure compliance with Service Level Agreements (SLAs).

Positive attitude

Satisfaction

Negative attitude




Transportation Business

1. Air transport business /Airline Business

2. Land transportation business
3. Water transportation business

Product of Transportation Business Divided into;

1. Tangible products
2. Intangible products.




ir transport business /Airline Business
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1. Tangible airline merchandise
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2. Land transportation business

1. Car Transportation 2. Rail Transportation




3. Water transportation business

Passenger boat




2. Intangible products

Customer service

Key aspects of service readiness include:

1. Operational Readiness: Ensuring that the transition of a new or modified service into a live
environment goes smoothly and meets predefined criteria, such as reliability, security, and
compliance.

2. Team Preparedness: Making sure service teams have the right skills, training, documentation,
and tools to support the service effectively from launch.

Infrastructure and Resources: Confirming the physical infrastructure, equipment, supplies, and
technology systems are in place and functional.

3. Process and Guidelines: Establishing clear processes, workflows, escalation procedures, and
guidelines for service delivery and support.

4. Risk Management: Identifying potential risks and developing mitigation plans to address issues
that may arise during initial service deployment.

5. Performance Metrics: Defining key performance indicators (KPIs) and metrics to measure

success and ensure compliance with Service Level Agreements (SLAs).

Positive attitude

Satisfaction

Negative attitude




Food and Beverage Business

Product of Food and Beverage Business, Divided into;

1. tangible products; There are various types of food including Thai food, international food,

and local food.

International food
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2. Intangible products

Customer service

Key aspects of service readiness include:

1. Operational Readiness: Ensuring that the transition of a new or modified service into a live
environment goes smoothly and meets predefined criteria, such as reliability, security, and
compliance.

2. Team Preparedness: Making sure service teams have the right skills, training, documentation,
and tools to support the service effectively from launch.

Infrastructure and Resources: Confirming the physical infrastructure, equipment, supplies, and
technology systems are in place and functional.

3. Process and Guidelines: Establishing clear processes, workflows, escalation procedures, and
guidelines for service delivery and support.

4. Risk Management: Identifying potential risks and developing mitigation plans to address issues
that may arise during initial service deployment.

5. Performance Metrics: Defining key performance indicators (KPIs) and metrics to measure

success and ensure compliance with Service Level Agreements (SLAs).

Positive attitude

Satisfaction

Negative attitude




Souvenir Business

Product of Souvenir Business, Divided into;

1. tangible products; There are various types of souvenir including famous brand products,

and local brand products.

Local brand products

Famous brand products
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2. Intangible products

Customer service

Key aspects of service readiness include:

1. Operational Readiness: Ensuring that the transition of a new or modified service into a live
environment goes smoothly and meets predefined criteria, such as reliability, security, and
compliance.

2. Team Preparedness: Making sure service teams have the right skills, training, documentation,
and tools to support the service effectively from launch.

Infrastructure and Resources: Confirming the physical infrastructure, equipment, supplies, and
technology systems are in place and functional.

3. Process and Guidelines: Establishing clear processes, workflows, escalation procedures, and
guidelines for service delivery and support.

4. Risk Management: Identifying potential risks and developing mitigation plans to address issues
that may arise during initial service deployment.

5. Performance Metrics: Defining key performance indicators (KPIs) and metrics to measure

success and ensure compliance with Service Level Agreements (SLAs).

Positive attitude

Satisfaction

Negative attitude




Recreation Business
Most products in the recreation business are physical activities that tourists participate in.
Divided into;
1. Outdoor and Adventure Activities
These activities emphasize physical exertion and interaction with nature :
> Hiking /Mountain Climbing: Physical movement along natural routes, such as
conguering a mountain peak or trekking for nature study.
> Camping: Self-managed lodging activities, such as pitching a tent, building a

bonfire, and cooking camp meals. Water Sports: Snorkeling, Scuba Diving, kayaking,

and white-water rafting.

> Cycling/ATV Riding: Using self-propelled vehicles to explore the area.




2. Cultural and Historical Activities

Activities involving direct participation in cultural heritage:
Local Cooking Classes: Hands-on cooking of dishes or desserts following the traditional recipes of that area.
Handicraft Workshops: Training in making local crafts, such as pottery, weaving, or batik making.

Performances/Ritual Participation: Participating in or being a part of local festivals, or wearing traditional costumes for photos.

VV VY

Exploring Historical Sites: Walking to visit old buildings and museums, which requires physical movement and contact (e.g.,

walking around the city walls).

3. Recreation Activities Related to Agriculture (Agritourism)

Participation in the local way of life:
> Harvesting Produce: Hands-on picking of fruits, vegetables, or flowers in an orchard or farm.
> Feeding Livestock: Providing food to animals on a farm or at an agricultural tourist attraction.
> Rice Farming/Vegetable Planting: Experimenting with traditional agricultural activities.
4. Tangible Sensory Activities (Emphasis on Hands-on Action)

Although related to senses (taste), the focus is on physical action:

»  Wine/Coffee Tasting: (Although it involves tasting, the overall activity includes visiting the production facility or plantation and

engaging in a formal tasting process.)

> Thai Massage/Spa: A service that provides a clear physical effect.




2. Intangible products

Customer service

Key aspects of service readiness include:

1. Operational Readiness: Ensuring that the transition of a new or modified service into a live
environment goes smoothly and meets predefined criteria, such as reliability, security, and
compliance.

2. Team Preparedness: Making sure service teams have the right skills, training, documentation,
and tools to support the service effectively from launch.

Infrastructure and Resources: Confirming the physical infrastructure, equipment, supplies, and
technology systems are in place and functional.

3. Process and Guidelines: Establishing clear processes, workflows, escalation procedures, and
guidelines for service delivery and support.

4. Risk Management: Identifying potential risks and developing mitigation plans to address issues
that may arise during initial service deployment.

5. Performance Metrics: Defining key performance indicators (KPIs) and metrics to measure

success and ensure compliance with Service Level Agreements (SLAs).

Positive attitude

Satisfaction

Negative attitude
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- | : ) ! f % P E———
® 19INATLEN “electronic commerce” LURIT NI5EBUILRUATLASLTNTTLN

AUDS LR
a0 @ A I I v J a Y a o/ I
* ApaaRsnindtnilidandauazanefudiun1sngUan UEENUIWAS
o ! a o o’ ¢ 1 @ ey = = Ao |
IirnenAnfosinsaanladvini wasefifanessdu Eaaauisadn

ANV BINAYNT BITINTINHITIHITILAZTBINNNITIATIAUIL DU

I % A = A ¢ I v ¢ o A ®
‘TN’]W@Z@QEQ{EW @ﬂ@NLN‘:I%%’]EIT‘MNW]‘S‘V]@W(StOrtupS) ﬁq‘jﬂ@"ﬂuﬁmﬂﬂ LN

R v

LEENIUNA e aHNTn s NARS o [FrnBuuazidinfegndnialan




Uszmwmmmsﬁﬂﬁqﬁﬁmmu E-Commerce

* B2B 39 linugsfeau imihllanandaiosidiuiuslnase

I
a

* B2C gafennanuiudlnassunna (§ HFUanenng) wusiniige

D

a

* C2B fualnavidagnAnenaliiugsiedy

I
A

Mdanluafuslng

c

* C2C Jualnana nuiuslnasean gaieadnatnonulasl
* B2G gafiauneFiuniageunessy
* C2G AU lnmaneldiuniagsuansiy

o/ = | % v o/ = | |
®* G2B ‘Eﬂ‘]_lﬁﬂ‘l/‘i‘i@‘iﬁuﬁil\‘ﬂu?l@Q‘iﬁ"ﬂqﬁl?ﬁﬂl@‘iﬂ@

* G2C Mg Hpassgana FiuiuELne




BUSINESS TO BUSINESS : B2B
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Business to Consumer (B2C)
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Consumer to Consumer (C2C)
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Definition: Information Technology (IT)
refers to the use of computers, storage, networking, and other

physical devices, infrastructure, and processes to create, process, store,
secure, and exchange all forms of electronic data and information.

ey Functions: Processing, Storing, Transmitting, and Securing Data.




Definition: Technological Innovation for Tourism
refers to the creation and adoption of new, advanced, or significantly improved
technologies, processes, and business models within the tourism sector.

Focus: The focus is on implementing novel digital tools and solutions (e.s., Al

VR/AR, Blockchain, 10T) to solve existing problems, create new market opportunities, and
deliver superior value to both travelers and tourism organizations.
Goal: To transform the tourist experience, enhance operational efficiency, and

contribute to the competitiveness and sustainability of destinations and tourism

businesses.




The Importance of IT and Technological Innovation in Tourism

1.

Enhancing the Tourist Experience (Before, During, and After Travel)

» Seamless Planning and Booking (msfmLLNuLLazmsaaQﬁ\‘iwﬁu)

» Real-Time Information and Navigation (m’iL"’tgl}']ﬁﬁaaﬂaﬁﬁuvmﬁ)

» Personalization: Artificial Intelligence (Al) (nMsad1auszaunsaimdudius)
Improving Business Efficiency and Revenue

» Operational Optimization (Usansanlunisaiiiuemu)

> Global Market Reach (Msudndisnanndini1etu)

» Informed Decision Making: Big Data (n1snsnzviwaznisenaulalnenisld Big Data)
Fostering Destination Competitiveness and Sustainability

» Smart Tourism Destinations (M3daasugavngUaienansviesiiensanies)
> Sustainable Management (n153aN1508719838W)

> Increased Competitiveness (AUAIUNTOIUNITUUITUTL AN L)




Components of Information Technology for Online Tourism Business




1. Hardware

Refers to things that can be seen and touched, which include:
1. Input Unit

2. Central Processing Unit : CPU

3. Output Unit

Central Processing Unit

Output Unit
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Input Unit




2. Software

Refers to a set of instructions used to command the hardware to work

according to the user's objectives, Divided into 2 types

1. System Software=> Operating System 9Windows, macOS, Linux,
Android

2. Application Software







3. DATA (22yR)

refers to the data and facts collected in a database. Building these
databases requires an efficient management system because the

stored data is large, complex, and relates to various other

information.




4. Network and Telecommunication

refers to the Internet Network services are currently provided by
various network operators in Thailand and are accessed via long-
distance communication devices. Currently, the major providers of

the Internet network in Thailand include AIS, DTAC, and True-Move,

(« >>)

among others.
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5. People Ware

refers to end-users who interact with the

system

Examples of Peopleware: System Analysts, Programmers,

Database Administrators (DBA), Network Administrators,

Operators, and General Users.

WAL
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6. Procedure

refers to the workflow or steps performed by the end-users of the

information system.

Process Data

Output Data

Input Data



WARNSSNNNLYIA LK Lad (TECHNOLOGICAL INNOVATION)

WARNSSN (Innovation) WHIYDN. .........

Aal I o dgj v 4 I | I Go;
WHe T AAaTuIIngIuaNsLarn1s aresdiayastsiaiay waziiy
' o/ o a o/ Y, -y o
ﬂ‘EzU’Juﬂ’]‘ELLN‘N‘Vi’]L‘ﬁ%l‘Jﬂ‘Llﬂ’]‘iﬂ”]L‘l«m\ﬂ’]u ﬂ’]‘i@ﬂm‘}_l"llﬂﬁjﬂ ﬁﬂ@ﬂ@%ﬂ’]‘ﬁﬁﬂﬁg[ﬂ?ju"mﬂ

o

Y 4'1 U Y I ci'z @ ag & =] v i, Q' Aa
ﬂ@ﬁj@LW@ﬂ’]‘iﬂﬁ’Nﬂ’J’mgT‘iﬁﬂ\lﬁ "ﬁﬂﬂ‘i’]ﬂ{]@@ﬂﬂ%ﬂuﬂﬁﬂ’ﬁ AUADH WIBLNNTENAIUTE A

N

I I o, % -y I a o o I
Tl WieiTunnaimmn lufinusing sa953fia Waan19vinsHeasasAnTnaantaeey

WIRNNSSHNINIALKIAE (Technological Innovation) WHNAEdA.........

WHede Assfvgiifatuanngiuansuarn1s aresdioyaat1saiiag
FevinAifadTmunnisfiansisanaulandaufiasnisresuyedundundt wefnennnnsg (4

A luladndmnainadees uilaqiin Fauinnsanmealulad et uilaqiiuAe




RN, ... . WIANSSHNINNA LK e

l Twsﬁwﬁﬁ@ﬁ@ﬁqﬂ 1G

-~ &

..r"'..r f:lqﬂ G
Twsﬁwﬁﬁﬁﬁﬂﬂqﬂ 3G-4G

Q/ o A
TVI‘S?TWVIN?J‘EI?J

| Twsﬁwﬁﬁ@ﬁ@ﬂqﬁ 2G




1 v
HIBLNY..... HIANSSNNIVIA IR L AE T a2 W

P PIRCHIS - [hidoatmd [+nt] Daaifumsinudanae v umode +C- ,;:‘:« usT S =10| x| * Softonic - Wo Software lebt - Unterhaltung
1 IRC Channel Took Oplions Window Help EDIT HUGS ROSES KISSES HELLO Datei Bearbeiten Aktionen Extras ?

HiMelo BYE  THANKYOU FOODDRINK SILLY #usw  wnas NICE HEART 2 e ==, 2 -

\ L =/ (N ) . ‘
NEWEDITION NAME NewEdiionll NEW3 3 = K @ be Y &
. Einladen Dateiensenden  Video  Audio Programme Spiele

=18
@Q%m@@@«rﬁ’-@ﬂ

| Login  WWW  Meda Favoites Popups Alsses  Events Finger Fig?geqj‘
AMTOTOAM [~WWW@=VMSQh‘25486. 142 8.revi ZI @[[[AATALE

p.asianet.co.th] has quit IRC (Connection Closed) @aEmY ‘
Mirhn* [~oven_15@203.156.49.003=] has joined

%
4n: Softonic - Wo Software lebt <softonic@hotmail.de>

Robert sendet;

@ant- A -Imauen? 289-1 f2.18 |f|'3) : " ~g _
kb || @as1a EEE— I P Cwiktkes
‘ @Magic'z r e | e
e webmastsr commwa I—l mﬁmlmi ‘ \Die letzte Machricht wurde um 13:55 am 29/08/2005 empf Jﬁ’, 1_5_\__\ B Webcam kaufen |
;Gomected l l 7 . Jetzt die grofie Liebe treffen — auf meetic.de
lusunsafi i unanwanaaasanga 90 lusunsanfi i un1snwarnaaasiiiingy
Banfiugn lUsunss PIRCH Yool T W.6. 2560 EYNNKRIT

115un58 MSN




Technological Innovations for Tourism Planning

(%Qﬂﬂ‘S‘SNV]’N bV ﬂT%T@f:I’NTVi‘SU ATSTTNUNUNTISNIDY L‘VI?:I’J)

, h.,‘\()




om @usiann https://www.coderus.com/software-101-a-complete-guide-to-the-
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The Role of Information Technology (IT) in the Online Travel Business
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