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1. migﬂﬁ) (Motivation)

AD WAINANAUNEUNNTEAUITYAPALARINGANTTUNTONIINTLYINUIDES
Houssasd vy MAeld 819RRINANURBINITIUSIY (WY 1) uTeAL
ABINITNNINLD (WU N1seaNsu) Meanaeluiies (w39aslaniely) wazands
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https://www.google.com/search?q=%E0%B9%81%E0%B8%A3%E0%B8%87%E0%B8%88%E0%B8%B9%E0%B8%87%E0%B9%83%E0%B8%88%E0%B8%A0%E0%B8%B2%E0%B8%A2%E0%B9%83%E0%B8%99&oq=%E0%B9%81%E0%B8%A3%E0%B8%87%E0%B8%88%E0%B8%B9&gs_lcrp=EgZjaHJvbWUqCQgCEAAYExiABDIGCAAQRRg5MgkIARAAGBMYgAQyCQgCEAAYExiABDIJCAMQABgTGIAEMgkIBBAAGBMYgAQyCQgFEAAYExiABDIJCAYQABgTGIAEMgkIBxAAGBMYgAQyCQgIEAAYExiABDIJCAkQABgTGIAE0gEJNTA0OWowajE1qAIIsAIB8QVYLxdoPc6QqPEFWC8XaD3OkKg&sourceid=chrome&ie=UTF-8&ved=2ahUKEwiCzP2GidGRAxXpc_UHHXROLWAQgK4QegYIAQgAEAQ
https://www.google.com/search?q=%E0%B9%81%E0%B8%A3%E0%B8%87%E0%B8%88%E0%B8%B9%E0%B8%87%E0%B9%83%E0%B8%88%E0%B8%A0%E0%B8%B2%E0%B8%A2%E0%B8%99%E0%B8%AD%E0%B8%81&oq=%E0%B9%81%E0%B8%A3%E0%B8%87%E0%B8%88%E0%B8%B9&gs_lcrp=EgZjaHJvbWUqCQgCEAAYExiABDIGCAAQRRg5MgkIARAAGBMYgAQyCQgCEAAYExiABDIJCAMQABgTGIAEMgkIBBAAGBMYgAQyCQgFEAAYExiABDIJCAYQABgTGIAEMgkIBxAAGBMYgAQyCQgIEAAYExiABDIJCAkQABgTGIAE0gEJNTA0OWowajE1qAIIsAIB8QVYLxdoPc6QqPEFWC8XaD3OkKg&sourceid=chrome&ie=UTF-8&ved=2ahUKEwiCzP2GidGRAxXpc_UHHXROLWAQgK4QegYIAQgAEAU

2. mi%'Ui (Perception)

NFEUIUNTNNININENNYARRVINIAISAALEDN  InTeLU8U  hagRAAL
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3. N15L38U3 (Learning)
nszvIuMslinderng sinwe anudila wainssu vSeandes
T Masuwtadluanniinesadeoudnenns mulszaunisal ns
Hnely videmsiiufdusiusivdsnndon mnduilaaldaumudiusyi
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4. iAuUAA (Attitudes)
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p9AUsENaUvRNIAUAR (ABC Model)
1. pafUsEnouUMuALAN (Affective Component): d@ufitiuensual A
yaunsalivau Wy "Sanayniiailaeaniiainie”
2. 99AUTZNAUAUNGANTTU (Behavioral Component): A dunnliunias
Lang0en Y3aNINTEIN W "deaulalussnidsmeaiaue’
3. 23AUTENBUAUAIINS (Cognitive Component): druiifuaudn A

A9 AAUTLANEINUFIUS WU "N1eaniaInIgvinliaunng”



5. YARNNINLAZHUIAANEINUAULEY (Personality and Self-Concept)

34 34

YAANAN (Personality) A8 anuzlduRnIzAINAlELDUDILARE

F=\ I (oW =

UAAa (LU N1SHA NSWAINIE) d@dusuIRnngInuanles (Self-Concept) Ad
ANSINAAULS AR Auiduauseials) Fellesrusenaudinn 3 @1 Ao
Self-lmage (NNW7INBIHILDY), Real-Self (FInuase), way Ideal-Self (Amulu

9AUAR)  LAETINUARNAINLAZLUIAALALINUAULDIFINANDNGANTTULALNNT
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Anaula



UAaNNIN (Personality)
e fio sULUUNANITIMTUeNdNuallaNEivRILAaYAY NIaRIDONDEN:
ALANe WU MSPU ANSLAU BwAan MswAane.
o fivisdunouen (5Usmmen Asen) wasaunely (@ddygyn 915wl
A LRE).
* LUIARUATNAIN 5 83AUIENBU (Big Five Personality Factors) Fui
Joy TUseliuyaannIn 1wy Askansaan, MsUasuussaunisal 1

/

Urﬁau AMUSURATOU , WazAUIIUlA



LU2AALAYINUAULD S (Self-Concept)
o Ao Audilauaryuuesiuarairefesn "Sudelas Suduauluy
(S48
* 23AUIENBUMUNG B VDY Carl R. Rogers:
o Self-lmage: MMl uBLiuEIes Wy Andidesnann/Aens
o Real-Self (f9ua3q): Aa7isuTuas ‘) FIPNuAALaynISNIET

o |deal-Self (Mnulugauaf): dwlisresnaziiunsossinilusuinm


https://www.google.com/search?q=Self-Image&sca_esv=5a9c20034849fe20&sxsrf=AE3TifM62GkcQJoPnTmeoxe_LX4i_byfNA%3A1766408575592&ei=f0FJabrpI-vE1e8Pyf6vmAk&ved=2ahUKEwirq9bHotGRAxWbma8BHYcMKh0QgK4QegQIBhAD&uact=5&oq=5.+%E0%B8%9A%E0%B8%B8%E0%B8%84%E0%B8%A5%E0%B8%B4%E0%B8%81%E0%B8%A0%E0%B8%B2%E0%B8%9E%E0%B9%81%E0%B8%A5%E0%B8%B0%E0%B9%81%E0%B8%99%E0%B8%A7%E0%B8%84%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%81%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%A7%E0%B8%81%E0%B8%B1%E0%B8%9A%E0%B8%95%E0%B8%99%E0%B9%80%E0%B8%AD%E0%B8%87+%28Personality+and+Self-Concept%29&gs_lp=Egxnd3Mtd2l6LXNlcnAiggE1LiDguJrguLjguITguKXguLTguIHguKDguLLguJ7guYHguKXguLDguYHguJnguKfguITguLTguJTguYDguIHguLXguYjguKLguKfguIHguLHguJrguJXguJnguYDguK3guIcgKFBlcnNvbmFsaXR5IGFuZCBTZWxmLUNvbmNlcHQpSK8NUJ4GWJ4GcAF4AZABAJgBbKABbKoBAzAuMbgBA8gBAPgBAfgBApgCAaACC6gCEMICBxAjGCcY6gLCAg0QLhjRAxjHARgnGOoCwgIXEAAYgAQYkQIYtAIY5wYYigUY6gLYAQHCAiAQLhiABBiRAhi0AhjnBhjHARjIAxiKBRjqAhivAdgBAcICIBAuGIAEGJECGNEDGLQCGOcGGMcBGMgDGIoFGOoC2AEBmAML8QVDOQ09bPQVpboGBggBEAEYAZIHATGgB7wBsgcAuAcAwgcDMi0xyAcHgAgA&sclient=gws-wiz-serp&mstk=AUtExfAlURN4ojHUNFT8_c3G06A9J2xnhhZwGOcm6tKTRhz-kBU8s-fogh5qYM4IJiZsZg3dxJwBcrRlO2pofvMgPquDOg_brtW2-m94q6OMv_K_3aqEhSPeKkjvWuc8E5JIY9GnaG8xBr9uSsIl90CYjUxygg1yEn6nRIfbNhW2TfYTrMZz1lcvw6ripqge-B4YM16CEbEYvXRyNCuRwLiz5YicQZV2fTc6z8PTVj6KvnRPZeUqSqOPy_oogYPMLGXae93QgK_KYv5AWUJCllEwMGI0tyeeXf-NzGJR2v3ovb9YNg&csui=3
https://www.google.com/search?q=Real-Self&sca_esv=5a9c20034849fe20&sxsrf=AE3TifM62GkcQJoPnTmeoxe_LX4i_byfNA%3A1766408575592&ei=f0FJabrpI-vE1e8Pyf6vmAk&ved=2ahUKEwirq9bHotGRAxWbma8BHYcMKh0QgK4QegQIBhAF&uact=5&oq=5.+%E0%B8%9A%E0%B8%B8%E0%B8%84%E0%B8%A5%E0%B8%B4%E0%B8%81%E0%B8%A0%E0%B8%B2%E0%B8%9E%E0%B9%81%E0%B8%A5%E0%B8%B0%E0%B9%81%E0%B8%99%E0%B8%A7%E0%B8%84%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%81%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%A7%E0%B8%81%E0%B8%B1%E0%B8%9A%E0%B8%95%E0%B8%99%E0%B9%80%E0%B8%AD%E0%B8%87+%28Personality+and+Self-Concept%29&gs_lp=Egxnd3Mtd2l6LXNlcnAiggE1LiDguJrguLjguITguKXguLTguIHguKDguLLguJ7guYHguKXguLDguYHguJnguKfguITguLTguJTguYDguIHguLXguYjguKLguKfguIHguLHguJrguJXguJnguYDguK3guIcgKFBlcnNvbmFsaXR5IGFuZCBTZWxmLUNvbmNlcHQpSK8NUJ4GWJ4GcAF4AZABAJgBbKABbKoBAzAuMbgBA8gBAPgBAfgBApgCAaACC6gCEMICBxAjGCcY6gLCAg0QLhjRAxjHARgnGOoCwgIXEAAYgAQYkQIYtAIY5wYYigUY6gLYAQHCAiAQLhiABBiRAhi0AhjnBhjHARjIAxiKBRjqAhivAdgBAcICIBAuGIAEGJECGNEDGLQCGOcGGMcBGMgDGIoFGOoC2AEBmAML8QVDOQ09bPQVpboGBggBEAEYAZIHATGgB7wBsgcAuAcAwgcDMi0xyAcHgAgA&sclient=gws-wiz-serp&mstk=AUtExfAlURN4ojHUNFT8_c3G06A9J2xnhhZwGOcm6tKTRhz-kBU8s-fogh5qYM4IJiZsZg3dxJwBcrRlO2pofvMgPquDOg_brtW2-m94q6OMv_K_3aqEhSPeKkjvWuc8E5JIY9GnaG8xBr9uSsIl90CYjUxygg1yEn6nRIfbNhW2TfYTrMZz1lcvw6ripqge-B4YM16CEbEYvXRyNCuRwLiz5YicQZV2fTc6z8PTVj6KvnRPZeUqSqOPy_oogYPMLGXae93QgK_KYv5AWUJCllEwMGI0tyeeXf-NzGJR2v3ovb9YNg&csui=3
https://www.google.com/search?q=Ideal-Self&sca_esv=5a9c20034849fe20&sxsrf=AE3TifM62GkcQJoPnTmeoxe_LX4i_byfNA%3A1766408575592&ei=f0FJabrpI-vE1e8Pyf6vmAk&ved=2ahUKEwirq9bHotGRAxWbma8BHYcMKh0QgK4QegQIBhAH&uact=5&oq=5.+%E0%B8%9A%E0%B8%B8%E0%B8%84%E0%B8%A5%E0%B8%B4%E0%B8%81%E0%B8%A0%E0%B8%B2%E0%B8%9E%E0%B9%81%E0%B8%A5%E0%B8%B0%E0%B9%81%E0%B8%99%E0%B8%A7%E0%B8%84%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%81%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%A7%E0%B8%81%E0%B8%B1%E0%B8%9A%E0%B8%95%E0%B8%99%E0%B9%80%E0%B8%AD%E0%B8%87+%28Personality+and+Self-Concept%29&gs_lp=Egxnd3Mtd2l6LXNlcnAiggE1LiDguJrguLjguITguKXguLTguIHguKDguLLguJ7guYHguKXguLDguYHguJnguKfguITguLTguJTguYDguIHguLXguYjguKLguKfguIHguLHguJrguJXguJnguYDguK3guIcgKFBlcnNvbmFsaXR5IGFuZCBTZWxmLUNvbmNlcHQpSK8NUJ4GWJ4GcAF4AZABAJgBbKABbKoBAzAuMbgBA8gBAPgBAfgBApgCAaACC6gCEMICBxAjGCcY6gLCAg0QLhjRAxjHARgnGOoCwgIXEAAYgAQYkQIYtAIY5wYYigUY6gLYAQHCAiAQLhiABBiRAhi0AhjnBhjHARjIAxiKBRjqAhivAdgBAcICIBAuGIAEGJECGNEDGLQCGOcGGMcBGMgDGIoFGOoC2AEBmAML8QVDOQ09bPQVpboGBggBEAEYAZIHATGgB7wBsgcAuAcAwgcDMi0xyAcHgAgA&sclient=gws-wiz-serp&mstk=AUtExfAlURN4ojHUNFT8_c3G06A9J2xnhhZwGOcm6tKTRhz-kBU8s-fogh5qYM4IJiZsZg3dxJwBcrRlO2pofvMgPquDOg_brtW2-m94q6OMv_K_3aqEhSPeKkjvWuc8E5JIY9GnaG8xBr9uSsIl90CYjUxygg1yEn6nRIfbNhW2TfYTrMZz1lcvw6ripqge-B4YM16CEbEYvXRyNCuRwLiz5YicQZV2fTc6z8PTVj6KvnRPZeUqSqOPy_oogYPMLGXae93QgK_KYv5AWUJCllEwMGI0tyeeXf-NzGJR2v3ovb9YNg&csui=3

nszurunsenaulade” (Consumer Decision-Making Process)
Jalaevialuasdl 5 Tunaundn fail
1. n1sasznunneleyunn (Problem Recognition)
fgmLémé’uﬁLEQQWﬂﬂawmLLmﬂﬁmﬁng "amwﬁlﬂuagj" fu "anmiussau”
o Jaunelu : useasla (Motivation) * naln: Wemudiy (ussdiumg

N1EAIN) UTBANUABINITENTEAVADIULHAIAN (WSITUN9INTINGT) 39E
Juauieseiufiaziaglails fuilnaveEuuesmnniseen
o fhodne: Insfwiiasouinsuda @Enwmdlduey) uhviuiouldsulud

aulvalaznNaeaEly (@N1mMNYII15oUN) JunnusIelanvziUaeu



2. mmmamﬁi’i@yja (Information Search)

v/

Wiasuznalun Huslaaazizuniniaaen

o Javunieluvineu: nsieus (Learning) uay AU (Memory)

U Y

e naln: * Internal Search: n1sungaunauldluminulneelggvalyu
1a260 (Uszaun1sailay)

o External Search: yndayaluanudnline agumIaINAIguen

Y

%9 N133U7 (Perception) agvimifAansaslawanvuuene

~ aa Yy =
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3. MsUsEiUMLaan (Evaluation of Alternatives)
Tumsuilnan1sinteayanlauuseuieunu

o Jadunglu: vimuma (Attitude) wag ypaNNN (Personality)

e naln: ﬁﬁimaﬂ%’mmeﬁﬁﬂ?ﬁu (Evaluative Criteria) Wy $1A1, ABIAIN
| 6 o v/ v

ysenmdnual lnevimuaaniinewususasuilrasuudlula
o fhoe1e WiuUTWA A 23RNt uinseddedivirunffifsenin
VUNUVDILUTUA B UATIANIMUTUA B g "W" WanznuyaanauLes

1NN3T F9LVAALLUULUTUA B 89N



4. msdinduladie (Purchase Decision)
ydaanmsUszfin fuslnaaiin "anudslatie’ (Purchase Intention)
o Jafunelu: nmsfudanudes (Perceived Risk)
® Naln: WIALLADNLALAD LAWINLAAAINNNED (WU NEWAYAYNY, NAIAU
soUTeklEaNsU) @navilinsinaulargayeInle

& U

* faEe: NMIFNFULATDINYUANITIANGY HYPD1IRBIEI19AUTULalYeY

999nA5977 "Uilunisamunaua’ eanaAudaglula



5. annﬁuwﬁﬂm'ﬁ%a (Post-purchase Behavior)
FuneuildFannaensnaIaluszeze
o Jadunglu: nsisuus (Leamning) wag AuNanala (Satisfaction)
o naln: MnAuAldRnINTAInR; NANTSYUSTIUINLALITAUAR 7
Ju usmnldnssn azineInsfiEenIA Cognitive Dissonance (A731U
lalaunglavdenisge)
o fhothe: SlFLETOU AANITeTarUDnse (Word of Mouth) e

Flsiveu aswieluduneu "MsuavdoNa’ aeFALUTUATALT






