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Basic Principles of Cropping



Basic Principles of Cropping
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Types of Cropping
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Types of Cropping

1) Wide View




Types of Cropping

1) Wide View / Uuuaund1v

Overall View (uamumwsaun\mumua\m\mUs nau)
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Contextual Information (Thuauausunua amwu:maau)
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Scale and Layout (1@aavAIUFUWUSTDVYUIALAZNISIAII)
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Initial Understanding (astvanuin{aovau)
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Types of Cropping

2) Medium Crop




Types of Cropping

2) Medium Crop / M1SASaUS:g:=na1v

Mid-level Detail (LdAVS19A:1DIAS=AUNAN)
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Object Groups (lUUNAUIAN)
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Partial Context (SNYIUSUNUINEIU)
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Connection (a§1umsu‘iaufau)
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Types of Cropping

3) Close-up Crop




Types of Cropping

3) Close-up Crop / msasaUs:zg:lna

Specific Details (lUUS 19azBuRIAWI: UovInn)
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SpeCIaI Features (uamuanum WLFY)
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Interest Creation (3519AUUNEUTD)
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Types of Cropping

L) Extreme

Close-up
Crop




Types of Cropping

L) Extreme Close-up Crop / msasaus:g:lnauin

® Main Focus (luudnaulanan)
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© Maximum Detail (LdAvS19a:128AIIIA)
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o Emotional Impact (@519WansznuNIISUL)
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Wide View Medium Crop Close-up Crop Extreme Close-up Crop



181 Cropping in Graphic design



ropping in Graphic Design  Advertising

?1 COMPANY LOGO

Share a Coke,
Share a Moment

~ FREE HOME
DELIVERY

ORDER NOW - °

|

S WWW.YOURWERSITECOM |
Casio Computédr Co., Ltd., Japanese pronounced, is a .

4 Japanese mditinational eleltronicsimanufacturer \ Every moment becomes b”ghte'r when

Q 25 HOLDEN STREEY SANTEE, / headquarterel in Shibuya, Tokyo, Japan. Its products shared with Coca-Cola. Open happiness, and

include calcdlators,/mobile phones, digital cameras, . o
electronic muBical instruments) and analog and digital enjoy the taste that unites us all.
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Cropping in Graphic Design Banner/ Cover
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Cropping In Graphic Design  Packaging




Cropping in Graphic Design Editorial design / Publishing

We dedicate our efforts

for every client as if they were

our only one.

Colombian & Costa Rcan seulation

Workflow : Insight Report
integration 4 prospecting tracking

We globally

TLD Mark:
Programs

our products

with world-class

solutions in

web control &

business equipment. &
\: N

S

O digital nas aplicaég“es
de defensivos agricolas

controle Cropwise  syngenta
certo @ Prozector i

W: www.anarrubtech.com
M: +91 9825047390 E: exports@anarrubber.com




aUunstumsivu

- Unn1 Pigma

- INMUdavrEs

- gunstudmuAdunun

- NS=AY 100 UDURA BUNA A3 LUDA

- aunstuASau@aUmMY 9 (Auds gwau Tussnn)

- NS=MUY sketch



Job 04 - Cropping lhwSsudanuuumMwiniln unRavasnasUElAMUAUAUUR Cropping NV 4 UsztNN
avlUBaVAIKATUIRSAN 6 BV uUNS=MY A3 LUV Buiiaululuunazsavavmalud




Job 04 - Cropping lhwSeudanuuumMwiniln unRavasnasUElamMUAUAUUR Cropping NV 4 UszNN
avlUBaVAIKAZUINSANY 6 vy MulaululuunazsausnalUU

¥9vn 1 Wide View %9vN 2 Medium crop

[Jumw B&W NDAFUUR maalUl 1 7 [Jumw B&W NDAFUUR mnalUl

- Overall View (LdaInN I ngsuaiaUsznay) - Object Groups (Luuﬂ@ufmq)

- Contextual Information (Ivuayaiisumn) - Partial Context (5N®IUTUNUINEIU)

- Scale and Layout (WdAYAINUFUNUE - Connection (3n9a Inatatranlesuinaiu)
YANAUNA LAZNIFTININ) 3 LI-




Job 04 - Cropping lhwSeudanuuumMwiniln unRavasnasUElamMUAUAUUR Cropping NV 4 UszNN
avlUBAVAIKATUIRSAN 6 BV uUNS=mY A3 LUV Builaululuunazsavavmalud

%9vn 3 Close-up Crop ¥9vN 4 Close-up Crop
[Jumw B&W NDAFUURA mnalll [umw B&W NDAUEUURGUREINU
. ) govn 3 (NKe) unlusavn 4 =1Jums
- Specific Details (LUUINEAZIBEAANIL) 3 Ll' daud B&W (uaou Positive & Negative Forms

- Special Features (WaAAIANHOUSNLABINNENAIL)
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- Interest Creation (AA4aAAIUFULA A
1nNnNINITATaU luaRIszeaTuIn)




Job 04 - Cropping lhwSeudanuuumMwiniln unRavasnasUElamMUAUAUUR Cropping NV 4 UszNN
avlUBAVAIKATUIRSAN 6 BV uUNS=mY A3 LUV Builaululuunazsavavmalud

¥ovun 5 Extreme Close-up Crop
1Gumw Color NidanlAsva (Color Scheme)

wulanuukiy lnedauanufnunalud davii 6 Extreme Close-up Crop
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- Emotional Impact (83190aN3NUNI9R1910U
lAuANA193INTZEZNITATAUNKIU €] 17)
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