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Overview of fashion design and styling; offering a foundational understanding of the

systems and structures within the fashion industry; it explores the roles and responsibilities of
key professionals, including fashion designers, stylists, buyers, fashion marketers, and brand
managers; Analyze consumer segments and the fashion market while studying the basic

principles of creating brand image and styling apparel
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Section 3 Student Improvement in relation to Course Learning Outcomes (CLOs)
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CLO 1 K 1) Us3818990 Introduction to Fashion & Styling World, Fashion System | 1) A1uuUszngf
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2) AaNT34 Ice Breaking "What is Fashion for You?" ag Mapping $6UU Iu‘f?uﬁﬂu
wld 2) Tusu Mind
3) Workshop %LﬂswﬁmLLw%’umﬂwﬁﬂmiaamLUU Map "Fashion
Industry
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CLO 3 5,C

1) Studio/ AN ILALIATIEN Fashion Branding & Identity a1ALU
SUALNFULLAAN (@ansi 11, 12), Wawn Mini Project Fashion & Styling
Concept Brand w3au Critique s18yAAa (FUnv 14)
2) Andosnhuauouaznns Pitch Muuidusiengu §ni 15)

3) mslinatlounduaneansduasiiiousuduesteasinauoyndun

1) Wa91u Project
Fashion &
Styling Concept
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2) Final Fashion
& Styling Project
WAZNITUILEUD
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2. NMINMUAGBENAANSNI5I38US (Outcome Index) inaudin1slyirgiuy (Rubrics) lunsinuas

Uszilludosdennaadiu fyinaansnsieus (Outcome Index)

CLO 1: a5unenannsiiugIuveINIseankuusnduLazalaaas sudeesnusznauiidimadonisasng

aAuazyadnnwldegetnay
320U (A1 Bloom’s Taxonomy):

NOANTIUNNARIPBNTIRBIUTEEU (Action Verb): a8U1e, a3y, sey, 8ndiag, 3hun, Waulys

Understanding

Below Expectation
NAANSLENIDDN
ANIWNUNNANANIY

(Performance 0% - 49%)

Meet Expectation
NadnSTuansoan
ASANUITIAIANTS
(Performance 50% - 79%)

Exceeds Expectation
HadNSTLand0an
gendnnausinia1An s
(Performance 80% - 100%)

a%mwé’ﬂmsﬁugmsumms
goNUUULNTULAZ IR UTENUT
danasieaa/upannnlalieausdiu
geduaulunannis lnefiansanain
AzLuUlFRING 50%

a%mwé’ﬂmiﬁugmﬁumms
PoNUUULNTULAZ IR UTENaUT
danasiean/ypannmlagneesdaiau
TneRasananAzuulasying 50-
79%

a%mwé’ﬂmﬁﬁyugmmaqmﬁ
sonUUULIA LAz IRUsENBUT
dawasiaga/uadnamliegnegnies
AsUEY wazenfegadonleaiv
nsflasele lneiarsananazwuule
Faust 80% Fuly
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CLO 2: Timswrinazidonlduuimumsesnuuusardladfsimsnzauiungudmunguazusuneng o

loognaasreassa

520U (M1 Bloom’s Taxonomy): Evaluating

NOANIIUNUANIDBNTNABIUITZ (Action Verb): Tias1eH, Ussillu, wWisuiiey, daaulaiden, T

ARG

Below Expectation
NadNSTILans08n
FnnaTiAan e
(Performance 0% - 49%)

Meet Expectation
NadnSTiLantonn
ASAULNUITIAIANTS
(Performance 50% - 79%)

Exceeds Expectation
adnSTinanseen
gendunasifianeamis
(Performance 80% - 100%)

AATIEAULALLEDNUWINIGNIG
sonuuuwidw/aladadlguisdiu
wumnefidendslidonndasiu
naudmnenseuIun lngiiansan
nasuuUlFRINg 50%

AATIEAULALLEDALWINIGNNG
sonwuULITw aladafinsaui
naudmneuasusunlaegg
aunaNna 1neia1suaINATILY
1751319 50-79%

ATEUALIENLUININTT
sonuuuLITw aladafimnzaui
naudmuneuasuIunlaegns
a¥vassd nieulAvenaativayy
nsendulangnsdniau Ingfiansun
nAzuuLlERaus 80% Fuly

CLO 3: diausnanunseanwuuuntukazaladds iunmsussgndldanuiiasinuelugduuund

AnlanulaznoulandgmudaInsvaangulnuneg

529U (»13 Bloom’s Taxonomy): Creating

a a a v a . v ¢ ° )
noANIIULANIODNTIRDIUTZIIY (Action Verb): @5198536, 90nKkUY, Usznaunadnu, diaue, Waun

Below Expectation
NAANSLENIDDN
ANINNUNAAIANTS

(Performance 0% - 49%)

Meet Expectation
NadnSTuansoan
AN TN
(Performance 50% - 79%)

Exceeds Expectation
HadNSTLand0an
gendnausiianan s
(Performance 80% - 100%)

A519ETIALAT UL EUDNAIILDBNLUY
wit/dladasldunsdin naauss
YAANNENYSaivTelinaulang
nasdmng anusayaisensiedis
wusunauAlau1edIu lneiasan
nasLUUlFRING 50%

#519a55Aka L AUDNANUDBNLUY
witw/alpdaaiivszyndannuiiuas
Mnwelavgnaunungay nauland
nauid gl awnsayedi
gNAIDY L UTURAUALAR LY
NsuanazLuulasErIng 50-
79%

a519a33ALa LAUONAUDBNLUY
witw/dladadlaognslanau &
lndnwallangii aeulandainy
posnsvenguilminelaegslie
D1TN UATAILNTOIATIEALUTUR
gumle lneansananazuuule
Faust 80% Fuly
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hluldoehsan e

4.3 msUssdufiSoudoadumsgumasnssuaunsiansnaniamiuaynseusansinwvesisou
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e 1iiesdinaInTieNnss ANAURIT UazeRsTIN
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(U3 TEAUTIE TN

4.6 dmstlounausanisUssduliungiseuee199unei
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Section 4 Lesson Plan and Assessments

1. kHUN15aaU (AAn1sissunisaaulitoandn 15 dUa)

v e v U AINTIUNISLIVU NTEDU NINTT 219158
dUann %299 CLOs o ; - v o
Falag wazdanisiseus NAHaY Keau
1 Introduction to Fashion & CLO1 12, U2 - Y3588
Styling World - Ice Breaking: “What is
e Fashion for You?”
AUV EUDIUHE - Idn@neunn nunidui
- Fashion vs Styling YUNIDFUIFINU -
- mwamgmammimw%ﬂaﬂ
waglne
- unu el any
TUUTTIU LAZLATUFNT
2 Fashion System & Industry | CLO1 N2, U2 - Uss8ne
Structure TAs9a319uaZIZUY AT RRUTUA T
Tugaaunssuudy Unfnw3an
OLTh) - Mapping szuuwidu
- syuuwidu (Fashion System)
Tugmamnssuundusislneuas Assignment A
syeulan - Fast Fashion / 711 Mind Map “Fashion
Luxury / Streetwear / Industry Ecosystem”
Sustainable Fashion - Fashion
Supply Chain - PROCTR SV
Trend Cycle
3 Careers in Fashion Industry | CLO1 12, U2 - Ussene
ununwaznti i lu - AATITHINAULDURUNZAY
qmmwnssmmfi’u aeula
Wt

- Fashion Designer
- Stylist
- Fashion Buyer

- Fashion Merchandiser
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P St e ai:mc:u ﬁanssunjsﬁﬂz mzaau K9N13 azmié
Falug uazdansiseus nAday Koy
- Fashion Marketing
- Brand Manager
- Content Creator / Fashion
Influencer
4 Principles of Fashion Design | CLO1 72, U2 - U591
Wada Workshop - LA51e%Yn
- Elements of Design: L&u wndunmdnniseenuuY
sUs73 & #iufin A
- Principles of Design:
Balance Rhythm Emphasis
Harmony Asthetic
5 Body Shape & Personal CLO1-2 | m2, U2 - Uss8ne
Image Workshop
Wl WATNIUTUAZAMEN YA
- Body Shape Assignment A
- Proportion Self-Image Reflection
- Personal Image
- Color & Personality
6 Fashion Revolution through | CLO2 N2, U2 - Ug5818
Decades Workshop
Wt wdsngaiiaseiuiduusioy
ufuusazgaARaus 19505 gA A
2020s Assignment
@579 “Decade Fashion
Board”
7 Midterm Review & CLO1-2 | U4 fanssu
Presentation AEusNay M
AATIZIHAUY
8 Introduction to Styling CLO2 72, U2 - U35818
#U0 Workshop - Mix & Match
- AURUYVDY Styling Styling Exercise A
- Fashion Styling vs Personal
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- o v MUY AaNIITUNISIT8U NSEOU NINTT
dUmuin %#2UD CLOs o ; - o
Falug uazdansiseus nAday

2139158
GR
Y

Styling
- Editorial Styling
- Commercial Styling

9 Fashion Consumer & Target | CLO2 N2, U2 - UT981Y
Market Workshop - .a318%
e Persona fuslaaumidy
- Consumer Behavior Assignment A
- Fashion Segmentation #3579 Consumer Persona

- Generation X/Y/Z/Alpha
- Lifestyle & Identity

10 Fashion Trend & Trend CLO2 N2, U2 - U388
Forecasting Workshop - Trend
#de Research
- Trend vs Fad Assignment A
- Trend Forecasting 91 Trend Board

- Social Influence

- Digital Fashion Culture

11 Fashion Branding & Identity | CLO2 N2, U2 - Uss8ne
oL Workshop - A1 ALUTUA
- Brand DNA Wy mana ALY
- Fashion Identity Q
- Visual Communication
- Brand Positioning
12 Fashion Communication & | CLO2-3 | n12, U2 - Ug5818
Visual Presentation Workshop - @314
OLTn) Moodboard A1nLUIAA
- Mood & Tone iy A
- Fashion Storytelling
- Moodboard
- Visual Presentation
13 Sustainable Fashion & CLO2 12, U2 - Usseny a

Future & Innovation

Discussion - 9UARNYDY
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o o v v U AANTIUN5IT8U N15dY WINT9 2139158
dUavn N9 CLOs o ; - w v
Fqlus uazdan1sizous Aoy Keou
Fashion widulneasdusdsls

Wt

- Sustainable Fashion
- Circular Fashion

- Ethical Fashion

- Innovative fashion

- Future Consumer

14 Fashion Styling Project CLO2-3 | 2,42 Workshop - Waiun Mini
Development Styling Concept
Lf?ll'e'm’]
- Theme A

- Color Story
- Styling Direction

- Consumer Target

15 Final Project Preparation CLO3 Ud - Foutlaue
(Fouaus, InesrUsenau - InRIAUTENBU
Presentation, NIWALAYNIT Presentation -
Pitch smuuyitw) - NMIYARASNIT Pitch 91U
Wy
16 Final Presentation & CLO2-3 | 14 Yaue Styling Concept
Reflection Project
“SJupunvezlsiferfusiies
AR e
29AUSZNOUIY
- Moodboard "
- Persona

- Styling Direction
- Fashion References

- Image Communication

VLIENYIE):
1. 9 A MmAngw) uae Y Ae 21AUGUA
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2. szyshadefonrnrsdiou Xxx §o ana 1y NTP: daemans1a75d as.algins ...

3. Aanssun5aau (Teaching Activities) mneids Aunssuuazdeigaouiunldiiiotmninsous uas
Aonssunnseu (Learning Activities) waneda Aanssuitfeudosimunuasseumnelilutiudey (3o
wontuSyy) ieliisouldiin “UssaumsainsiSousy” demues

4. szydgerimanaaey Q: uvunadevgead (Quiz) A: N1SHBUNNIEIIU (Assignments) M: nM3nadaey

naNnIA (Midterm) F: n1sUseiiiulaseuialgnia (Final Project)

2. wHun1sUsTaY (seydumvnuseiiiv)

AInnazUssIluNE dndu CLO 1 CLO 2 CLO 3

AINUTENGAUANITUARII | 10% v v v
e

WUURniauasn s UBLIe 40% v v v

91U
aoUNANNIA/ UNFTUINAN 20% v v
279 M

Uaen1m F 30% v v

3. an15nasau (Test Blueprint szuidauazdtuiudasau/Jauseilin/nsuaunangsnu)

ONTD! dadau CLO 1 CLO 2 CLO 3
LUURnRUaENISUOUNLIE 40% v v v
9
aoUNaNNIA/ UnFUBNAN 20% v v
279 M
Uaea1m F 30% 4 4

4. wnauaiUssiunanIsseu

Sovaz ITAUNANIILIIY AURUNY
86 - 100 A Moy
82 - 85 A- Ao
78 - 81 B+ AuN
74-77 B Q
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70 - 73 B- ABUTN9A
66 — 69 C+ UIUNA19ABUTIIA
62 — 65 C Y1unang
58 - 61 C- UIUNa9ABUTIE DY
54 - 57 D+ ADUY9BDU
50 - 53 D 99U
46 - 49 D- OUNIN
0-45 F #n

5. INaUTIUIBEUNNTUITaNAE NSNS BUS TEAUTI8 Y

FTAUNITUTIANA NATINITUTIANA A195U"Y

- |
UIFIGRNAISAUN 3

Tuugiseuliites 80%
oelunnamylavanavuil
“EAU 2 ATINNUANUAIANIY”
w38 “5e6U 3 genIALAIANT”

wanafanansiSeusiianulansiu g
Hiseudulvgiannsavilaiiuaig
Aangaaiiimualy Wy nevii
AZKUULALNUTININTFIY bazuansli
WiudsnuEnsatunsUszena Ly
anw3luantumsaifidudeu

-
UIIRATZAUN 2

IUIELTYU 60-79%
oeflunnamylavanavuia
“EHU 2 ATINNUAIUAIANIY”
w38 “5e6U 3 genIAuAIAnT”

wanafanansiFeusidulunuaiy
mavany gsgudiulvgiannsaussg
Wvanetusld Taowansidouasiiou
Tiiudarnudilawagnisiinnusluly
Tusesuiiugiulda

-
UIIRATZAUN 1

WIELTUtaYNI 60%
oglunmnanylavsnavyia
“EHU 2 ATINNUAIUAIANIY”
%39 “3¥AU 3 ganI1ANUAIANIY”

WEAIRINANTSISBUINSWnIuna
ANUAANTS iTeudulngjonadalil

L fd‘ Q‘Jl U dl !
aunsausTaraansnaalilaluseduini
= o & ¥ = [ L=
fanaly wazddudesinsuiulanse
PRSI AT

iNaUaTUTENISUSEAURAIN IN:
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nun 5 fenisiseuiuaisaiuayunisisaus

Section 5 Learning Resources and Support Facilities

1. fonsiSouduasdeaiuayunisiteus

1.1 1ana13UsENoUNNTA0UIINBIASELARUNYINY

1.2 51 g355 andsd, (2568). MIsenuuULHTLazaladAarnsnsundugiuilan,
UNINYIRYS VA FUFTUN.

Auing

1. vam alsua. (2561). n1seenuuuden: Sanedvnisgnisussensdly. driinfiss

LnTINeaeLTesll.
2. fsRa dewiue. (2554). Fashion Design 715990 MNT kAN 1T00NUUULEDR) (RurieSadl 2).
1ofad.

3, Wyaues AANe. (2559). UseiBmansundi. Te.ed. Wiuhe 4.

AIDINE

4. Jones, S. J. (2011). Fashion design (3rd ed.). Laurence King Publishing.

5. Sorger, R., & Udale, J. (2017). The fundamentals of fashion design (3rd ed.). Bloomsbury

Publishing.

6. Frings, G. S. (2020). Fashion: From concept to consumer (11th ed.). Pearson Education.

7. Fletcher, K. (2014). Sustainable fashion and textiles: Design journeys (2nd ed.). Routledge.

8. Okonkwo, U. (2007). Luxury fashion branding: Trends, tactics, techniques. Palgrave

Macmillan.
2. uwannasun1sieu;

https://ssrudlp.ssru.ac.th/
3. ﬁlamiﬁﬂuimmméx‘imﬂuan

yanwitas Web Site, YouTube , Social Media, e-learning 18

3.1 Business of Fashion — https://www.businessoffashion.com (ﬂi’]’smiLLaﬁLﬂiﬂzﬁqmm‘wmm
widuszaulan wanefuduavid 2, 11

3.2 Vogue Thailand — https://www.vogue.co.th (@nasuidulazuniaseinwing)

3.3 Thailand Fashion Week (:3uUl96114n19) — https://www.thailandfashionweek.org (3113
wdusESUUTTIA e R udUansi 3, 11)
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3.4 Thai MOOC: f77ﬁfaémééUUﬂ%dﬁiiﬁ?AWﬁff;wi{adﬁu (The Basic of Creative Fashion Design) 1oy
URMINeSesll — https://learn.thaimooc.ac.th/courses/course-v1:CMU+00090+0/about
(Foun Tluuszniadetng AseunquasAUsznouMIEBNULU Ao Nauid Aaiauidw)

3.5 Thai Fashion Design Official — https://www.youtube.com/user/ThaiFashionDesign (194
daeunmdnualuniulvedaina)

4. 1u3FeUsznaun1siteuilusiedvn (i)

2.1 nindedads 1. (2560). n1sas1dndnvainseenuuuwitulaglduuAnanduLUUR S ALY
3975801V INUSTIUMASAaUY, 18(2), 107-114. https://s002.tci-
thaijo.org/index.php/jica/article/view/94249

2.2 @S, A1, Wag afiMmITINNg, W. (2564). ANTES9ETIASNAN BTN NLUULAS IO
Huge dwuussinagun. 19539530In15uInssudearsdiny, 9(2), 152-167. hitps:/s006.tci-
thaijo.org/index.php/jcosci/article/view/253618

o

2.3 ASEY, 9. (2568). NFWAUINAANUINUNTUFIMNOYUVUIINYUMTIAUTTTUYBIDU 2.1UeITEN])
4

AELNARATYINAATNATIA. 275879AIAUAITNTUALUYWEIAIANT UNITNE AN YATAIANT,
51(2), 81-98. https://so04.tci-thaijo.org/index.php/socku/article/view/277348

iNaUaTUTENISUTEAURRININ:

3.4 fAenssumsiSounisaeuiioauasumsiSous msSeugismnsous uasugnilaligiseuivins
msFsusnaen®in (v s mesvaiassAuaziIn Al Finvslunsussanasadoya vy
msdnaueauIAnlvl 9 uaskanNuJuanal 9)
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13 6 N1sUsEliuLazN1sUTUUTITEIN

Section 6 Course Evaluation and Improvement

1. MmsUszdiusredvlaginfnw
OO wuudssiiiusedan
MO wuudsziudmsunisussdiuennnsd (ulad reg)
MO msaunun wanidsuanudsdiiussninsenansduazindnw
MO nsasviounginssuvesindne
MO nssuderausuuzaniindne iutemanisdearsieratsdimun
OO0 3uq (52) ..
2. nagnslun1susziunsianisiseunisaau
MO nanmsaeuvesindn
MO nsasiedeu/msBudunanisisouimadnnisuaznadnsnisisouivesindnm
MO nsusvifiulasnnznssunisaou
MO nsdannnisallaeiiugaou
OO0 nsdsnanisallaediiaulide (svy) .
00 3uq (52v) ..
3. wuNsUSUUTINIsAHUNNI83Y
OO0 nsdadumnvidensuseguieaiunisasunasnsiBeus fu fildwldide
OO0 nevinddesunisiamadoudicluasusniienou
MO 3uq (52y) mslidndnuildusulassnmsfonssuaviviiteianndinuemaidy
uavalndas Mdmiieades
4. MsmuseUNadNSMsSEuivasinAnwiisenndasiu PLOs waz CLOs
00 nsdndsnmznssunafiensivdeunansUssiiunadninisngous
U N1IATIFABULRADY NITATIVABUNITUBUMUNENIU NITLVAZUUY kazNITUTEEIUNS
MO nswumunistipzuuutasnisussiiulngnnenssunsivinsuesnne/naae
OO msasrvaeunanistirzuuulnenisgunsinnine1ansd/idermgilils
Sulinvoundngntu
00 3uq (52v) ..
5. WHUNSNUNIULAZUSUUTIT8AN
MO msududgeseinussataudeausuuzvasgnsavaoulude 4
MO nsusulssseinuseddlaefiansananmsdseiiuwasanudadiunesindn
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