FFS 1201

5193%1 HianN1500NULV

ulFunazalnaas

d . A ¢ v d
ﬂ1ﬂ1§ﬂl§ﬁi’)u . WPALAA. dIBE  a19aNY



waanminuguaNuaulaluyundtazsuaziden
CLASS iannnsiagy

- fafﬁ'nﬁug'mtﬁamuuazmuaanLLUULW\I%’u

- M luausifadldidani

- AANUABINTVBIKUSLAA
- LUIAANISIANISLADHILATDLAINEY
- YEIEHaANNABINITEUTLNA
- ASUIUTELANAUATMNTY
di 1 o < d'u 17 d' a
- \AIBLLAINEETIFUNIRUsEn g Tdanuiingn
Lazasnuuudduadudininue
- Ussveanavaadedidnsagunisming
Tuuszwealne wuseanlanail
XY ] Y a v o

- JAnUsEANUasTIuARUAUN
- Variety Product udsuenaiulanianisldaas
L ASHULENUSSLANAUAIRIY ITEMS

- TREND uwaznsuienania

G >\
= SHION" )
MERCHANDISING



. g
M luausi1aeaedlamesn 27272

INHAINTIU

Lﬁ@ﬂﬂﬂ@ﬁﬁuﬂﬁﬂmﬂ

- YU INA
o JY
- @310
L4
- WYY
Functional
(1iumslvaey )

" AT INNITY

FOIUNNVBIFIAN A

- uTUITTE

- Aunaseq Agninases
(Symbol of being)
Social Status

( mevausInIIzAIAN)

[
»

RGNEGE

3T UINA

ADIUZNINANNLIAY

- anuasnlums

U3 1nn
( Symbol of “having”)

Status
( uamﬁmuzmﬁaﬂu )

ANUTINITD

- neaatda) aaa

[~ o (Y]
- T UAIVDIR DY

( Symbol of being
Smart intelligence )

( wamsdayndnmw
UNLINNMIINN
saflonveunazyana)



YV Y A
ﬂ’J"I?Jﬂ@x‘]ﬂ'lﬁ"U@x‘lﬁj‘Uﬁiﬂﬂ

1. mslyau

- asmgiiema ( Climate )
- anwmnglumsadwla ( Comfort )
- desviu ((nila) ( TaboO )

2. aoUMN

- yuiumsdnn ( Social Class )
- ananiens ( Wealth )
- anwmamaa ( Intelligence )

3. anuiluaivesnes

- satisn (Taste)
- Temalumsl¥aes mamaz (Occasion)
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Consumer Motivation in Fashion
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Fashion Trend Research
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FASHION DESIGN

o (Costume)



- msendswdy ( Jewelry )

PRODUCT LINE IN FASHION

- Mens’ wear

- Ladies’ wear

- Kids’ wear

- ACCesSOry .. Leather & Jewelry
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Luxury Fashion
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Contemporary / Premium Brands
Michael Kors
Coach

Kate Spade
Marc Jacobs
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*Uniglo
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Tommy Hilfiger —» Eyewear & Watches
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( High Fashion wse Haute Couture ) Boutique

- FIAUNG 1R AT TZIR
@ 15,000 — 200,000 1w
dy Y o 1 v A [
- i@orvnegluszAUNNAUN NG Tnguazns
v I A ¥ A A = A ~ a
AEUR oA N5 1eazBeandsealn Naa
U TUINNHIBIIUIUINA 919UMITTIAARN
A Y Y o ' ~
eyanaive IMnugliaazasse

- @ ngjeziilu Import Brand way Designer Brand
- meduususwu Chanel , Prada , Kai dudy




<

é’ Y o d'd o '
ﬂﬁ%!ﬂﬂﬂa"lﬂslli’)\‘ilﬁﬂﬂ1ﬁ1ﬁi]§ﬂ1’l3ﬁ]11’31!18]

De

Tuilszmalng vigeenlaanad!

2. aamB+,B  Fududedduiesd
( Rather High Class)
Ready to wear or Pret a Porter
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( Medium Class ) Mass Product
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Nice Goods , Free Shipping,
Order,competitive price,come on !

JASPAL
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4. emaD+, D Gudumeindnsegiszavars
(Low Class ) Low Market
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2. Department Store uid1d 2 dhwae dail
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VARIETY PRODUCT
5 N\ - Casual Wear

YAA1D04 , YA Street wear

¥a weekend
¥a Sport wear , Active wear
# ¢ - Business Wear
YANIIU
g =
AN UNNT 1AZNININS
- Party Wear
¥a T unssdaassanamidums
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Party wear , Party Cocktail
Evening Dress

Party Elegance ¥a%gn31aa11
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1. TOP
- Blouse - Jacket , Coat
- Tank top - Suite
- Camisole - Corset
- Shirt - T — Shirt
2. BOTTOM
- Skirt - Mini Skirt
- Pants - Short Pants
- Bermuda

. 3.DRESS
. “"\‘;\ - Dress - Sack

| - Jumper , Combination

4. LINGERIE
- Brassiere - Underpants
- Corset

5. ACCESSORIES
- Bag - Shoe
- Belt - Hat

- Jewelry - Glove



SEASON COLOR

- Spring ( Mar — May )
- Summer (Jun — Aug )

- Autumn ( Sep — Nov )
- Winter ( Dec —

. N
. N

4 G

N

: &
s
AT = A\ B
( ;.1 B W\

12ucosice



Spring ( Mar — May )

Bright Color
Origin (msaudianaluai)
Blossom ( wauw)

- Fresh

- Full Energy




A Summer (Jun —Aug )
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Autumn ( Sep — Nov )
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Earth tone

Fall , Drop (mssaelse)
Weath ( anmwgiieima)

Deep Warm (Inuadamaissazion)

Rich , Luxury tone
(INUAQUNI HIHI1 1IR3 [ )
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Winter ( Dec — Feb )

- Unpredictable ( malild, lumada)

- Imagination , Drama ( ms3aunms)
Contrast ( ANNUANAIL , ATINUVIN )

- Deep Cool , Dark (Inusdameuéiu ia )
- Luxury tone, Strong , Secret
(INuag HINI HTIMNII ANNAD AU )
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