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. Type of Tourist

Domestic Tourists

International Tourists

\

Inbound Tourists Outbound Tourists

k UNWTO (United Nations World Tourism




Domestic Tourists

UHUAY 1TNVIoWALNA
LUNNVIDILALN
Aoludszineaniiog
Tnusiosaeas e
itue laiitounin 24
a3l

iz




INTERNATIONAL
TOURISTS

International Tourists nupay
HAVio LNl Uy AYs A
lusgednuszmaniledastosas Tu

Usunaiukitiosnin 24 9hlus

dautsoanidu 2 naude
1. Inbound Tourists
2.0utbound Tourists



(/[

International Tourists

Inbound
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UNWTO (United Nations World Tourism Organization)
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Natural Tourism Resources
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Historical Tourism Resources
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Government organization
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Tourism-related businesses
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