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ORGANIZATION:
CONSUMER BEHAVIOR &
CONSUMER BUYING DECISION PROCESS
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(The model of business buyer behavior)
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(The Buying Organization)

"The Black Box"
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(Buying Center)
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(Interpersonal)
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(Individual)
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e DYlla=MsAnY (Age and Education)
o ChukuLIU (Job Position)
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(Problem Recognition)
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(General Need Description)
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(Product Specification)
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(Supplier Search)
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(Proposal Solicitation)
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(Supplier Selection)
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(Order-Routine Specification)
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(Performance Review)
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(Buyer Responses)
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