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* M3aaaluAsEgiaga lnai (Marketing in the New Economy)
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* anudnEaInInaln (The Importance of Marketing)

HOBNANIGINI
qsﬁoqtue'i\lﬁnatj'(uqnlnuvaalanmsnam?

W1133mUINISVaINISRaININEA Marketing 1.0 fiv 6.0 neiu 5 uni

RGAGEY

AATETUULATHFNA

Ine as. iawerd nausnaiilantu ¥4 STAMFORD

------------

01s6Us:9MmANgASs MBA /4 VN VERSITY



nanmInaaaselvu
(Principles of New Modern Marketing)

né‘nmanm
avalku



nanmInaaaselvu
(Principles of New Modern Marketing)

* gAM K (The Production Era)
* gan5218 (The Sales Era)

* gAnN190a19 (The Marketing Era)

* 4ARNNFNNWUS (The Relationship Era)
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