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What is International Marketing?
AsaaNas:KkIwUs:INARD:(S

International Marketing Ao .
@ ANSIIVULAU i =W

— - — f
MIsAIKuQsIAY duailazusnis ,a"
> Tugokargus:ine
Asdviasunisaala lagdovUsulKiKUI=aU
Aulaa=0alQ i
“x\ ;’J,-_‘:ﬁ -JL_-:h. R
A1SYQIKUNY ~ . i

Marketing £ '6 Customer @ Country Culture Competition

ASASWAUAT NSANTUSSAD mstnouazinsw MSJLASKALLY
uazqauauav © uamwnanssuyovanm {ukanuUs:inA ADWLANCIONTY uazaswanulawssu
AIUGDVMIS {unda:Uszina Kalganwuoadou 3CUUSSSU {unanalan

®
O
B




- Domestic vs International Marketing
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International Marketing
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International Marketing Environment
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Legal Socio-cultural
e GDP e Government e Import Laws * Religion e |nternet
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International Marketing Mix
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