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WHAT IS MARKETING?

"The science and art of exploring, creating,
and delivering value to satisfy the needs
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identifies unfulfilled needs and desires.
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Marketing 5.0

Technology for Humanity
Marketing 3.0
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Customer Centric Traditional to Digital
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Price Waguitu
“Exchange”

2 Price Waswdu “Exchange”
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3.Place Wasudu “Everywhere”
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