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A Brand is a mame, term, sign, symbol or
design or a combination of them, which is
intended to identify the goods or services
of one seller or group of sellers and to
differentiate them from those of
competitors.
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A brand can deliver up four levels of
meaning: attributes ,benefits , values,
personality. If a company treats a brand
only as a name, it misses the point of
branding.
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advertising

sales promotion

public relations and
publicity

personal selling
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packaging

events and
sponsorships

customer
service

direct
marketing







interactive
marketing

events and
experiences
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